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Abstract. In this day and age, market of goods and services is over saturated,
by different products as a result, product competition is grooving so fast. For this
reason, companies and firms faced with problem of selling their goods. Advertising
deal with such problem and help not only popularize product, but influenced on
consumer demand as well.

The conclusion drawn from the research underscores the notion that artificial
intelligence (Al) presents a complex dynamic within the realm of advertising. One of
the primary drawbacks associated with the utilization of Al pertains to the manner in
which individuals employ it.

Presently, a discernible trend is emerging wherein individuals prioritize
convenience and leisure over the pursuit of innovative ventures. Rather than
engaging in the creation of novel projects, there exists a growing propensity to defer
tasks to Al systems, which expedite the completion of projects within shorter time
frames.
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HITy4yHuil iHTEJIEKT y peKjiami

AHoTauniss. Hapa3zi punok moeapie ma nociye nepenoeHeHuli pisHOMaHImmsim
Mop208UX MAPOK, KOMNAHIU, WO NPU3800Uums 00 3p0Cmants KOHKypeHnyii . OOHicro 3
KAI0408UX NpoONIeM € NOCMINHA 3MIHA NONUMY CHONCUBAYIB, 3A0080JIEHHS SIKO20
nompeoye NOCMIUHUX 3YCUNb  3A0N8  30epedceHHs KOHKYPEHMOCHPOMONCHOCHI
npooykyii. Tlooanvuiuti po3sumox iHpopmMayitiHux mexHoi02il, nowuperts meoia
npoCmopy, NOCUNIOIOMb 3HAYEHHs PEeKIaMHOI OISIbHOCMI Y (OPMYBAHHI NONUmMy
cnooxcusadie. Himeyvrkuit ghinocogh ma nyoniyucm Binveenvm [lleebens 3a3nauas, wo
«3pooumu 3 NOBCAKOEHHO20 WOCL 0COOaUGe 30amHi uule 110008 I peKiamay, came
0aHa yumama HAausAcKpasiuie xapaxkmepusye oony 3 cymuocmeti pexiamu. OOHi€ro 3
KII0Y08UX Yijlel 3a/1y4eHHs ma 30i1buleHHs . DIHAHCYBAHHA HA PEKIAMHY OISIbHICIb €
YNPaeninHa Yinogolo eracmuynicmio nonumy. llouamox mexnono2iunoi pegonoyii
cmag  pywiuHow Cunow O01i po3sumky ma egomoyii pexnamu. Ilio0 eniugom
PO36UMKY HOBIMHIX MEXHON02IU peKiama OISIbHICMb 3A3HAE KOJNOCAIbHUX 3MIH.
Yepe3z nelimMo8ipHO cmMpIMKUL PO3BUMOK WMYYHO20 IHMENeKny, KOMpui 30ameH
2eHepysamu pexiamy y 06yob-saKii opmi, 3a KOpoOmMuuli nepioo HidHe MApKemuH2osi
gi00inU 3 PEKNamMHOI  OiIbHOCMI, NOCMAlOMb HOB8I GUKIUKU Y  QUTAOL
Henepeobauy8aHo20 KOHKYPEHMA, 4 HABNAKU BUHANIOEHO HOBUL CNOCIO CNpOujeHHs.
ma noKpaweHHsi NpoOYKMUBHOCHI PEKNAMHOL KOMNAHIL.

KarwuoBi cioBa: pexiama, cnoscusuuil nonum, meoiunui egpexm pexiamu,
MapKemuHe, Wmy4HUl IHmeaexkm.
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Artificial intelligent one of the most popular topic of discussion today.
Furthermore, exist the idea that Al is serious competitor to humanity. Main reason is
that, Al can make analysis of any information, more quicker compare to human. In
that case, appears a question “Is artificial intelligence really good for humanity, or we
might see a picture from science fiction books were mankind absolutely destroyed”.
Aaron M. Garvey, TaeWoo Kim, and Adam Duhachek have investigated the
problematic of competitiveness in their article "Bad News? Send an Al. Good News?
Send a Human"[8]. Analysis of using Al in marketing, commercial, business,
advertisement, atc., created a problem of abuse of use Al in work. In that case,
employee stop analysis the case as a result losing all knowledge skills.

Advertisement is everywhere all around the world. In this day and age, we can
not imagen other day without seeing proposal to buy something. We see her in
smartphone, billboards, social media, TV, atc. For humanity, it is part of ordinary
life. Marketing have made such result, while they analyzed managing of consumer
demand for controlling sales volume. However, advertising was not always, as
indispensable as now. Advertisement went through a lot during its evolution.

To start with, history of evolution should be mention the most important
inventing of all time such as printing in 1439. After that, inventions advertising began
develop at full pelt. After that started era of newspapers with magazines. From 1600s
to 1870s, more and more people started to read and find out information in
newspaper. Usually there were advertisement of different books and huge population
received quack medicine. Later on business started to use poster for promotion new
products. During industrial revolution, population of advertising began to increase, as
a result investigation grow up.

Second phase started in 1922 when radio was used shearing advertising. In that
period of time, promoting any products accompanied by the phrase that radio
presenters were grateful their sponsors for making this program possible. Compering
with today process looks easier because we might hear everywhere announce on
radio, even find out price immediately.

Inventing TV set change everything. After that, people can see product and be
more involved in advertising. In 1970 appeared new style of business such as
telemarketing. During that period, scientists started analyzed influence of advertising
on costumes demand. Costumers received influence in such aspects as stimulate
costumers to buying products, changing consumers purchasing attitude, guiding
reasonable consumption, atc. [1].

Digital age have change not only advertising but also all world. The main
feature was synergetic of psychological and advertising. Technical characteristics of
that period were using computers for not only sharing advert, but also creating him.
Appearance and esthetic became much better, which allows influence on consumer
demand. During that period was developed the first hand-held mobile phone that soon
will became one of moist effective devise for search and publishing advert in next
century.

Period of 21st century characterized by web era. With the advent of social
media in 2003 and its rapid growth in popularity, social media, such as, LinkedIn,
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Myspace, Twitter, and Facebook, started using their platform and audience to
advertise products. Next step was using online video as advertisement. In this way
amount of advert increase recently, because people may create video by them self and
sear anywhere [6].

Finally, the last era, which we leave in, is integration artificial intelligence.
Today, Al transformed adverts and emails using big data analytics, machine learning,
creating, improving and other processes. The main advantage of artificial intelligent
is simplification and reduction of work term. However, is really everything so perfect
with integration of AI?

To start with firstly should be mention the definition of Al. Exist many terms,
due to the fact of constantly changing and development concept of artificial
intelligent. However, one of accepted definition for artificial intelligent (Al) is
intelligence demonstrated by machines. Besides this, existing another interpretation
that artificial intelligence was intended to make computers did things, that when
might have done by people, were described as having indicated intelligence [3].

Describing process of integration Al in advertising should be mentions
artificial neural network. Such type of Al in marketing used for solve complex
predictive tasks that have been deem unsolvable less than a decade ago. Also used for
predictive analytics in marketing enables marketers to forecast future marketing
actions and its impacting behavior, find out insights for improving leads and attract
new customers.

Today exists a few way of using Al in advertising. They divided into two
blocks first connected with appearance of advert, second with software. First block
received development in proses of creating images and videos. For last two years
have grown in sophistication. Advanced is that now you should not spent much time
for creating the advert and cash expenses have decreased. The second block there
programmatic platforms use Al to manage real-time for such activates as, buying,
selling, and ad placement. The main purpose is to understand you audience, because
if you do that you will find out how to control demand elastic [2].

In this day and age, Al is new era of advertising evolution, which change even
the concept of creating advertising. The main advantage of integration Al in
advertising is simplifies proses of creating. However, wright now still exist different
between Al and humanity work.

Presently, a discernible trend is emerging wherein individuals prioritize
convenience and leisure over the pursuit of innovative ventures. Rather than engaging
in the creation of novel projects, there exists a growing propensity to defer tasks to Al
systems, which expedite the completion of projects within shorter time frames.
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