ability to cooperate. Such classes promote the development of creativity, forming
their own views on the problems to be solved. During these classes students learn
to compare, summarize, systematize knowledge and skills and thus develop their

speech.
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MANAGEMENT ASPECTS OF BLOCKCHAIN PLATFORMS

lIpeocmasneni  pes3yrvmamu IHhopMayiiinO-eKOHOMIYHO20 ananisy
iHmepHem-pecypcy o0Hici 3 komnaniu IT-indycmpii 6 2any3i kpunmoseantom Ha 6a3i
mexHono2ii bnrokuelny. Busnaueno 3a80anHs ynpasiintsi komnauicio 8 IT-eanysi na
0a3zi mexHono2il ONOKYEeUHYy: 3aNYUeHHs NAPMHEPI6 3 PeKIaMHUX Nnociye mda
PO3pobKa cninbHux 3 HumMu npozpam, pozeumok mepexc CPA (posnoeciodcenns

iHpopmayii 3a inancogy 6uHazopoody), NPoCy8aHHs KOHMEKCMHOI PeKiamu Ha
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Cneyianizoeanux pecypcax, SUKOPUCMAHHA COYIAIbHUX Mepedc OJisl NPOCYS8AHHS

Opendy Komnawii; aKmueHe GUKOPUCMAHHA YiNb080I pekiamu ma 0102i8 y

COYIANbHUX Mepexcax, NPOCY8aHHs KOMNAHIL 8 3ac0bax Macosoi inghopmayii.
Knrwouoei cnoea: ynpasninnsa ingopmayiinumu pecypcamu; mMexHoa02is

OI0KYelin, Kpunmosganoma, aoanmayisi.

The results of information and economic analysis of the Internet resource of
one of the companies in the IT industry in the field of crypto currency based on
blockchain technology are presented. The tasks of the company's management in
the IT industry based on blockchain technologies have been determined: attracting
partners from advertising services and developing joint programs with them;
development of CPA networks (dissemination of information for financial reward);
promotion of contextual advertising on specialized resources, the use of social
networks to promote the company's brand; active use of targeted advertising and
blogs on social networks; promotion of the company in the media.

Keywords: information resources management; blockchain technology;

crypto currencies; adaptation.

Mobile systems, due to consumer qualities, ease of use, as well as technical
and communication development in the field of portable devices, are increasingly
replacing personal computers as everyday personal information and computing
devices. The current trend is that mobile devices are increasingly crowding out
stationary systems on the Internet. A large number of mobile services for various
purposes have been developed, including payment systems [1]. Bitcoin, Ethereum
and other decentralized networks based on blockchain technologies have certainly
proven the relevance of independent, decentralized ledgers of transactions.
However, decentralization and the lack of control by third parties imposes high
demands on the resource intensity of network nodes and leads to a loss of
universality.

The most attractive product based on blockchain technologies is the crypto
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currency segment - a new and rapidly developing unexplored phenomenon in the
global economy, the production companies that occupy a certain niche in the field
of financial services and arouse increased interest in society, especially from young
people. It should be noted that there is almost complete absence of official
statistics for the analysis and management of this segment of the digital economy.
There is no such information for a wide range of users, therefore, analytical tasks
of management and promotion of projects in this area are solved with the help of
proactive socio-economic research [2; 3].

This segment is still little researched, therefore the purpose of the study is an
information and economic analysis of the Internet resource of one of such
companies, the IT industry, in the field of crypto currency based on blockchain
technology. However, since the real company, on which the research was
conducted, considered the obtained data to be a commercial secret and did not
allow its name to be published, it was assigned a certain conditional name "IT
company producing crypto currency.” The direction and purpose of the resource is
to attract investors, make investments, and provide the information necessary for
this.

The company has been operating for several years, has a large staff of
developers and advisors, each of whom is a highly qualified professional. The
target audience of the site is made up of residents of different countries: America,
Russia, Europe and Central Asian countries. Mostly male, between the ages of 18
and 35, with above average financial support. These are mainly employees of the
banking, finance and IT industries.

Table 1 Traffic statistics of the site of the "IT-company producing cryptocurrency"
for 2018—2019

The country Number of visits Average time attendance
Russia 12 107 (14.6%) 00:03:14
United States 5 359 (6.47%) 00:01:54
Indonesia 4666 (5.63%) 00:01:39
Ukraine 4837 (4.19%) 00:02:06
Brazil 3473 (2.15%) 00:01:22

The purpose of visiting the site is to invest your own funds, perform

speculative actions, conclude partnership agreements, as well as diversify your
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income. It was revealed that in order to improve the statistics of website traffic,
and ultimately, the capitalization of the company, this organization uses a strategy
that is as follows:

1. an affiliate program is being implemented, which includes an
agreement with third-party services engaged in advertising activities;

2. CPA networks are developing (dissemination of information for
financial reward);

3. contextual advertising is promoted on sites devoted to this topic;

4. targeted advertising on social networks is used;

5. preparation and publication of articles in large mass media is actively
underway;

6. the personal brand of the company was formed and promoted,;

7. social media blogs are administered.

The number of site visits directly depends on the development of the
cryptocurrency market, its popularization, as well as exchange rate fluctuations.
The advertising and marketing strategy, which is developed by the marketing
department, plays a significant role in site traffic.

For informational and economic research of the site, requests were sent to
specialized services. The site was assessed by experts who, according to certain
criteria, gave an overall assessment of the site. Also, the site is rated by the
audience. At the time of the study, the following estimates were stated: ICO Bench
- 4.9 out of 5.0, Track ICO - 5.0 out of 5.0, ICO Marks - 9.0 out of 10.0, Foundico
- 9.5 out of 10.0, ICO Inspect - A +, Coin Khoj - 8.1 out of 10.0, which says about
the successful promotion of the company in the Internet space 1.

Thus, the conducted research allows you to narrow down and define the
main tasks of the company's management in the IT industry based on blockchain
technologies. The main ones are: attracting partners from advertising services and
developing joint programs with them; development of CPA networks
(dissemination of information for financial reward); promotion of contextual

advertising on specialized resources, use in social networks to promote the
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company's brand; active use of targeted advertising and blogs on social networks;

promotion of the company in the media.
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THE INFLUENCE OF GLOBALIZATION PROCESSES ON THE
ACCOUNTING SYSTEM IN UKRAINE
(BILIMB I'TOBAJIIBAIIMHUX ITPOIIECIB HA CUCTEMY
BYXT'AJITEPCBKOI'O OBJIIKY B YKPAIHI)

YV cmammi posensinymo ocobausocmi naugy 2n00anizayiiHux npoyecie Ha
PO36UMOK  cucmemu  Oyxeanmepcvkoco 001Ky 6 YKpaiui, npoananizo8aHo
pe3yabmamu i HACAIOKU 8NAUBY 2N00ANI3AYIUHUX NPOYeCi8 C8IMOBOI eKOHOMIKU HA
PO3BUMOK cucmemu Oyxeanmepcvko2o 00Ky 8 YkpaiHi.

Knrwouoei cnoea: oOyxeanmepcoxkuii 0061ik, enobanizayis, enodanizayiini

npoyecu, NON0HCeHHs (cmandapm) 6yxeanrmepcoKoco 00iKY.

The article considers the peculiarities of the impact of globalization
processes on the development of the accounting system in Ukraine, analyzes the
results and consequences of the globalization processes of the world economy on

the development of the accounting system in Ukraine.
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