IS THE EDUCATION SYSTEM A GENERATOR OF THE CREATIVE CLASS
OF THE ECONOMY

Lesik Maksym, Applicant for Higher Education

Specialty 073 ""Management"*

Mykolayiv National Agrarian University

Abstract: Our work examines the education system as a component of the creative class

and its impact on the creative economy. We studied the evaluative judgments of

researchers on the theory of "creative class™ and its ability to develop innovation

potential.
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Publications about the creative class, with its innovative potential for the

development of society and its ability to act as a driving force, both on the regional level
and the level of national economic growth, are inextricably linked to the individual
qualities of people who live in cities and have certain professions.

Our reflections will focus on the education system as a tool for the formation of the
creative class and whether it is so. If we look at the definition of the creative class by the
author of the idea Richard Florida [1], we can see that the author refers to the creative
class of people engaged in science and technology, architecture, design, education,
creativity, music, entertainment industry, whose economic function is to create new
technologies, new ideas.

The creative economy has emerged from the economic environment of the 21st
century and is based not on plain consumerism made of utilitarian demand consumption,
but on sophisticated symbolic consumerism constructed of elaborate higher social
demand consumption [2].

The creative economy is based on the capital of ideas rather than physical capital;
it is developed based on information and communication technologies. The new content
of information and digital technologies opens up new spaces and is flexible in lowering
costs. One of the most important qualities of the creative economy is the use of
information while creating its content. Another feature — is the growing demand for
interaction between the author of the creative product and its consumer's constant
interaction with each other [3].
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What is the place of the education system in the creative economy, if we consider
it through the prism of innovative digital technologies, or from the point of view of the
authorship of a creative product?

Although the education system contains some innovative approaches, it cannot
compete with more progressive areas such as 1T, design, 3D modeling, etc. The traditional
education system remains quite conservative. Educators, with considerable experience in
traditional schools, are very slow to respond to innovations, which slows down and
sometimes makes it impossible to innovate and communicate, innovate and digital
development [4-5].

Changing approaches and teaching methods using digital technologies requires
modern material and technical support, which is not always the case [6]. The problem
was especially noticeable during the global Covid-19 pandemic, during which distance
learning was used. When every teacher, teaching remotely, found himself alone with the
problem of organizing his own workplace. This issue is still relevant today.

A creative product in the educational sphere could be considered a scientific
component, which involves a creative approach to the search, generalization, and
processing of information during scientific research. At the same time, in the theory of
"creative class" the author defines the weakening of concentration on the material
component, and the transition of spiritual practice, which is impossible in modern
realities. Since scientific work is quite time-consuming and costly, the time spent is not
fully compensated, as well as the cost of publication activity in scientific journals of
categories A and B.

Thus, given the above, we can say that the education system, in its modern sense,
remains quite conservative and cannot be considered a component of the creative class.
However, some manifestations of the creative approach can be implemented in those
areas that are based on creativity and self-realization, such as culture, art, etc. But this

topic has many controversial and little-studied aspects and requires further study.
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Anomauia: Posenanymo cucmemy 0c8imu 5K CKIA008) KPeamusHo20 Kidcy ma ii 6nius
Ha KpeamusHy eKOHOMIKY. Jlocniodceno oyiHoUHI CyOdcenHs O0CTIOHUKIE W000 meopii
"kpeamuenozo kiacy" ma iioeo 30amHocmi 00 PO38UMKY IHHOBAYILIHO20 NOMEHYIATY.
Kniwwuosi cnoea: kpeamuenuii kiac, KpeamueHna eKOHOMIKA, cucmema o0cCGimu,
IHHOBAYTUHULL NOMEHYIA

Haykosuii kepienuk — JIECIK Ipuna,

0-p ¢hinocohii 3 exonomiku,

oouenm Kagheopu eKoHOMIuHOi meopii i cycniibHUX HaYK,
MuxkonaiecoKuit HaUioHATLHUTL AZPaApHUIl YHI6epcument,
M. Mukonaie

IITYYHUA IHTEJEKT Y CO®EPI OBJIIKY

TEPAHIK /liana, 3000yeau euuioi oceimu,
cneyianvhicmo 071 Qonik i onooamkysanus,
MukonaiécoKuii HAUIOHANLHULL AZPAPHULL YHIGEpCUmMEm

Anomauisn:. y oocrioxcenni npoananizo8ano nowsmms i poiv WMy4HO20 IHMENeKmy y Cb0200eHH,
suceimneni nepesazu ma Hedoniku kopucmyeanus LI y npoyecax eupobnuymea ma o0061iKY,
aKmyanvHicms OaHOi memu i 6NIUG WMYYHO20 IHMeNeKMY Ha eKOHOMIKY ma CYCRiIbCMBO 8 YLIOMY.

Kniwouogi cnoea. wmyunuii inmenexm, LI, obnixosa cipepa (cchepa obnixy), 0okymenmoobopom.
Bxe gdekubka JeCATWIITH CYCHIIBCTBO Ta BHUPOOHHUITBO  MiJISITAlOTh

JIJDKATAII3AIii 11 MOKpaIeHHs JKUTTS JIIOJCTBA B mpolieci rimodamizamii. Po3BuTok
HAyKOBO-TEXHIYHOTO MPOTPecy ChOTOAHI 3ailMae MPOBIAHY pOJdb B YperyJatoBaHHI

II100aILHUX — €KOJIOTIYHUX, COIIAJIbHUX, EKOHOMIYHMX — ITMTAHb JIIOJACTBA, a HENOJaBHO
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