Tox, B3iplieBe HAaBYaHHS aHTIIHCHKOI MOBH, 3T1JIHO 3 KOHIIEMIIi€r0 MikHapoaHOT
opranizaiii TESOL, rpyHTyeThCsl HAa TAaKUX IIECTH MPUHIIUATIAX:

1. 3HaiiTe CBOIX Y4YHIB.

2. CTBOpIOWiTE YMOBH Il BUBUEHHS MOBH.

3. Po3pobusiiTe SIKICHI ypOKH.

4. 'Hy4YKO aanTyiTe BUKJIAIaHHS.

5. 3piiicHIONTE MOHITOPHHI Ta OLIHKY PO3BUTKY MOBHUX KOMIIETEHIII
CTYJICHTIB.

6. BzaemogiiiTe Ta criBmpalfoiTe B paMkax npodeciitnux o0’ eaHansb. [3].

TakuM yMHOM, CHCTEMHE Ta TOCITIOBHE JOTPUMAHHS 3a3HAYCHHUX MPUHIUIIB
B3IpIIEBOTO HABYAHHS aHTIIKWCBKOI MOBHU 3a0e3meunTh €(QEeKTUBHY agamnTalliio
HABYAJIBHOT'O MPOLIECY 0 OCOOMCTICHMX XapaKTEPUCTUK Ta JOCBIY YYHIB, JO3BOJIUTH
IPOJEMOHCTPYBATH YYHSM BHCOKI OYIKYBaHHS BUMTENS IIOJAO iXHBOI YCHINIHOCTI, IO
CHPHUSITHME IiJCUICHHIO IXHBOI MOTHBAIl Ta MiJBUIIUTH MPOJYKTUBHICTH HAaBUAHHS.
BaxnuBum enementom IlpuHummiB € mnpomaranga Oe3nepepBHOro mpodeciiiHOro
PO3BUTKY BUHWTENIB, TMOCTIMHOI cCHiBIOpami B pamMkax mnpodeciiHuX o0’€IHaHb,
CHUCTEMaTUYHOTO OOMiHY HallKpamuMH MPaKTHKaMH Ta B3a€EMHOI MIATPUMKHU Yy BHUPIIIEH]
HNOTOYHUX MPOOIIEM.
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SITUATIONS OF BUSINESS
COMMUNICATION IN FOREIGN LANGUAGE CLASSES

Situations of business communication in foreign language classes are considered
in the article. There are five situations of business communication depending on the
functions and features of the use of language.

Key words: business communications, discussion, presentation, business
correspondence.

Y cmammi posenanymo cumyayii 0ino8oeo Cniiky8anHs HA 3aHAMMAX IHO3eMHOL
moeu. YV 3anexcnocmi 6io yukyiu ma ocobaugocmei UKOPUCMAHH MOBU PO3SIAHYMO 5
cumyayiv CniiKy8amHs.

Knrwwuoei cnoea: oinose cninkysanus, o002080penHs, npesewmayisn, 0i108a
KOPeCnOHOEeHYisl.
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Depending on the functions and features of the use of language there are five
situations of business communication:

1. Meetings and discussions. This includes formal and informal meetings and
discussions on various business topics. Depending on the specifics of the language used
by communicants, this area is divided, in turn, on the control of meetings, direct
participation in the meeting and the establishment of mutual understanding between
partners in communication. Control over the meetings, presentation of the theme of the
meeting, summing up and the like. Direct participation in the meeting gives the
participants an opportunity to participate in the discussion of various business issues,
express their views, support it with arguments and add new facts, agree or disagree, make
proposals and draw conclusions. Establishing mutual understanding between partners in
communication is the main factor at international meetings, where mainly English
business communication is used.

2. Presentation of information. When presenting information, the topic to be
reported and the manner in which it is reported are important. Therefore, the authors
include information by telephone, presentations, talks and reports, brief information
during the gathering by one or more representatives of the firms, as well as the
transmission of information by telex and Fax. The presentation of information may be
related to the structure of the company and the description of goods, the delivery time of
goods, the difference and similarity between goods of competitors etc.

3. Business communication by phone is defined as a separate situation of
business communication. The language used on the phone should be official; a lot of
words and phrases are used only when communicating on the phone. Communication,
communicating by phone, should clearly and accurately express thoughts and explain
incomprehensible information, well-oriented in the topic that is discussed, because they
do not have the opportunity to refer to visible stimuli (graphs, charts, maps, instructions),
which is sometimes used in the presentation of business information.

4. Business correspondence that is carried out by correspondence, telex and Fax.

5. Direct business communication is a situation in which partners communicate
in an informal setting, discussing business issues. It is used not only in business, but also
conversational speech.

Classification by N. Briger is not fundamentally different from the above; the
author only highlights the presentation and negotiations in some situations of business
communication. We believe that the presentation and the negotiations can be united by a
common goal, a way of conducting, a result that is expected, and a language that is used
by the communicant. The main goal is to convince the partner, to solve a problem of
common interest. Therefore, before the negotiations and presentation it is necessary first
of all to determine the purpose and content of the conversation. There are two ways of
conducting business negotiations and presentations: oral and written. In oral
communication, an economics specialist should listen and understand his partner.

On the one hand, the participants act as a transmitter of information. They encode
their message into verbal and nonverbal signs. On the other hand, they are receivers that
must decrypt this message. Depending on the level of business experience, communicants
have different possibilities of expression and perception of these situations of
communication, mainly verbs are used, they help to form and present a specific picture.
The communicants use short sentences, which are more understandable. Pauses in speech
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perform psychological functions, they send attention, emphasize what has been
expressed.

It should be noted that business language is considered as a language for special
purposes, it has important elements relevant for different situations of business
communication. The incoming information should be clear, should save time (both the
one who speaks and the one who listens), and therefore should be concise.

Preference is given to clarity and logic; thoughts should be decorated with words
that show the logic of the process (as a result, for this reason, in order to and others).

Especially in cases where communication takes place face to face, Telefax or
phone, certain concepts can be expressed in words-clusters to avoid verbosity (cash with
order, just in time delivery). The terminology used in the business language has a slightly
different nature: it is not as precise as scientific terminology. Business language in
General is more connected with everyday household topics, and therefore more often
undergoes changes under the influence of social factors. In the traditional genres of
business communication (public speaking, interviews, consultations, etc.)
Communication strategies for business communication were implemented in our country
following recent changes in our international relations, which require the ability of self-
presentation, presentation, holding a press conference and a conference at the
international level.

Therefore, it can be concluded that the stages of training business communication
terminology are related to the stages of analyzing professional texts

In addition to modeling speech situations, during the playback of which students
activate the use of terminological vocabulary in speech, students also corrected in the
preparation and writing of business documents in order to consolidate the terminology in
written speech. In particular, students prepare reports that they submit during the student
scientific conference. The preparation of the report is a form of implementation of the
group project. One report can be prepared by a mini-group of four to five students. Work
on the preparation of the report begins with the definition of the topic or subject of the
study. As a rule, students are offered topics of reports that are closely related to their
chosen specialization or are of practical interest to them. It is necessary to remind
students that the planning of the project involves such stages as the consideration of the
goal, the analysis of the audience, the selection of methods of collection and processing
of information, facts, statistics. The information collected should be systematized,
interpreted and presented in an objective and impartial manner in the report. In addition
to the report, a prepared terminology dictionary is submitted. That is why in the process
of performing the written task will be an active study of terminological vocabulary.
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UKRAINTAN EXPORT MARKET OF CORN IN 2018/19 MY

YV cmammi nasedeno eadcaugicmv KyKypyo3u, SAK CMpameiuHoi Kyabmypu,
OUHAMIKY pPOCMY NOCIBHUX NAOW, OUHAMIKY pPOCMY YiH HA eKCNOPMHY NPOOVKYIIO,
nepeobauenns cumyayii va 2019-uii pix.

The article highlights the importance of maize as a strategic culture; the
dynamics of growing sown areas; the dynamics of prices growth for export products,
prediction of the situation for 2019 year

Key words: corn, prices, production, export, record.

Corn is the third important feed grain in Ukraine. Planted area has increased
despite several impediments: obsolete and inadequate harvesting equipment, high cost of
production (specifically post-harvest drying expenses), and pilferage. The main
production region is eastern and southern Ukraine, although precipitation amounts in
some oblasts in the extreme south are too low to support corn production. Corn is
typically planted in late April or early May. Harvest begins in late September and is
usually nearing completion by early November. Only 25 to 50 percent of total corn area
is harvested for grain; the rest is cut for silage, usually in August. (The USDA corn
estimates refer to corn for grain only.) Corn is used chiefly for poultry and swine feed,
and production and consumption have risen since 2000 concurrent with a rebound in
poultry inventories. Russia and Belarus are the chief destinations for Ukrainian corn
exports.

In 2017/18 MY, the market of corn demonstrated a lot of surprises. The trend
developed, due to the high volatility of prices, which for a long time was not traditional
for the settled behaviour of the corn market. Almost missing demand and small-scale
shipments from the seaports of Ukraine in the beginning of the season contributed to
formation of low export prices. At the same time, in the mid-season the prices for feed
corn started increasing and reached the level of 2-grade milling wheat, and even
exceeded it in some periods.

So, how the market will develop in 2018/19 MY? The current article focuses on
the first month of the new season.

Agrarians noticed the reporting price aspect, and in the current season the market
continued developing the upward dynamics of the planted areas under corn (up 1.3%
compared with 2017/18 MY). In addition, in the periods of corn ripening and harvesting,
Ukraine faced very favourable weather conditions. According to preliminary estimations,
the average yield increased by almost 31.7% — to 7.25 t/ha. To date, APK-Inform
analysts estimated the production volumes of corn in 2018/19 MY at the level of 32.7
mln tonnes, up 33% compared with last year, which is the new absolute record.
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