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Cmpetition has always existed. A person strives for success, and it does not
matter whether it is an ordinary life with its everyday situations, or an
entrepreneurial activity, a person has to face various types of competition and
defend his right to engage in this or that activity, while competing with other
applicants. Monopoly competition, which appeared in the life of an entrepreneur
relatively recently, has acquired special significance and relevance now. Without
an understanding of its essence and its impact on business activity, it is impossible
to resist this phenomenon.

The transition to a market economy has also changed the attitude to
competition, which was previously seen as a struggle for survival in an
environment where larger enterprises displace smaller ones from the market,
leading them to ruin and bankruptcy. This is how monopoly competition was
previously manifested. Modern monopolistic competition presupposes the presence
in the market of many small enterprises that produce differentiated products, and is
characterized by free entry and exit from the market.

In the twenty-first century, competition is seen as a natural feature of market
relations. Of course, we are talking about healthy competition, in which consumers
win, first; at the same time, the desire to fully and best meet the needs of customers
leads to the satisfaction of the interests of suppliers, manufacturers of products and
sellers in making a profit. Improving the quality of products and technical
indicators of domestic products increases the demand of buyers for it, which forces
manufacturers to increase the volume of its production and, accordingly, sales. The
market economy in its perfect form is an economy based on the principles of "free
enterprise, a variety of forms of ownership of the means of production, market
pricing, contractual relations between economic entities, limited state intervention
In the economic activities of subjects" [1, p.489].

In the modern market, you can see a large number of both small enterprises
and large firms that successfully promote their products. The situation of peaceful
coexistence in the market of small and large firms has developed because the
conditions of monopolistic competition do not prevent the entry of new economic
entities into the market and do not complicate this process. The conditions of
monopolistic competition favor the functioning of many industries that produce
consumer goods and services. The more economic entities on the market, the
higher is the level of competition. On the other hand, the more monopolized is the
market, the less perfect the market and its mechanism are, which can explain the
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desire of states around the world to protect competition. The ability to control
prices in the market also depends on the degree of monopolization of the market.

Competition also arises in connection with the appearance of foreign firms
on the domestic market, which pose a certain threat to domestic firms, displacing
them from the market of goods and services, having a negative impact on the
development of entrepreneurial activity, monopolizing the market. This is due to
the supply of higher-quality goods from of foreign firms (first, this applies to cars,
computers, household electronic equipment, a number of food products). There can
be only one way out: not a ban on imported goods from other countries, but
support for fair competition on the part of the state and the implementation of an
appropriate antitrust policy. At the same time, business structures should take part
in the competition with foreign firms. To take a worthy place in the commaodity
market entrepreneurs should make every effort to improve the quality of their
products, similar to imported ones. Competition must be fair, without giving
advantages to some entrepreneurs and leaving others without support. The
conditions for carrying out business activities should be equal.

One of the forms of monopoly influence on the market is the control over
consumer demand. The largest supplier (seller) of a product uses its monopoly
power to regulate the volume of consumer demand and to design the reaction of
consumers to the products sold. However, it should be borne in mind that the
monopoly power of the firm should not be long-term. This is opposed by
competitive forces, primarily due to the state’s antimonopoly activities and
compliance with the provisions of the antimonopoly legislation aimed at
maintaining fair competition and creating an optimal competitive environment.

We can also talk about monopoly power in the commodity market in a
situation where only one company offers a certain product, but at the same time, it
has copyrights to this product, which has a set of certain exceptional
characteristics. The monopoly power of such a firm consists in the right to produce
goods according to copyright and offer them on the market at a price that the firm
independently sets, but it does not have the right to control the market for all
products of the same type and does not have the right to set the market price. Such
monopoly competition is typical for those industries where: there is no need to
create large enterprises and invest particularly large capital in them; there is the
possibility for the production of many types of products that meet a particular
need; it is possible to protect the rights of an individual economic entity to
exclusively produce a certain type of product through patents. Due to such
protection of the rights of the subject at the legislative level, other enterprises are
not entitled to produce goods under the same name and with exactly the same
characteristics as the goods protected by the patent.

However, the presence of strong monopolies in some sectors of the national
economy, which cannot be resisted by any economic entity (for example, in the
field of electric power), the imperfection of some provisions of the antimonopoly
legislation and other factors negatively affect business activity and the economy as
a whole.
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AraoHoB A.A., cTyIeHT (paKyJIbTeTy MEHEKMEHTY, 3-i1 Kypc
MuKkonaiBCbKUI Hal[lOHAJIBHUIA arpapHUi YHIBEPCUTET

POJIb KOMVYHIKAIIIMHOI ITOJIITUKU Y PO3BUTKY
I AITPUEMCTBA

Hus  Ttoro, mo6 cdopMmyBaTh e(pEeKTUBHY €KOHOMIKY B  KpaiHi,
HiANPUEMCTBAM HEOOX1THO PO3YMITH PUHKOBI MEXaHI3MHU, MOBEIIHKY Ta PEaKIiio
CIIO’KMBAYiB 1 KOHKYPEHTIB, @ TAKOK OCHOBH TUTAHYBaHHS.

KoxxHoMy mianmpueMCTBY, B HE3aJEKHOCTI BiJ BHAY HOTO MiSUTBHOCTI, CIIiJ
KOPHCTYBAaTHCSI KOMYHIKaIlIHHOW MOJiTHKOI. CaMe BOHA JI03BOJIsIE KOMIIaHii, B
MOBHIM Mipi, pO3KPUTH CBIH MOTEHI[IA] 1 CTATH KOHKYPEHTOCIIPOMOKHHUM I'paBlIeM
y MIEBHOMY CEIrMEHTI €KOHOMIKU KpaiHH.

PosrasiHemo cioco6u niepenayi iHdopmarii:

— BepOaJibHE CHOUIKYBaHHS — 1€ ycHe, abo CJIOBECHE CIIUIKYBaHHS,
YYaCHUKHU SIKOTO OOMIHIOIOTHCS 1H(pOpMaIIi€to, 00 MpeaMeTa CIiIKyBaHHS,

— HeBepOaJbHEe CIUIKYBaHHSA — Ie OOMIH 1H(GOpMAIIEI0 MDK JIIOJBMH 32
JIOTIOMOTOI0 MIMIKH, ECTiB, BUpa3y odei Tomo. PazoM i3 MOBHMMH 3acobamu,
3a0e3MeuyoTh CTBOPEHHS, TIEPE/IaBaHHsl Ta CIIPUHHATTS TTOBIJOMIICHb.

PosristHeMo ocHOBHI (hYHKIIIT KOMYHIKAIIHHOT mOTHKH [1]:

— 1iHpOopMaTUBHA — TMOBIOMJISE PHUHOK IPO HOBHM MPOAYKT YU IIPO
3aCTOCYBaHHS B)K€ HAsSBHOTO TOBapy B HOBIiM iHTepmpeTarlii. Takox Hamae
iHboOpMaIlit0o TPO SKICTh, I[IHW, TMOSCHEHHS TMPO 3aCTOCYBaHHS MPOIYKTY,
XapaKTEPUCTUKY MOCIYT, MISTIBHICTD MiAPUEMCTBA TOIIIO;

— TIEPEKOHYI0Ua — IEePEKOHYE IUIHOBY ayAMTOPII0 B 11 pIlICHHI, I0J0
MO3UTUBHOTO CTaBIICHHS JI0 TOBApY, KU BUIYCKA€ MiAMPUEMCTBO, ii MISIBHOCTI
Ta BJIACHOTO OpEHIY;

— HaragyBaJlbHa — Harajgye IUTLOBIA ayAUTOpii PO MEBHI MPUHIMIHA Ta
3aX0/Ii KOMIIaHii, mepeBary ToBapy, a TaKOK TOPTOBY MapKy.

Sk migCcyMOK, KOMYyHIKaIliifHa MomiTHKa 1H(QOpPMYy€e MOTEHIIINHUX MOKYIIIIB
mpo ToBap, ab0 TMOCIYrd TEBHOTO MIANPHUEMCTBA, HAMAIOYH IM 70 PO3IIISIY
MOKA3HUKHW BIIACTUBOCTEH, IIHU, SIKOCTI IPOJAYKTY TOIIO0. B TOi1 ke Jac, iCHyrounm
MOKYIISM, KOMYHIKalliifH1 3ac00U HarajyrTh PO ICHYBaHHS MiINPUEMCTBA (HOT0
TOBapy abo MOCyr), TUM CaMHM, CIIOHYKal4M A0 i, TOOTO KYIiBJIl MEBHOTO
ACOPTUMEHTY MPOYKIIiI.



