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06’ekmom  00CNIOHCEHHL € OpP2aHI3aYIUHO-eKOHOMIYHI npoyecu coyianizayii
VKpaincbko2o 6iznecy. OOHum 3 Haubibl NPOOIEMHUX MICYb € (HOPMYBAHHSL
aoexgamuoi cmpamezii N08edIHKU YKPAIHCbK020 0Oi3Hecy wWo00 HABAHMAINCEHHS HA
HABKOJIUUWHE cepedosuiye I 00MeHCeHHI He2amugHO20 8NIUBY HA eKOCUCTEMU.

B x00i oOocniosxcenns  euxopucmosysanucsi mMaki Memoou  HAYKOBO2O
odocniodicenns: 6ibnioepaghiunull; MoHocpagiuHull, Memoo JN02IUH020 Y3a2AlbHEeHHS,
PO3PAxXyHKOBULL,; NOPIGHAILHUL A Memoo0 CUCIEMHO20 Ni0X00Y.

llpoananizosano Ounamixy nosuyii Yxpainu 3a I[HOexcom 2nobanvHOi
KOHKYPEHMOCHNPOMONCHOCII, SAKULL MAKOIC 8PAXOBVE COYIANbHI IHIYyiamueu Oi3Hecy.
Bcmanoeneno, wo nezsasicarouu Ha no3umusHi meHoenyii, iHiyiamuea y nputiHammi
KOMNAHIAMU HA cebe 30008 13aHb 3i CMAl020 po38UMKY | 8i0N08I0AIbHOCMI nepeo
cycninocmeom 3 2016 poxy 6 Vkpaini mae menoeHyito 00 3HUNCEHHSL.

Busznaueno, wo nepesacamu coyianbHo-8i0N0GIOANLHOI NOIIMUKU BEOEHHs
OizHecy 011 ¢y’ eKma 20Cno0aPrOBAHHSL €:

— 3POCMAHHS NOZUMUBHO20 IMIOJNHCY NIONPUEMCINGA,

— NIOBUWEHHS AKOCMI YNPABNIHHS OI3HeCOM;

— ni0BUWeHHS NPOPECiOHANiZMY T PO3BUMOK KAOPOBO20 NOMEHYIANY,

— NIOBUWEHHS ITHBeCMUYILIHOI NPUBAOAUBOCMI,

— CMBOPEHHSL B3AEMOBULIOHUX BIOHOCUH 3 BNLAOOID;

— MOJCTIUBICMb OMPUMAHHS 000AMKOBUX NiNbE,

— PO3UWIUPEHHS NaPMHEPCLKUX 36 'A3Ki8 Y OisHec-cepedosuuyi;

— 3abe3neyenHs QiHancosoi be3nexu.

3 memorw niosuwenus coyianvHoi eionosidanvHocmi 0Oi3Hecy 6 Vkpaini
HeOOXIOHUM € peanizayis MaKkux 3axo0is:



— NPOBeOerHsl eKON02IYHO20 I COYIANbHO20 AYOUmy,

— pechopmysanHs cucmemu HAOAHHSA 38IMHOCMI 8IONOBIOHO 00 MINCHAPOOHUX
CManOapmie i nPpaKmux,

— MYHIYUNAivHe Napmuepcmeo;

— opmysanns cucmemu IHGOPMYBAHHA CYCHINbCMBA NPO  COYIANbHI 1
O1a2001lHI npoekmu,

— Opeanizayisn He3aNedNHCHOI 2POMAOCLKOI eKCnepmu3u CoyianlbHUxX npoeKmiea,

— adanmayis c8imogo2o 00C8idy COYIaIbHO20 NIONPUEMHUYMEA.

3anpononosano eKoHOMIUHI IHCMPYMEHMU SUPIUIeHHs O0AH020 NUMAHHA, d
came. HaAOaHHs npegepenyill 0l COYIAIbHO-OPIEHMOBAH020 OI3HeCy, MamepiaibHa
8I0N0GIOANbHICIb 30 HAHECEHHST WKOOU COYIAIbHUM IHmMepecam 2pomaou, eKolo2iuHe
CMpaxy8ants, po3pobKa NPono3uyiti Micyegoi 61a0u Wooo Npocpam CoYidibHO2O0
PO36UMKY DECIOHIS.

3asosaku 63aemo0ii Oepacasu i NIONPUEMHUYMBA HA 3ACA0AX NApmMHepCmea, a
MAKOHC HACTIOYBAHHSA YCRIUHO20 00C8I0Y 3ANPOBAOINCEHHS COYIANbHO-OPIEHMOBAHUX
CcmanOapmie 8edeHHs Oi3Hecy V KOMNAHIAX 3 pI3HUX KpaiH ceimy, Oyoe cmeopeHo
nepeoymosu cmano2o po3eumky. L[i nepedymosu ocHogaui Ha BiON08IOANIbHOCMI
cy0 '€kmie 20cno0apro8ants nepeo HABKOIUWHIM cepedosuuiem i cycninecmeom. Ilpu
YbOMY NO3UMUBHUL 6NIUE OYOe He auule Ha CYCNINbCMEO | HABKOJIUWHE cepedosulye,
a makoxc cnpusmume NIOBUUWEHHIO eKOHOMIUHOI egexmuenocmi Oi3Hecy 3a805KU
3pocmanHio 008ipu 3 6OKY CYCHibCMEA.

Knwuosi cnosa: coyianvna  8i0N08I0ANbHICMb,  83AEMOY3200HCEHICHb
iHmepecia, KOPNOPAMUBHa emuKd, exo102i3ayis UPOOHUYMSE, COYIAIbHUL ayOUm.

Obvekmom  uccnedo8anus  AGIAIOMCA  OP2AHUSAYUOHHO-IKOHOMUUECKUE
npoyeccovl COYUAnU3ayuL YKpauncko2o ousneca. OOHUM U3 camuvlx nNPooOIeMHbIX Mecm
A61s1emcs hopmuposanue adeK8amuol cmpamecu N08eOeHUsl YKPAuHCKo20 busHeca
1O Hazpy3Ke HA OKPYHCAIOWYIO CPedy U 02PAHUYEHUU He2AMUBHO20 8030eUCmBUs Ha
9KOCUCTNEMDL.

B xo00e uccnedosanus ucnonv306aiuce maxkue mMemoosvl HAyYHO20 UCCIe008AHUL:
oubruoecpaguueckuli;,  MoHocpaguyeckul, Memoo  J02UYeCcKo20  0000WeHUs;
PAcyemHblil; CPAGHUMENLHBLU U MeMOO CUCIEMHO20 NOOX0Od.

IIpoananusuposana Oounamuxa nosuyuu Yxpauusl no HuOekcy 2nobanibHoll
KOHKYPEHMOCHOCOOHOCU, KOMOPbII MAKHCe YUUMbleaem COYUaIbHble UHUYUAMUBDL
ouzneca. Ycmanoenewo, umo HecMOMps HA  NOJONCUMETbHbIE MeEeHOeHYUl,
UHUYUAMUBA 8 NPUHAMUU KOMUAHUAMU HA ceOs 0013amenbCme no YCMOUdUuoMy
pazeumuio u omeemcmeeHHocmu neped oouecmeom ¢ 2016 cooa 6 Ykpaune umeem
MEHOEeHYUIO K CHUNCEHUIO.

Onpedeneno, umo npeumywecmeamy COYUaIbHO-OMBENCMEEHHOU HOTUMUKY
6edeHUsl OuzHeca 01l NPeOnPUSMuUsL 6JAI0MCSL:

— POCM NOJIOHCUMENLHO20 UMUONCA NPEONPULIMUSL

— nosviue e Kauecmsaa YynpasieHusi OusHecom;

— nosviuleHue npodheccUoOHaIUIMa U passumue Kaoposo2o NOMeHyuald,

— nosvlUeHUEe UHBECUYUOHHOL NPUBTLEKAMENbHOCU,

— C030aHUe 83aUMOBLI2OOHBIX OMHOULEHULL C 81ACTBIO,



— BO3MONCHOCMb NOTYYUEHUsL OONOJIHUMENILHBIX Tb20M,

— pacuiupenue napmHuepcKux cesazeli 8 busnec-cpeoe,

— obecneuenue GuUHAHCOB0L OE30NACHOCMIU.

C yenvlo nosviuleHuss COYUAIbHOU OmeemcmeeHHOCmU OusHeca 6 YKpaune
HeoOX00UMO peanuzayus Cie0yrowuUx MeponpusimulL;

— npogedeHUe IKOIOSUYECKO20 U COYUATILHO20 AYOUMA,

— peghopmuposanus cucmemvl npedOCMAaBIeHUss OMUemHOCIU 8 COOMBENCIMEUU
C MeNHCOYHAPOOHLIMU CIAHOAPMAMU U NPAKMUKAMU,

— MYHUYUNAIbHOE NAPMHEPCME0,

— @opmuposanue cucmemvl UHDOPMUPOBAHUS 0OWECN8A O COYUANbHBIX U
O1a20MBOPUMENbHBIX NPOEKMAX,

—  Opeanuzayus He3aBUCUMOU OOWECMBEHHOU IKCNepmu3bl  COYUATbHBIX
NPOEKMO8;

— adanmayus MUpoB8o20 ONbIMA COYUATILHO20 NPEONPUHUMAMENbCMBA.

IIpeonooceno s3xonomMuteckue UHCMPYMEHMbL peuleHuss 0AHHO20 B0Npocd, d
UMeHHO: npedocmasieHue npegepeHyuli 01 COYUANLHO-OPUEHMUPOBAHHOZO0
OuzHeca; MamepuaibHasi OMBEmCMEeHHOCMb 34 HAHeceHue 6pedd COYUATbHbIM
unmepecam 00wecmaa,; K0N0SULeCKoe CMmpaxosauue; paspabomra npeonroHceHul
MECMHOU 81ACTU NO NPOSPAMMAM COYUATLHO2O0 PA3BUMUSL PECUOHO8.

bnacooaps 63aumooeiicmeutro 2ocyoapcmea u NnpeOnpuUHUMAMeENbcmed Ha
NPUHYUNAX NAPMHEPCMBA, a MAKHCe UCHONb308AHUSL YCNEeUHO20 ONbIMA GHeOpeHUs.
COYUANbHO-OPUEHMUPOBAHHBIX CMAHOAPMO8 6edeHusi OuzHeca 6 KOMNAHUAX U3
PA3HbIX CMpan mupa, 6y0ym co30aHvl NPeonoChbLIKU YCMOUYUB020 pa3sumus. Imu
NpPeonochLIKU OCHOBAHbL HA OMBENCMEEHHOCMU CYObEKMO8 X03AUCMBO8AHUSA nepeo
oKpydicaroweti cpedou u oowecmeom. Ilpu smom nonoxcumenvroe iusHue 6yoem He
MONILKO HA 00Wecmso u OKpyxicaowyio cpedy, a makxice Oyoem cnocoocmeosamy
NOBbILUEHUIO IKOHOMUUECKOU d¢hghexmusHocmu busHeca 6aa2o0aps pocmy 008epus
CO CMOpPOHbL 00Wecmaa.

Kntouesvie cnosa: coyuanvHas omeemcmeeHHOCMb, 63AUMOCO2NACOBAHHOCTb
uUHmMepecos, KOPNOpaAmueHAas. 3MUKA, IKOJI02U3AYUS NPOU3BOOCMEA, COYUATbHBLU
ayoum.

1. Introduction

In modern conditions of globalization and integration processes, the
development of entrepreneurial activity is gaining importance, in the center of which
there is not only material production, but also the performance of social functions.
This trend suggests a reorientation of the business strategy for maximizing profits on
the strategy of maximizing social effects. In this regard, there is a need to revise the
paradigm of the community of government, business and the public.

However, to date, there is some opposition between entrepreneurship and the
population, which causes a certain social tension in society. The criterion of the level
of development of civil society is the unity and interaction of its basic elements. For
today in Ukraine a significant part of business, increasing economic efficiency of
management, aspires to concentration of the goods without participation in the
decision of social problems of a society. In addition, there are trends in the negligent



use of natural resources, increasing environmental risks, which leads to the
infringement of the rights of the population. On the other hand, the population strives
for a uniform distribution of benefits and social justice. At the same time, the
mechanism of state regulation of the creation of a social economy is imperfect. Thus,
the imbalance in the coherence of the interests of the public, business and
government leads to a decrease in public trust.

2. The object of research and its technological audit

The object of research is the organizational and economic processes of
socialization of Ukrainian business.

The social responsibility of business is a manifestation of its responsibility for
direct and indirect influence on the economic, environmental and social systems in
which he is an integral part. In this connection, it is expedient to study the experience
of foreign countries in developing the social responsibility of business in each of
these systems.

One of the priority approaches to increase the social responsibility of business is
considered to be measures to protect the environment. The process of developing
business social responsibility in the West began as a reaction to the elimination of
environmental crises and accidents, for example, dioxin leaks in Seveso (Italy),
Amoco Cadiz (France) oil spill, nuclear accident in Harrisburg (USA). In response to
environmental disasters, new institutions for the protection of the environment and
conservation of nature have appeared, and a new legislative framework has been
created. The continuation of this was the growth of social responsibility. This trend
was supported at the state level and regulations were developed that provided more
freedom for the company in domestic environmental policy. At the same time, laws
and rules that were previously focused on one element of the environment have
changed to more holistic [1].

In order to enhance environmental protection, economic incentives and
administrative measures are applied, environmental subsidies, loans, taxes, fees,
fines, credits and emission allowances are used. Environmental subsidies covering
part of the cost of developing new environmental technologies, as well as loans for
equipment for environmental purposes have an investment form in use in the
countries of the European Union.

To improve the efficiency of energy saving measures and the transition to
electric and hybrid vehicles, the use of alternative fuels and significant potential for
additional cost-effective improvements at the level of the EU member states,
economic, environmental, and safe modes of transport are used. Concerning the
spread of new technologies, first of all, one should mention non-traditional energy,
the most common tools for stimulating it are [2, 3]:

— compensation to tariffs for energy received from non-traditional types of
energy (Germany, Denmark, Spain, Finland, Greece);

— exemption from tax of a part of the profit invested in the development of
non-conventional energy (Netherlands);

— release of consumers of «clean» energy from environmental taxes (Sweden,
France);



— tenders and quotas «green certificates» in support of various widows of non-
traditional types of energy from the general special fund (Great Britain, Ireland);

— direct subsidies, soft loans, tax credits (Austria).

Taking into account the above-mentioned modern level, it is necessary to form
an adequate strategy for the behavior of the Ukrainian business in terms of the burden
on the environment and limiting the negative impact on ecosystems.

The use of the system approach has made it possible to combine environmental
issues with economic ones. To this end, economic instruments have been introduced,
such as the emissions trading scheme, in particular the flexible mechanisms of the
Kyoto Protocol. However, the economic component of the social responsibility of
business is not limited only to environmental activities. The combination of all
components of the social responsibility of business is reflected in the International
Standard ISO 26000:2010 «Guide to Social Responsibility» [4, 5].

One of the priority areas for the development of companies is the development
of ethical behavior, which is a prerequisite for their sustainable development. The
instrument is the concept of sustainable development of the United Nations, which is
based on the need to harmonize the interests of generations to achieve economic
prosperity, social well-being and a safe environment.

3. The aim and objectives of research

The aim of research is determination of the theoretical foundations and the
rationale for practical tools for increasing the social responsibility of business and its
adaptation to global requirements on the basis of transparent and ethical behavior.

The realization of the goal determined the solution of the following scientific
problems:

1. To analyze the tendencies of the responsibility of Ukrainian business to
society.

2. To determine the advantages of a socially responsible business policy for the
enterprise.

3. To identify the organizational and economic components of enhancing the
social responsibility of business.

4. Research of existing solutions of the problem

The work of a significant circle of scientists is devoted to the study of theoretical
and practical aspects of the social responsibility of business [6-9]. To date, a
significant number of Ukrainian enterprises understand that social policy is a
prerequisite for sustainable development based on the responsibility of business
entities to the environment and society [1, 10—12]. However, the understanding of the
essence of social responsibility by Ukrainian enterprises differs somewhat from its
understanding by foreign colleagues. Thus, the difference in understanding the
essence of the social responsibility of business at the world level is not limited to
charitable activity, but is one of the tools to enhance the image of the enterprise and
to establish links with the authorities, partners, shareholders and society [13, 14]. In
this regard, a number of problematic aspects that impede the development of
Ukrainian enterprises are identified based on a socially-oriented business. The desire



of business entities to the rapid growth of profits forces management to refuse to
transfer part of their income to social programs, as well as the reluctance of
businesses to attract attention to their incomes. It is determined that insufficient
awareness of society about social programs and their successful implementation leads
to a lack of understanding of the role of each citizen in the development of social
responsibility [15].

The concept of corporate social responsibility is actively promoted and
implemented at the international level. The basis of social responsibility at the
international level is recognized by the UN activities, which support in this sphere is
reflected in the UN Global Compact [16], within which conditions are created for
cooperation with a view to implementing the principles of social equality and
preservation of the environment. The combination of all components of the social
responsibility of business is reflected in the International Standard ISO 26000:2010
«Guide to Social Responsibility» [4, 5], allows to assess non-financial aspects of
economic activity and the quality of management decisions.

The main problems of the development of civil society in Ukraine, including the
social responsibility of business, and their consequences are presented in the
«National Strategy for the Development of Civil Society in Ukraine for 2016-2020»
[17]. However, the mechanisms of interaction between government and business in it
are very limited, since the emphasis is on the organization of civil society.

It is determined that the social responsibility of Ukrainian business can’t be
formed only on the enthusiasm of business entities. The practice of many countries in
Europe shows that power should support and stimulate socially responsible behavior
[2, 3]. For Ukraine, the declarative nature of the legislative base for supporting social
initiatives remains a problematic issue.

It is established that for today in Ukraine the subjects of socially responsible
business are large companies. An example of this can serve LLC «NIBULON»,
which in its activities adheres to international business standards and disseminates the
practice of social responsibility of business [13]. Mobile communication company
«Kyivstar» in its strategy assumes responsibility for the product, responsibility to the
state, development of personnel, contribution to society and protection of nature. The
social policy of Sandora is sponsored by children's homes, providing financial
assistance and vitamin products to vulnerable groups of the population, supporting
talented youth and youth leadership initiatives. A positive aspect is the
implementation of the company's social policy, rather than one-off shares. However,
due to the limited financial resources and other factors, the social policy of small
enterprises is somewhat limited.

Thus, the results of the analysis lead to the conclusion that further research in
the field of social economics will require the efforts of the scientific community. This
is due to a change in the socio-economic conditions of management and the need to
identify pressing problems and the search for directions for their solution.

5. Methods of research
Theoretical and methodological basis of the research is general scientific and
special methods of scientific knowledge, fundamental provisions of economic theory,



scientific works on solving problem aspects of ensuring social responsibility of
business.

Depending on the direction of certain tasks, the following methods of scientific
research are used:

— scientific abstraction (in the formation of the goal, objectives and
conclusions of the study);

— bibliographic (in the process of processing scientific papers that are devoted
to the social responsibility of business entities);

— method of logical generalization (in the study of the prerequisites for the
spread of the concept of social responsibility of business);

— monographic (in the course of studying the best practices of foreign
countries on the formation and development of corporate social responsibility of
business and determining the possibilities for its adaptation to the conditions of
Ukraine);

— calculated, comparative and graphical (in the course of analysis of Ukraine's
position on the Global Competitiveness Index and its components);

— system approach (in determining the levers for regulating the formation and
use of the resource potential of Ukraine and the organizational and economic
components of the social responsibility of business).

6. Research results

Social responsibility of business is a set of principles, mechanisms and actions
of the business entity in the course of relations with the society, authorities,
population and other business entities. An important condition here is achievement of
harmonization and satisfaction of social, economic, financial, ethical interests of all
parties with partial or full compensation of market insolvency and restrictions [13].

The importance of developing the social economy of Ukraine was recognized in
2006 with the accession to the Global Compact networking initiative. At the same
time, such initiative showed high results. This was confirmed by the recognition of
Ukraine along with Japan and Serbia in 2009, as one of the three most successful
Global Compact networks in the world. For today in Ukraine about 200 companies
have become signatories of the Global Compact.

The World Economic Forum is conducting a global study of the world's
countries on the indicator of economic competitiveness — the Global Competitiveness
Index. At its core, this index assesses the ability of countries to ensure a high level of
provision of their citizens, and, accordingly, determines the level of unity of the
components of civil society. According to the results of the Global Competitiveness
Rating, the figures presented in Fig. 1, rather low positions of Ukraine should be
noted. During the study period Ukraine's highest position was in 2012-2013, and the
lowest in 2016—-2017, losing 12 points.
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Fig. 1. Dynamics of Ukraine's position on the Global Competitiveness Index [18]

Despite positive trends, the initiative in taking on the companies' obligations on
sustainable development and responsibility to the society since 2016 has a tendency
to decrease. According to the results of the Global Competitiveness rating, which also
takes into account social initiatives of business, Ukraine occupies not high positions
(Table 1).

Table 1
Dynamics of Ukraine's position on the components of the Global Competitiveness
Index [18]
2014-2015 | 20152016 | 2016-2017 | 2017-2018
Components (144 (140 (138 (137
countries) countries) | countries) | countries)
Corporate Ethics 98 76 106 102
Deviation from 2014-2015 — -22 8 4
Flexibility in determining 77 71 21 126
wages
Deviation from 2014-2015 — -6 4 49

On such component of the index, as corporate ethics, Ukraine ranks 102 out of
137 countries in the 2017-2018 rating. Ukraine ranks 76th among 140 countries
compared with the 2015-2016 rating for this component. According to the data,
Ukraine also worsened its position on the component «Flexibility of determining
wages» and lost 49 points in 2017-2018 compared with 2014-2015.



Despite some shifts in the behavior of commercial organizations on the positive
attitude to the aspects of social responsibility, more than a third of business structures
do not participate in social support. An objective factor of not being ready for social
investment is the underdevelopment and insecurity of the business sector itself.

However, according to the National Institute for Strategic Studies, an interesting
fact of recent years is that the population expects charitable assistance primarily from
commercial structures, but from the state [19]. This is an indication that the public's
confidence in Ukrainian business is growing.

According to the research results, the organizational and economic components
of the social responsibility of business are defined, as shown in Fig. 2.

Achievement of a specific goal can be ensured by the implementation of
organizational and economic components. The organizational components of
increasing the social responsibility of business are:

— conducting social audit;

— reforming the reporting system in accordance with international standards
and practices;

— municipal partnership;

— formation of a system for informing the public about social and charitable
projects;

— organization of an independent public examination of social projects;

— adaptation of the world experience of social entrepreneurship.

The prerequisite for sustainable development of business entities is the
formation of the image of a socially responsible subject of public relations. An
important tool in the study of the level of social responsibility of business is a social
audit, the expediency of which for the enterprises themselves is explained by the
opportunity to confirm their position on social issues. As a specific form of control,
social audit becomes important in the process of society humanization and the
recognition by its representatives of the fact that their well-being depends on the
results of the activities of economic structures and the consequences of their impact
on the functioning environment [20].

As part of the social audit, a significant range of objects is studied, namely:
working conditions; labor relations in the company; compliance with labor protection
requirements; attitude to the principles of environmental friendliness and so on.
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Fig. 2. Organizational and economic components of social responsibility of business

Important aspects of further development are the interest of the business
environment in the implementation of environmental measures, the establishment of
responsibility for environmental violations when using resources. This requires
strengthening the control function and increasing social responsibility and the level of
environmental awareness. Fig. 3 shows the directions and components of the
country's environmentally-oriented development.
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Fig. 3. Approaches and prerequisites for the environmentally oriented development of
Ukraine

Most owners and heads of enterprises are not intended to solve the problems of
greening production. One of the reasons is the lack of motivation and appropriate
incentives, as well as the need to attract additional financial resources, indicating the
orientation is mainly to obtain economic interests. Motivational directions and
compliance of incentives in the business environment should be guided by
understanding the consequences of activities, obtaining socially useful interests from



environmentally oriented activities, the desire to improve the quality of life of society
using «eco-technology».

The modern environmental situation prompts the need for environmental
education and ensuring environmental ethics in the conduct of business. The main
levers for stimulating environmental awareness and responsible attitude to the
environment include environmental insurance, environmental audit, improvement of
the system of effective use of natural resources by species.

Environmental insurance, environmental audit are considered to be the main
levers for stimulating environmental consciousness (Fig. 4). Practical implementation
of these tools provides not only the results of enterprises, but also creates a positive
image, a favorable investment climate and reduces the level of environmental threats
in individual territories.

ENVIRONMENTAL Insurance of liability of enterprises for causing damage in
INSURANCE connection with an accident, technological failure or natural
disaster, leading to environmental pollution

v

Provision of a system of balances between the interests of the state and business structures
with a view to creating a favorable basis for the effective development of the national
economy and the use of natural resources

v

Ensuring of environmental sustainability of production processes at enterprises and reducing
business risks

A 4

Environmental independent verification of the economic activities of the

ENVIRONMENTAL enterprise with the aim of assessing its responsibility to environmental
AUDIT legislation and developing recommendations for reducing actual or

potential environmental, financial and other losses and expenses

v

Control over the formation of environmental costs at the place of their occurrence with the
identification of deviations from the norms regulating the balanced nature management, as well as the
identification of extensive and intensive factors and reserves of environmental activities of primary
Aixrcinne

v

Improvement of the production and economic activities of enterprises, taking into account
and improving the economic, financial, technological strategy to improve the level of
environmental friendliness of enterprises operating in rural areas

A 4

Fig. 4. The main levers of regulation of the processes of formation and use of the
resource potential of the agrarian sector of Ukraine [12, 21]

As practice shows, the mass consciousness of most people is dominated by the
motives of activity, related only directly to short-term goals (day, week, month, year).
This is not enough, since an objective assessment is excluded not only of those trends
in the development of society that have already developed, but also of the final results
of long-term joint livelihoods. Immersed in the hustle and bustle of current affairs
and entertainments, the individual often does not want to part with the entrenched
habits, so he does not perceive any knowledge, takes him out of the circle of habitual



activity. But yesterday it was still acceptable, today it is dangerous, and tomorrow it
can already become unacceptable [11].

The practical implementation of these mechanisms improves not only the
performance of the enterprise, but also creates a positive image, a favorable
investment climate and raises the level of competitiveness of the commodity
producer.

Consequently, in the context of the urgency of implementing an environmentally
oriented structural adjustment of the economy, it is necessary to introduce nature
management into the sphere of formed market relations. For this, it is necessary to
improve the general model of environmental management at the state level, taking
into account social responsibility and environmental awareness in conducting
business.

The implementation of the proposed tools at the local level is possible in
different scenarios, one of which is the construction of corporate social responsibility
in the enterprise. The success of such scenario depends, first of all, on the interest of
management. Therefore, the support of management in the implementation of goals,
including financial, is the key to the effectiveness of the activities. The next step is
determination of the budget that the company can provide for the events. At the same
time, the measures developed must necessarily be coordinated with the goals of
corporate social responsibility. The objectives of enterprises in this direction are
different and can be as follows:

— raise the level of professional qualifications of employees;

— increase the level of satisfaction with work;

— receiving certain rewards;

— participation in social programs and the like.

The rationale and development of measures for the formation of corporate social
responsibility of an enterprise should be coordinated with its overall strategy and may
be implemented by a separate department or an initiative group.

Thus, the formation of an effective model of corporate social responsibility has
as its objective the interests of the authorities, business and the public. The interaction
of the state and business on the principles of partnership, as well as imitating the
successful experience of introducing socially-oriented business standards of
international and Ukrainian companies will create the prerequisites for sustainable
development based on the responsibility of business entities to the environment and
society.

7. SWOT analysis of research results

Strengths. The strong point in the conducted research is the analysis of
tendencies of development of social responsibility of business in Ukraine and
definition on this basis of organizational-economic components of its increase. The
advantages of a socially responsible business policy for enterprises are determined.

Weaknesses. The weak side is that despite some shifts in the behavior of
commercial organizations on the positive attitude to the aspects of social
responsibility, more than a third of business structures do not participate in social
support. An objective factor of not being ready for social investment is the



underdevelopment and insecurity of the business sector itself. Considering the fact
that Ukrainian enterprises are in languages of significant tax burden, conducting an
environmental audit and implementing environmental insurance will lead to an
increase in costs. This does not contribute to the growth of profitability, and,
accordingly, the opportunities for financing social activities.

Opportunities. Opportunities for further research are the introduction of the
experience of foreign countries on public policy to stimulate the ecologization of
industries. Further research can be aimed at studying the experience of Ukrainian
companies in the formation of corporate social responsibility in order to identify key
aspects of success and develop practical recommendations on this basis. For
enterprises, they identified the need to introduce social policy, it is possible to use
such a tool as benchmarking.

Threats. Threats to the results of the conducted studies are that dynamic changes
in the world economy will require improvement of the methodology of the rating
according to the Global Competitiveness Index. In addition, requires the
standardization of social reporting, which is an indicator of the social responsibility
of business. For Ukrainian enterprises, taking into account the imperfection of the
current legislation, artificial barriers to the implementation of social initiatives are
created and the «interest» on the part of state control bodies to enterprises that
implement social activities is growing.

8. Conclusions

1. The dynamics of Ukraine's position on the Global Competitiveness Index is
analyzed, which also takes into account the social initiatives of business. Despite
positive trends, the initiative in taking on the companies' obligations for sustainable
development and responsibility to the society since 2016 has a tendency to decrease.
So, for such component of the Index as corporate ethics, Ukraine ranks 102nd out of
137 countries in the 2017-2018 rating. Ukraine ranks 76th among 140 countries
compared with the 2015-2016 rating for this component. According to the data,
Ukraine also worsened its position on the component «Flexibility of determining
wages» and lost 49 points in 2017-2018 compared with 2014-2015.

2. It is determined that the advantages of a socially responsible business policy
for an enterprise are:

— growth of the company's positive image;

— 1mproving the quality of business management;

— increase of professionalism and development of personnel potential; increase
of investment attractiveness;

— creation of mutually beneficial relations with the authorities;

— possibility of obtaining additional benefits;

— expansion of partnerships in the business environment;

— ensuring financial security.

3. Organizational and economic components are singled out, the implementation
of which is aimed at increasing the social responsibility of business. Organizational
components are:

— carrying out environmental and social audit;



— reforming the reporting system in accordance with international standards
and practices;

— municipal partnership;

— formation of a system for informing the public about social and charitable
projects;

— organization of an independent public examination of social projects;

— adaptation of the world experience of social entrepreneurship.
The economic components are as follows:

— preferences for business;

— material responsibility for harming the social interests of society;

— proposals of the local authorities on the programs of social development of
the regions.
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The object of research is the organizational and economic processes of
socialization of Ukrainian business. One of the most problematic areas is the
formation of an adequate strategy for the behavior of Ukrainian business in terms of
the burden on the environment and limiting the negative impact on ecosystems.

In the course of the research, such methods of scientific research were used:
bibliographic, monographic, method of logical generalization; calculated;
comparative and system approach method.



The dynamics of Ukraine's position on the Global Competitiveness Index is
analyzed, which also takes into account social initiatives of business. It is established
that despite positive trends, the initiative in taking on the companies' obligations for
sustainable development and responsibility to the society since 2016 in Ukraine tends
to decrease.

It is determined that the advantages of a socially responsible business policy for
an enterprise are:

— growth of the company's positive image;

— improving the quality of business management,

— increase of professionalism and development of personnel potential;

— increase of investment attractiveness,

— creation of mutually beneficial relations with the authorities;

— possibility of obtaining additional benefits;

— expansion of partnerships in the business environment,

— ensuring financial security.

In order to increase the social responsibility of business in Ukraine, it is
necessary to implement the following activities:

— carrying out environmental and social audit;

— reforming the reporting system in accordance with international standards
and practices;

— municipal partnership;

— formation of a system for informing the public about social and charitable
projects,

— organization of an independent public examination of social projects;

— adaptation of the world experience of social entrepreneurship.

Economic instruments for solving this issue are proposed, namely: the provision
of preferences for socially-oriented business, material responsibility for harming the
social interests of society; environmental insurance; development of proposals of
local authorities on the programs of social development of regions.

Thanks to the interaction of the state and entrepreneurship on the principles of
partnership, as well as the imitation of successful experience in introducing socially-
oriented standards of doing business in companies from different countries of the
world, the prerequisites for sustainable development will be created. These
prerequisites are based on the responsibility of business entities to the environment
and society. At the same time, a positive impact will not only be on society and the
environment, but will also contribute to improving the economic efficiency of the
business due to the growth of public confidence.

Keywords: social responsibility, mutual interests, corporate ethics, production
ecologization, social audit.



