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In the current economic conditions, marketing communications is one of the main factors in 
the effective development of the enterprise, which are aimed at maximizing customer satisfaction in 
goods and services. However, the current practice of enterprises shows that marketing 
communications are usually perceived solely as an ancillary activity, which is identified only with 
the promotion of the product on the market, and not in combination with other elements of 
marketing. Accordingly, this situation leads to a decrease in the perception of marketing 
communications, complicating their integration into the enterprise management system and, as a 
consequence, to inefficient activities. 

The study of marketing communications in the field of information processing and 
transmission is due to the development of new technologies that contribute to changes in economic, 
social, and other spheres of public life. The information sphere has been and remains particularly 
sensitive to external influences, as the necessary stable filters remain undeveloped: mechanisms for 
selecting the desired product of consumption or protection from it [2]. Modern conditions for the 
functioning of the economy around the world are marked by the escalation of contradictions 
between the need to expand free and quality exchange, storage of information, and the need to 
comply with certain regulated organizational and technical constraints. The underdevelopment of 
the digital economy can lead to negative consequences for the interests of consumers and ensure the 
functioning of enterprises. This problem significantly worsens the maintenance of the necessary 
balance of interests of enterprises, society, and the country in the information sphere [4-5]. 

Imperfect development of the digital economy slows down the formation of competitive 
enterprises. After all, successes or failures in this area largely determine the overall efficiency of the 
enterprise. Nowadays, full of technological innovations and processes of globalization, the issue of 


