
UDC 338.242 
DOI: 10.15587/2312-8372.2018.129130 
 
ОБҐРУНТУВАННЯ ОРГАНІЗАЦІЙНО-ЕКОНОМІЧНИХ СКЛАДОВИХ 
ПІДВИЩЕННЯ СОЦІАЛЬНОЇ ВІДПОВІДАЛЬНОСТІ БІЗНЕСУ В 
УКРАЇНІ 
 
Клочан В. П., Костирко А. Г., Бобровська Н. В. 
 
ОБОСНОВАНИЕ ОРГАНИЗАЦИОННО-ЭКОНОМИЧЕСКИХ 
СОСТАВЛЯЮЩИХ ПОВЫШЕНИЯ СОЦИАЛЬНОЙ 
ОТВЕТСТВЕННОСТИ БИЗНЕСА В УКРАИНЕ 
 
Клочан В. П., Костырко А. Г., Бобровская Н. В. 
 
SUBSTANTIATION OF ORGANIZATIONAL AND ECONOMIC COMPLEX 
FOR INCREASE OF SOCIAL RESPONSIBILITY OF BUSINESS IN 
UKRAINE 
 
Klochan V., Kostyrko A., Bobrovskay N. 

 
Об’єктом дослідження є організаційно-економічні процеси соціалізації 

українського бізнесу. Одним з найбільш проблемних місць є формування 
адекватної стратегії поведінки українського бізнесу щодо навантаження на 
навколишнє середовище і обмеженні негативного впливу на екосистеми. 

В ході дослідження використовувалися такі методи наукового 
дослідження: бібліографічний; монографічний; метод логічного узагальнення; 
розрахунковий; порівняльний та метод системного підходу. 

Проаналізовано динаміку позиції України за Індексом глобальної 
конкурентоспроможності, який також враховує соціальні ініціативи бізнесу. 
Встановлено, що незважаючи на позитивні тенденції, ініціатива у прийнятті 
компаніями на себе зобов’язань зі сталого розвитку і відповідальності перед 
суспільством з 2016 року в Україні має тенденцію до зниження.  

Визначено, що перевагами соціально-відповідальної політики ведення 
бізнесу для суб’єкта господарювання є: 

– зростання позитивного іміджу підприємства; 
– підвищення якості управління бізнесом; 
– підвищення професіоналізму і розвиток кадрового потенціалу; 
– підвищення інвестиційної привабливості; 
– створення взаємовигідних відносин з владою; 
– можливість отримання додаткових пільг; 
– розширення партнерських зв’язків у бізнес-середовищі; 
– забезпечення фінансової безпеки. 
З метою підвищення соціальної відповідальності бізнесу в Україні 

необхідним є реалізація таких заходів: 



– проведення екологічного і соціального аудиту; 
– реформування системи надання звітності відповідно до міжнародних 

стандартів і практик; 
– муніципальне партнерство; 
– формування системи інформування суспільства про соціальні і 

благодійні проекти; 
– організація незалежної громадської експертизи соціальних проектів; 
– адаптація світового досвіду соціального підприємництва. 
Запропоновано економічні інструменти вирішення даного питання, а 

саме: надання преференцій для соціально-орієнтованого бізнесу; матеріальна 
відповідальність за нанесення шкоди соціальним інтересам громади; екологічне 
страхування; розробка пропозицій місцевої влади щодо програм соціального 
розвитку регіонів. 

Завдяки взаємодії держави і підприємництва на засадах партнерства, а 
також наслідування успішного досвіду запровадження соціально-орієнтованих 
стандартів ведення бізнесу у компаніях з різних країн світу, буде створено 
передумови сталого розвитку. Ці передумови основані на відповідальності 
суб’єктів господарювання перед навколишнім середовищем і суспільством. При 
цьому позитивний вплив буде не лише на суспільство і навколишнє середовище, 
а також сприятиме підвищенню економічної ефективності бізнесу завдяки 
зростанню довіри з боку суспільства. 

Ключові слова: соціальна відповідальність, взаємоузгодженість 
інтересів, корпоративна етика, екологізація виробництв, соціальний аудит. 

 
Объектом исследования являются организационно-экономические 

процессы социализации украинского бизнеса. Одним из самых проблемных мест 
является формирование адекватной стратегии поведения украинского бизнеса 
по нагрузке на окружающую среду и ограничении негативного воздействия на 
экосистемы. 

В ходе исследования использовались такие методы научного исследования: 
библиографический; монографический; метод логического обобщения; 
расчетный; сравнительный и метод системного подхода. 

Проанализирована динамика позиции Украины по Индексу глобальной 
конкурентоспособности, который также учитывает социальные инициативы 
бизнеса. Установлено, что несмотря на положительные тенденции, 
инициатива в принятии компаниями на себя обязательств по устойчивому 
развитию и ответственности перед обществом с 2016 года в Украине имеет 
тенденцию к снижению. 

Определено, что преимуществами социально-ответственной политики 
ведения бизнеса для предприятия являются: 

– рост положительного имиджа предприятия; 
– повышение качества управления бизнесом; 
– повышение профессионализма и развитие кадрового потенциала; 
– повышение инвестиционной привлекательности; 
– создание взаимовыгодных отношений с властью; 



– возможность получения дополнительных льгот; 
– расширение партнерских связей в бизнес-среде; 
– обеспечение финансовой безопасности. 
С целью повышения социальной ответственности бизнеса в Украине 

необходимо реализация следующих мероприятий: 
– проведение экологического и социального аудита; 
– реформирования системы предоставления отчетности в соответствии 

с международными стандартами и практиками; 
– муниципальное партнерство; 
– формирование системы информирования общества о социальных и 

благотворительных проектах; 
– организация независимой общественной экспертизы социальных 

проектов; 
– адаптация мирового опыта социального предпринимательства. 
Предложено экономические инструменты решения данного вопроса, а 

именно: предоставление преференций для социально-ориентированного 
бизнеса; материальная ответственность за нанесение вреда социальным 
интересам общества; экологическое страхование; разработка предложений 
местной власти по программам социального развития регионов. 

Благодаря взаимодействию государства и предпринимательства на 
принципах партнерства, а также использования успешного опыта внедрения 
социально-ориентированных стандартов ведения бизнеса в компаниях из 
разных стран мира, будут созданы предпосылки устойчивого развития. Эти 
предпосылки основаны на ответственности субъектов хозяйствования перед 
окружающей средой и обществом. При этом положительное влияние будет не 
только на общество и окружающую среду, а также будет способствовать 
повышению экономической эффективности бизнеса благодаря росту доверия 
со стороны общества. 

Ключевые слова: социальная ответственность, взаимосогласованность 
интересов, корпоративная этика, экологизация производства, социальный 
аудит. 

 
1. Introduction 
In modern conditions of globalization and integration processes, the 

development of entrepreneurial activity is gaining importance, in the center of which 
there is not only material production, but also the performance of social functions. 
This trend suggests a reorientation of the business strategy for maximizing profits on 
the strategy of maximizing social effects. In this regard, there is a need to revise the 
paradigm of the community of government, business and the public. 

However, to date, there is some opposition between entrepreneurship and the 
population, which causes a certain social tension in society. The criterion of the level 
of development of civil society is the unity and interaction of its basic elements. For 
today in Ukraine a significant part of business, increasing economic efficiency of 
management, aspires to concentration of the goods without participation in the 
decision of social problems of a society. In addition, there are trends in the negligent 



use of natural resources, increasing environmental risks, which leads to the 
infringement of the rights of the population. On the other hand, the population strives 
for a uniform distribution of benefits and social justice. At the same time, the 
mechanism of state regulation of the creation of a social economy is imperfect. Thus, 
the imbalance in the coherence of the interests of the public, business and 
government leads to a decrease in public trust. 

 
2. The object of research and its technological audit  
The object of research is the organizational and economic processes of 

socialization of Ukrainian business. 
The social responsibility of business is a manifestation of its responsibility for 

direct and indirect influence on the economic, environmental and social systems in 
which he is an integral part. In this connection, it is expedient to study the experience 
of foreign countries in developing the social responsibility of business in each of 
these systems. 

One of the priority approaches to increase the social responsibility of business is 
considered to be measures to protect the environment. The process of developing 
business social responsibility in the West began as a reaction to the elimination of 
environmental crises and accidents, for example, dioxin leaks in Seveso (Italy), 
Amoco Cadiz (France) oil spill, nuclear accident in Harrisburg (USA). In response to 
environmental disasters, new institutions for the protection of the environment and 
conservation of nature have appeared, and a new legislative framework has been 
created. The continuation of this was the growth of social responsibility. This trend 
was supported at the state level and regulations were developed that provided more 
freedom for the company in domestic environmental policy. At the same time, laws 
and rules that were previously focused on one element of the environment have 
changed to more holistic [1]. 

In order to enhance environmental protection, economic incentives and 
administrative measures are applied, environmental subsidies, loans, taxes, fees, 
fines, credits and emission allowances are used. Environmental subsidies covering 
part of the cost of developing new environmental technologies, as well as loans for 
equipment for environmental purposes have an investment form in use in the 
countries of the European Union. 

To improve the efficiency of energy saving measures and the transition to 
electric and hybrid vehicles, the use of alternative fuels and significant potential for 
additional cost-effective improvements at the level of the EU member states, 
economic, environmental, and safe modes of transport are used. Concerning the 
spread of new technologies, first of all, one should mention non-traditional energy, 
the most common tools for stimulating it are [2, 3]: 

− compensation to tariffs for energy received from non-traditional types of 
energy (Germany, Denmark, Spain, Finland, Greece); 

− exemption from tax of a part of the profit invested in the development of 
non-conventional energy (Netherlands); 

− release of consumers of «clean» energy from environmental taxes (Sweden, 
France); 



− tenders and quotas «green certificates» in support of various widows of non-
traditional types of energy from the general special fund (Great Britain, Ireland); 

− direct subsidies, soft loans, tax credits (Austria). 
Taking into account the above-mentioned modern level, it is necessary to form 

an adequate strategy for the behavior of the Ukrainian business in terms of the burden 
on the environment and limiting the negative impact on ecosystems. 

The use of the system approach has made it possible to combine environmental 
issues with economic ones. To this end, economic instruments have been introduced, 
such as the emissions trading scheme, in particular the flexible mechanisms of the 
Kyoto Protocol. However, the economic component of the social responsibility of 
business is not limited only to environmental activities. The combination of all 
components of the social responsibility of business is reflected in the International 
Standard ISO 26000:2010 «Guide to Social Responsibility» [4, 5]. 

One of the priority areas for the development of companies is the development 
of ethical behavior, which is a prerequisite for their sustainable development. The 
instrument is the concept of sustainable development of the United Nations, which is 
based on the need to harmonize the interests of generations to achieve economic 
prosperity, social well-being and a safe environment. 

 
3. The aim and objectives of research 
The aim of research is determination of the theoretical foundations and the 

rationale for practical tools for increasing the social responsibility of business and its 
adaptation to global requirements on the basis of transparent and ethical behavior. 

The realization of the goal determined the solution of the following scientific 
problems: 

1. To analyze the tendencies of the responsibility of Ukrainian business to 
society. 

2. To determine the advantages of a socially responsible business policy for the 
enterprise. 

3. To identify the organizational and economic components of enhancing the 
social responsibility of business. 

 
4. Research of existing solutions of the problem 
The work of a significant circle of scientists is devoted to the study of theoretical 

and practical aspects of the social responsibility of business [6–9]. To date, a 
significant number of Ukrainian enterprises understand that social policy is a 
prerequisite for sustainable development based on the responsibility of business 
entities to the environment and society [1, 10–12]. However, the understanding of the 
essence of social responsibility by Ukrainian enterprises differs somewhat from its 
understanding by foreign colleagues. Thus, the difference in understanding the 
essence of the social responsibility of business at the world level is not limited to 
charitable activity, but is one of the tools to enhance the image of the enterprise and 
to establish links with the authorities, partners, shareholders and society [13, 14]. In 
this regard, a number of problematic aspects that impede the development of 
Ukrainian enterprises are identified based on a socially-oriented business. The desire 



of business entities to the rapid growth of profits forces management to refuse to 
transfer part of their income to social programs, as well as the reluctance of 
businesses to attract attention to their incomes. It is determined that insufficient 
awareness of society about social programs and their successful implementation leads 
to a lack of understanding of the role of each citizen in the development of social 
responsibility [15]. 

The concept of corporate social responsibility is actively promoted and 
implemented at the international level. The basis of social responsibility at the 
international level is recognized by the UN activities, which support in this sphere is 
reflected in the UN Global Compact [16], within which conditions are created for 
cooperation with a view to implementing the principles of social equality and 
preservation of the environment. The combination of all components of the social 
responsibility of business is reflected in the International Standard ISO 26000:2010 
«Guide to Social Responsibility» [4, 5], allows to assess non-financial aspects of 
economic activity and the quality of management decisions. 

The main problems of the development of civil society in Ukraine, including the 
social responsibility of business, and their consequences are presented in the 
«National Strategy for the Development of Civil Society in Ukraine for 2016–2020» 
[17]. However, the mechanisms of interaction between government and business in it 
are very limited, since the emphasis is on the organization of civil society. 

It is determined that the social responsibility of Ukrainian business can’t be 
formed only on the enthusiasm of business entities. The practice of many countries in 
Europe shows that power should support and stimulate socially responsible behavior 
[2, 3]. For Ukraine, the declarative nature of the legislative base for supporting social 
initiatives remains a problematic issue. 

It is established that for today in Ukraine the subjects of socially responsible 
business are large companies. An example of this can serve LLC «NIBULON», 
which in its activities adheres to international business standards and disseminates the 
practice of social responsibility of business [13]. Mobile communication company 
«Kyivstar» in its strategy assumes responsibility for the product, responsibility to the 
state, development of personnel, contribution to society and protection of nature. The 
social policy of Sandora is sponsored by children's homes, providing financial 
assistance and vitamin products to vulnerable groups of the population, supporting 
talented youth and youth leadership initiatives. A positive aspect is the 
implementation of the company's social policy, rather than one-off shares. However, 
due to the limited financial resources and other factors, the social policy of small 
enterprises is somewhat limited. 

Thus, the results of the analysis lead to the conclusion that further research in 
the field of social economics will require the efforts of the scientific community. This 
is due to a change in the socio-economic conditions of management and the need to 
identify pressing problems and the search for directions for their solution. 

 
5. Methods of research 
Theoretical and methodological basis of the research is general scientific and 

special methods of scientific knowledge, fundamental provisions of economic theory, 



scientific works on solving problem aspects of ensuring social responsibility of 
business. 

Depending on the direction of certain tasks, the following methods of scientific 
research are used: 

− scientific abstraction (in the formation of the goal, objectives and 
conclusions of the study); 

− bibliographic (in the process of processing scientific papers that are devoted 
to the social responsibility of business entities); 

− method of logical generalization (in the study of the prerequisites for the 
spread of the concept of social responsibility of business); 

− monographic (in the course of studying the best practices of foreign 
countries on the formation and development of corporate social responsibility of 
business and determining the possibilities for its adaptation to the conditions of 
Ukraine); 

− calculated, comparative and graphical (in the course of analysis of Ukraine's 
position on the Global Competitiveness Index and its components); 

− system approach (in determining the levers for regulating the formation and 
use of the resource potential of Ukraine and the organizational and economic 
components of the social responsibility of business). 

 
6. Research results 
Social responsibility of business is a set of principles, mechanisms and actions 

of the business entity in the course of relations with the society, authorities, 
population and other business entities. An important condition here is achievement of 
harmonization and satisfaction of social, economic, financial, ethical interests of all 
parties with partial or full compensation of market insolvency and restrictions [13]. 

The importance of developing the social economy of Ukraine was recognized in 
2006 with the accession to the Global Compact networking initiative. At the same 
time, such initiative showed high results. This was confirmed by the recognition of 
Ukraine along with Japan and Serbia in 2009, as one of the three most successful 
Global Compact networks in the world. For today in Ukraine about 200 companies 
have become signatories of the Global Compact. 

The World Economic Forum is conducting a global study of the world's 
countries on the indicator of economic competitiveness – the Global Competitiveness 
Index. At its core, this index assesses the ability of countries to ensure a high level of 
provision of their citizens, and, accordingly, determines the level of unity of the 
components of civil society. According to the results of the Global Competitiveness 
Rating, the figures presented in Fig. 1, rather low positions of Ukraine should be 
noted. During the study period Ukraine's highest position was in 2012–2013, and the 
lowest in 2016–2017, losing 12 points. 
 



 
Fig. 1. Dynamics of Ukraine's position on the Global Competitiveness Index [18]

 
Despite positive trends, the initiative in taking on the companies' obligations on 

sustainable development and responsibility to the society since 2016 
to decrease. According to the results of the Global Competitiveness rating, which also 
takes into account social initiatives of business, Ukraine occupies not high positions 
(Table 1). 
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to decrease. According to the results of the Global Competitiveness rating, which also 
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Despite some shifts in the behavior of commercial organizations on the positive 
attitude to the aspects of social responsibility, more than a third of business structures 
do not participate in social support. An objective factor of not being ready for social 
investment is the underdevelopment and insecurity of the business sector itself. 

However, according to the National Institute for Strategic Studies, an interesting 
fact of recent years is that the population expects charitable assistance primarily from 
commercial structures, but from the state [19]. This is an indication that the public's 
confidence in Ukrainian business is growing. 

According to the research results, the organizational and economic components 
of the social responsibility of business are defined, as shown in Fig. 2. 

Achievement of a specific goal can be ensured by the implementation of 
organizational and economic components. The organizational components of 
increasing the social responsibility of business are: 

− conducting social audit; 
− reforming the reporting system in accordance with international standards 

and practices; 
− municipal partnership; 
− formation of a system for informing the public about social and charitable 

projects; 
− organization of an independent public examination of social projects; 
− adaptation of the world experience of social entrepreneurship. 
The prerequisite for sustainable development of business entities is the 

formation of the image of a socially responsible subject of public relations. An 
important tool in the study of the level of social responsibility of business is a social 
audit, the expediency of which for the enterprises themselves is explained by the 
opportunity to confirm their position on social issues. As a specific form of control, 
social audit becomes important in the process of society humanization and the 
recognition by its representatives of the fact that their well-being depends on the 
results of the activities of economic structures and the consequences of their impact 
on the functioning environment [20]. 

As part of the social audit, a significant range of objects is studied, namely: 
working conditions; labor relations in the company; compliance with labor protection 
requirements; attitude to the principles of environmental friendliness and so on. 

 



 
Fig. 2. Organizational and economic components of social responsibility of business 

 
Important aspects of further development are the interest of the business 

environment in the implementation of environmental measures, the establishment of 
responsibility for environmental violations when using resources. This requires 
strengthening the control function and increasing social responsibility and the level of 
environmental awareness. Fig. 3 shows the directions and components of the 
country's environmentally-oriented development. 
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compliance of incentives in the business environment should be guided by 
understanding the consequences of activities, obtaining socially useful interests from 
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environmentally oriented activities, the desire to improve the quality of life of society 
using «eco-technology». 

The modern environmental situation prompts the need for environmental 
education and ensuring environmental ethics in the conduct of business. The main 
levers for stimulating environmental awareness and responsible attitude to the 
environment include environmental insurance, environmental audit, improvement of 
the system of effective use of natural resources by species. 

Environmental insurance, environmental audit are considered to be the main 
levers for stimulating environmental consciousness (Fig. 4). Practical implementation 
of these tools provides not only the results of enterprises, but also creates a positive 
image, a favorable investment climate and reduces the level of environmental threats 
in individual territories. 

 

 
Fig. 4. The main levers of regulation of the processes of formation and use of the 

resource potential of the agrarian sector of Ukraine [12, 21] 
 
As practice shows, the mass consciousness of most people is dominated by the 

motives of activity, related only directly to short-term goals (day, week, month, year). 
This is not enough, since an objective assessment is excluded not only of those trends 
in the development of society that have already developed, but also of the final results 
of long-term joint livelihoods. Immersed in the hustle and bustle of current affairs 
and entertainments, the individual often does not want to part with the entrenched 
habits, so he does not perceive any knowledge, takes him out of the circle of habitual 
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activity. But yesterday it was still acceptable, today it is dangerous, and tomorrow it 
can already become unacceptable [11]. 

The practical implementation of these mechanisms improves not only the 
performance of the enterprise, but also creates a positive image, a favorable 
investment climate and raises the level of competitiveness of the commodity 
producer. 

Consequently, in the context of the urgency of implementing an environmentally 
oriented structural adjustment of the economy, it is necessary to introduce nature 
management into the sphere of formed market relations. For this, it is necessary to 
improve the general model of environmental management at the state level, taking 
into account social responsibility and environmental awareness in conducting 
business. 

The implementation of the proposed tools at the local level is possible in 
different scenarios, one of which is the construction of corporate social responsibility 
in the enterprise. The success of such scenario depends, first of all, on the interest of 
management. Therefore, the support of management in the implementation of goals, 
including financial, is the key to the effectiveness of the activities. The next step is 
determination of the budget that the company can provide for the events. At the same 
time, the measures developed must necessarily be coordinated with the goals of 
corporate social responsibility. The objectives of enterprises in this direction are 
different and can be as follows: 

− raise the level of professional qualifications of employees; 
− increase the level of satisfaction with work; 
− receiving certain rewards; 
− participation in social programs and the like. 
The rationale and development of measures for the formation of corporate social 

responsibility of an enterprise should be coordinated with its overall strategy and may 
be implemented by a separate department or an initiative group. 

Thus, the formation of an effective model of corporate social responsibility has 
as its objective the interests of the authorities, business and the public. The interaction 
of the state and business on the principles of partnership, as well as imitating the 
successful experience of introducing socially-oriented business standards of 
international and Ukrainian companies will create the prerequisites for sustainable 
development based on the responsibility of business entities to the environment and 
society. 

 
7. SWOT analysis of research results 
Strengths. The strong point in the conducted research is the analysis of 

tendencies of development of social responsibility of business in Ukraine and 
definition on this basis of organizational-economic components of its increase. The 
advantages of a socially responsible business policy for enterprises are determined. 

Weaknesses. The weak side is that despite some shifts in the behavior of 
commercial organizations on the positive attitude to the aspects of social 
responsibility, more than a third of business structures do not participate in social 
support. An objective factor of not being ready for social investment is the 



underdevelopment and insecurity of the business sector itself. Considering the fact 
that Ukrainian enterprises are in languages of significant tax burden, conducting an 
environmental audit and implementing environmental insurance will lead to an 
increase in costs. This does not contribute to the growth of profitability, and, 
accordingly, the opportunities for financing social activities. 

Opportunities. Opportunities for further research are the introduction of the 
experience of foreign countries on public policy to stimulate the ecologization of 
industries. Further research can be aimed at studying the experience of Ukrainian 
companies in the formation of corporate social responsibility in order to identify key 
aspects of success and develop practical recommendations on this basis. For 
enterprises, they identified the need to introduce social policy, it is possible to use 
such a tool as benchmarking. 

Threats. Threats to the results of the conducted studies are that dynamic changes 
in the world economy will require improvement of the methodology of the rating 
according to the Global Competitiveness Index. In addition, requires the 
standardization of social reporting, which is an indicator of the social responsibility 
of business. For Ukrainian enterprises, taking into account the imperfection of the 
current legislation, artificial barriers to the implementation of social initiatives are 
created and the «interest» on the part of state control bodies to enterprises that 
implement social activities is growing. 

 
8. Conclusions 
1. The dynamics of Ukraine's position on the Global Competitiveness Index is 

analyzed, which also takes into account the social initiatives of business. Despite 
positive trends, the initiative in taking on the companies' obligations for sustainable 
development and responsibility to the society since 2016 has a tendency to decrease. 
So, for such component of the Index as corporate ethics, Ukraine ranks 102nd out of 
137 countries in the 2017–2018 rating. Ukraine ranks 76th among 140 countries 
compared with the 2015–2016 rating for this component. According to the data, 
Ukraine also worsened its position on the component «Flexibility of determining 
wages» and lost 49 points in 2017–2018 compared with 2014–2015. 

2. It is determined that the advantages of a socially responsible business policy 
for an enterprise are: 

− growth of the company's positive image; 
− improving the quality of business management; 
− increase of professionalism and development of personnel potential; increase 

of investment attractiveness; 
− creation of mutually beneficial relations with the authorities; 
− possibility of obtaining additional benefits; 
− expansion of partnerships in the business environment; 
− ensuring financial security. 
3. Organizational and economic components are singled out, the implementation 

of which is aimed at increasing the social responsibility of business. Organizational 
components are: 

− carrying out environmental and social audit; 



− reforming the reporting system in accordance with international standards 
and practices; 

− municipal partnership; 
− formation of a system for informing the public about social and charitable 

projects; 
− organization of an independent public examination of social projects; 
− adaptation of the world experience of social entrepreneurship. 

The economic components are as follows: 
− preferences for business; 
− material responsibility for harming the social interests of society; 
− proposals of the local authorities on the programs of social development of 

the regions. 
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The object of research is the organizational and economic processes of 

socialization of Ukrainian business. One of the most problematic areas is the 
formation of an adequate strategy for the behavior of Ukrainian business in terms of 
the burden on the environment and limiting the negative impact on ecosystems. 

In the course of the research, such methods of scientific research were used: 
bibliographic; monographic; method of logical generalization; calculated; 
comparative and system approach method. 



The dynamics of Ukraine's position on the Global Competitiveness Index is 
analyzed, which also takes into account social initiatives of business. It is established 
that despite positive trends, the initiative in taking on the companies' obligations for 
sustainable development and responsibility to the society since 2016 in Ukraine tends 
to decrease. 

It is determined that the advantages of a socially responsible business policy for 
an enterprise are: 

− growth of the company's positive image; 
− improving the quality of business management; 
− increase of professionalism and development of personnel potential; 
− increase of investment attractiveness; 
− creation of mutually beneficial relations with the authorities; 
− possibility of obtaining additional benefits; 
− expansion of partnerships in the business environment; 
− ensuring financial security. 
In order to increase the social responsibility of business in Ukraine, it is 

necessary to implement the following activities: 
− carrying out environmental and social audit; 
− reforming the reporting system in accordance with international standards 

and practices; 
− municipal partnership; 
− formation of a system for informing the public about social and charitable 

projects; 
− organization of an independent public examination of social projects; 
− adaptation of the world experience of social entrepreneurship. 
Economic instruments for solving this issue are proposed, namely: the provision 

of preferences for socially-oriented business; material responsibility for harming the 
social interests of society; environmental insurance; development of proposals of 
local authorities on the programs of social development of regions. 

Thanks to the interaction of the state and entrepreneurship on the principles of 
partnership, as well as the imitation of successful experience in introducing socially-
oriented standards of doing business in companies from different countries of the 
world, the prerequisites for sustainable development will be created. These 
prerequisites are based on the responsibility of business entities to the environment 
and society. At the same time, a positive impact will not only be on society and the 
environment, but will also contribute to improving the economic efficiency of the 
business due to the growth of public confidence. 

Keywords: social responsibility, mutual interests, corporate ethics, production 
ecologization, social audit. 

 


