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OcHogHow Memolo cmammi € NOSICHEHHs, 4acmo20 8UKOPUCIAHHA YUPPOBO2O MApKemuH2y
8 CcyuacHomy ceimi, a came epeKmusHOCmi ma aMCIUBOCMI YbO20 HANPAMY MAPKEeMuHzy 6
NOPIBHAHHI 3 THUWUMU 8 KOHMEKCMI KOMN tomepu3ayii ma yughposizayii 6cix cexmopie cyyacHo2o
cycninbemaa.

Knrouoei cnosa: wyugposuii mapkemumne;, oyugppyeanusa; iHcmpymenmu Yuppoeo2o

MapKemunzy.

The main purpose of the article is to explain the frequent use of digital marketing in the
modern world, namely, the effectiveness and importance of this direction of marketing in
comparison with others in the context of computerization and digitalization of all sectors of modern
society.

Keywords: digital marketing, digitalization, digital marketing tools.

The relevance of this work lies in the fact that in the conditions of computerization and
digitalization of various sectors of society, it is quite difficult for large corporations, manufacturers
and even small organizations to draw the attention of buyers and interest them in their new products
or services using classic advertising. Advertising and traditional means of promoting products are

becoming less and less effective against the backdrop of the digital transformation of society.
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Digital marketing allows manufacturers to achieve their goals: to find buyers and offer them their
product or service.

Most companies around the world prefer digital marketing in the B2B and B2C segments. It
is the oversaturation of the market that pushed companies to use advanced digital opportunities,
reaching the majority of potential consumers, to achieve high efficiency level of interaction with
them, which will ensure the effectiveness of this approach.

Digital marketing is a marketing of goods and services using modern digital technologies.
At the present stage, digital marketing covers not only Internet channels, but also offline zones [1].

Digital marketing tools can be divided into three groups [2]:

1) paid resources are resources for which the company needs to pay fees;

2) own resources - such resources include pages on social networks, sites that the business
already owns and can safely dispose of;

3) earned resources - this can be earned media or word of mouth, that is, free or purchased
communication channels.

These digital marketing methods and tools are used by many companies to increase sales,
improve and promote products and services, for example, Red Bull. Nowadays it is not only an
energy drink brand, but also the organizer of the largest events in the sports industry. Analysis of
the history of development and activities of Red Bull will identify effective solutions for the use of
digital marketing.

Red Bull's digital strategy is different from other companies. Product information is brought
from a central place in the company's communication with consumers to the periphery. The
company's strategy is based on showing viewers in the Internet space what they want to see:
creativity, extreme sports, and at the same time embed a brand in this content.

One of the main opportunities that digitalization opens up for a company is social
networking. The main social networks that showcase all of the organization's activities are
Instagram, Twitter and the YouTube platform. Currently, about 14 million people have subscribed
to Instagram, 2 million on Twitter, and 9.88 million on YouTube.

The Red Bull YouTube channel is entertaining, exciting, relevant and fresh - this is Red
Bull's signature style. The videos cover a wide range of areas from music to motorsport, and they
also cover brand-sponsored events. Videos are watched by millions of people, some videos have
surpassed the 100 million views mark, which gives brand recognition.

Instagram and Twitter are aimed at communicating with subscribers, which builds trust and
loyalty to the company. This has a positive effect on the image, on the attitude of Red Bull towards
consumers. With such communication, the company strengthens the brand in the market now and in

the future competition.
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To promote its own brand, the company uses product placement, the drink and the Red Bull
logo often appears in many films and TV shows, such as Scary Movie 2 (2001), The Big Bang
Theory (2007-2019), Terminator 3: Uprising machines ”(2003),* Silicon Valley ”(2014-2019).
With digital streaming services, consumers can come back to their favorite movies anytime and on
any supported device.

Red Bull keeps up with the times and begins to promote its brand in a variety of mobile
applications. The company has developed about 20 mobile applications that cover many areas of
user activity (an application with its own TV, in which you can watch online broadcasts of various
sports, personal applications of sports teams, a virtual reality games). In all programs, a brand logo
or a drink flashes, which further contributes to an increase in demand for products.

The experience of using digital marketing by many global companies proves that the classic
methods of marketing tools are complemented by modern digital tools. The use of digital marketing
can play a key role in the growth of a company's sales, thanks to the use of a modern method of

advertising a product and attracting the necessary audience that may be interested in the product.

Jliteparypa:
1. Lisa Seeman. Personalization Semantics 1.00 URL: http://surl.li/Imes.
Website Personalization URL: http://surl.li/lmet.
Official site of Internet Marketing Association. URL: http://surl.li/lmeg.
Ellis Matt 10 top digital marketing trends for 2020. URL: http://surl.li/Imeh.

Sl

YIK: 657.1
THE INFLUENCE OF GLOBALIZATION PROCESSES ON THE ACCOUNTING
SYSTEM IN UKRAINE
(BILIUB I'TOBAJIIBAIIIMHUX IPOIIECIB HA CUCTEMY
BYXT'AJITEPCBKOI'O OBJIIKY B YKPAITHI)

Cmymuno O. B. - 3006y8au euwoi ocsimu epynu b 4/1

Hayxosuii kepienux - I'iymakosa O. 1., euknadau xageopu inozemnux mos MHAY

Y cmammi pozenanymo ocobausocmi 6naugy 2no0anizayiiHux npoyecieé Ha po36UMOK
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