MIHICTEPCTBO OCBITU | HAYKU YKPAIHU
MWUKOJAIBCbKUA HALIOHANbHUA ATPAPHUW YHIBEPCUTET

BICHUK

ArPAPHOI HAYKU NMPUYOPHOMOP’A

HaykoBuil :xypHaJ

Buxooumu 4 pazu na pik
Buoaemuca 3 oepesnsa 1997 p.

Bunyck 2 (83) 2015
Tom 1

Yacruna 1. EKOHOMIYHI HAyKH

Mwukonais
2015



3acHOBHHK i BHAaBelb: M1IKOAaiBCbKUM HalliOHAABHUMN arpapHUi
YHIBEPCHUTET.

CBimouTBo mpo AepxxkaBHY peectpaltiro KB Nel9669-9469I1P Bif
11.01.2013 p.

3riguo 3 I[locranoBoio BAK VYkpainu Big 14.04.2010 p. Ne 1-05/3
BUJAHHA BKAIOYEHO [0 IepeAiKy paxoBUX BUAAHD.

T'OAOBHHH peZakTOD: B.C. llle6aniH, a.1.H., 1pod., 9a.-Kop. HAAHY

3acTynHHKH F'OAOBHOTO peZaKToOpa:
I.I. Yepeen, a.e.H, 1pod.
I.II. AramaHIOK, O.T.H., JOII.
B.I1. KaouaH, K.e.H., JOIIL.
M.I. Tuas, g.c.-r.H., npod.
B.B. 'amaroHnoBa, a.c.-T.H., Ipod.

BianoBimaabHuH cexperap: H.B. [lorpuBaeBa, a.e.H., DOII.

YaeHH pemaKUiHHOI KoAerii:
Exonomiuni Hayku: O.B. lllebanina, g.e.H., mpod.; H.M. Cipenko, a.e.H., mpod.;
O.I. KorukoBa, a.e.H., npod.; [Axyaig Oabpatit, PhD, npod. (CIIA); I.B. F'onua-
peHko, a.e.H., npocd.; O.M. BunrtueBcrka, a.e.H., mpod.; A.B. Karounuk, g.e.H.,
no1r.; O.€. HoBikos, a.e.H., noit.; O.[. 'yn3uHCEKHH, a.e.H., 1pod.; O.}0. Epmaxkos,
n.e.H., npod.; B.l. Tomixa, m.e.H., mpodc.; B.M. Aduenko, g.e.H., mpod.; M.II. Ca-
xXalnpKuH, a.e.H., npod.; P. [llayrnepep, Dr.sc.Agr. (Himeyunna)
TexuiuyHi Haykmu: B.I. Byrakos, a.1.H., npod.; K.B. [lyboBenko, a.1.H., mpod.;
B.I. TaBpuuni, n.e.H., npod.; B.[. Bynak, a.1.H., npoc.; C.I. [lactymenko, a.1.H.,
npod.; A.A. CtraBUHCBKUH, A.T.H., 1pod.; A.C. [lobuiues, A.T.H., npod. (Pecrybai-
Ka Biaopycs).
Ciascekorocnozapcheki Hayku: B.C. Tomixa, a.c.-r.H., npod.; T.B. [linnaaa, a.c.-
r.H., npod.; A.C. [TaTpeBa, a.c.-T.H., mpod.; B.Il. Pubaako, a.c.-r.H., npod., akaae-
Mmik HAAH VYkpainu; [.L}O. l'opbarenko, a.6.H., npod.; .M. PoxkoB, 1.6.H., mpod.;
[.IT. letiko, a.c.-r.H., Tpodecop, akaneMik HAH Pecny6aiku Biaopychk (Pecmiy6ai-
Ka Biaopycs); C.IL HYopuu#i, a.c.-r.H., npod.; M.O. CamoiireHKO, O.C.-T.H., IIPod.;
A.K. ArTHIIOBA, A.C.-T.H., ipod.; B.I. Ciukap, a.6.H., npod.; A.O. Aumap, a.c.-T.H.,
npod.; B.4. lllepbakos, A.c.-T.H., npod.; [.I1. Mopapy, a.c.-T.H. (MoamzoBa)

PekoMmeHmoBaHO 10 APYKY BUEHOIO paaoro MuKoaaiBCbKOT0 HAIliOHAAB-
HOro arpapHoro yHiBepcuteTy. [Iporokoa Ne 7 Big 31.03.2015 p.

I[TocuaaHHa HAa BULJAHHYI OO0OB’I3KO0OBI.
Touka 30py penKkoAerii He 3aBK AU 30iraeThCs 3 MO3UIIE€I0 aBTOPIB.
Anpeca peaakiiii, BUIaBIS Ta BUTOTOBJIIOBAYA:
54020, MuxoJaiB, ByJ. [lapusbkoi komyHu, 9,
MuxkonaiBcbKNil HAIOHAJIbHUI arpapHUil yHIBepcHTeT,
TeJ1. 0 (512) 58-05-95, http://visnyk.mnau.edu.ua, e-mail: visnyk@mnau.edu.ua

© MukoJaiBcLKHNH HAIOHAJILHUT
arpapHuii yHiBepcureT, 2015



UDK 338.53:005.21:631.145

PRICING POLICY AND MARKETING
STRATEGIES OF AGRARIAN ENTERPRISES

I. Honcharenko, Doctor of Economic Sciences
Mykolayiv National Agrarian University

The paper deals with price and marketing pricing strategies of
agrarian enterprises in Ukraine. The aim of this paper is to determine
the conditions of pricing policy of the firms within competitive markets of
various types and justification of the price policy measures for agrarian
producers considering patterns of supply and demand for products in
different areas of competitive conditions.

Key words: price, pricing strategies, marketing, agrarian enterprises

Introduction. Pricing is a highly complicated area: from one
side the low price is able to promote the high level of sales, but in
another side it will decrease the profits’ level and vice versa. The
age-old says that "Poor planning leads to poor performance". It is
really true in setting a pricing strategy. It is very difficult to adjust
price. Price sends a lot of messages and is used by consumers
and buyers to assist them in positioning a brand in their minds.

Statement of a problem. The modern theory of the price
formation is developed under the influence of scientific views of
different economic schools. A special role among them has such
scientists as D. Galbraith, KeynesdJ. Karl Marx, A.Marshall,
K. Menger, William Petty, David Ricardo A. Smith, E. Chamberlain,
M. Schumpeter and others.

Such authors as W. Petty, D. Ricardo, A. Smith had touched
the agrarian issues and pricing, but more they were deeply
investigated by E. Engel, S. Maxwell, L. Mises, M. Tracy. Among
local scientists some aspects of agrarian products’ pricing on
market there are V. Ambrosov, O. Amosov, L. Antonenko, A. Be
rezin, . Demyanenko, M. Kyrylenko, M. Koretsky, V. Latynina,
B. Paskhaver, P. Sabluk, V. Shiyan, A. Shpykulyak, and others.
Study of the conditions and determinants of the enterprises’
pricing policy within competitive markets of various types and
justification of price policy measures of agrarian producers
considering patterns of supply and demand for products in
different areas of competitive conditions is very important.
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The main material of the research. Today, companies
have to face a constant change in the prices for its competitors.
Market leading companies can gain the leadership especially by
providing lower prices than its competitors. The price plays an
important role in trading strategy. Prices vary according to the
objectives, company priorities and other situational factors such
as the intensity of competition and economic conditions and
therefore they can address different objectives. Legal and ethical
issues, which are related to prices, play a crucial role in selecting
of pricing strategies. Today, organizations form the pricing policy
in various ways. The owner is pricing in small enterprises by
himself. Manager of division or product lines is usually form the
pricing policy in bigger enterprises. But even in these cases, top
management sets out the general objectives and principles of
pricing policy. Pricing is a science which includes marketing, cost
accounting, business strategy and economics converge.

For selecting final price managers should have information
about pricing objective, demand curve, probable quantities it
will sell at each possible price and competitors' costs, prices and
offers. Marketing managers have to estimate how its costs vary
at different levels of output, at different levels of accumulated
production experience and for differentiated marketing offers.
Then they select a pricing method and final price that could be
established like overprice — lose a sale that would have been
profitable at a lower price, underprice — make an unprofitable
sale, price appropriately — make a sale and make a profit [1].

A pricing model determines how to fix the price of a product.
A good pricing model accommodates the manufacturing costs,
the nature of the product, the value the product provides, market
sentiments, and competitor pricing.

Agrarian products are different from other manufactured
products. The technologies are advanced, but not outstanding;
the production depends on the vagaries of nature and climatic
conditions. Being essential items for human consumption,
demand remains constant, but a supply is widely fluctuates.
There are existing methods of storage, but they are added to the
cost because agrarian products are perishable commodities. Such
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factors make agrarian products to be of low margin, high volume,
and fast moving items for traders [2].

The traditional pricing model for products is based on a cost
approach where the selling price is a marked-up above the product
cost which depends on market conditions such as demand and
supply.

The underlying challenges in adopting this pricing model for
agrarian products are identifying their actual cost price. While it is
easy to determine the total costs’ input such as cost of seeds, cost
of equipment, labor charges, and other costs. It remains difficult
to appropriate such input cost, and also common costs such as
land value to individual crops. Agriculture depends on nature
and it is almost impossible to forecast the exact yield of salable
crops and the quantum of crops’lost to inclement weather, pests,
and other causes.

A limited range of agrarian products, such as organic products
and niche products are not used for regular public consumption,
however, they follow a cost plus mark up based pricing model.

The pricing model adopted for agrarian products depends
largely on benchmark costs prevalent in the market, which is
based on demand and supply, independently of the production
costs. To a limited extent, the pricing model for agrarian products
is also based on the value of customers [3].

For instance, a glut of highly perishable tomatoes in a market
would be formed due to traders’ attempts to offload their stock
at whatever price they can get regardless of the cost price before
the tomatoes go rotten. The traders’ money disposes products in
the trash. On the other hand, a shortage of onions can be formed
by prices’ spiraling as many buyers try to purchase the limited
available stock.

In perfect market conditions with the buyers and sellers’
aware of price levels, the pricing remains relatively stable, and
price differentials across markets would remain the difference of
transportation costs and number of levels in the supply chain.
In imperfect market conditions with low awareness of the prices,
they can vary significantly from markets to markets, and even
among different traders in the same market [3].
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At times, market sentiments or perceptions play a huge
role in determining of agrarian prices. For instance, crop failure
owing to winter frost might be seen by traders hoarding on to
agrarian products in anticipation of a price rise owing to scarcity,
exacerbating the shortage and leading to further price hikes. The
same sentiment can lead to buying as much as people can store,
in anticipation of further hikes or spiraling prices.

Government polices have a great influence on the pricing of
agrarian products. Government subsidies reduce the input costs
for agrarian producers, and support fixed prices not to fall lower.
The taxation policy and the points of taxation also have an effect
on prices.

Another big impact is the import-export policy related to
agrarian products. Policies that curb export of agrarian products
may prevent shortages or cause a glut in the local market, leading
to stable prices or their fall. On the other hand, free import of
agrarian products may lead to demand matching or exceeding
supply, and fall of prices. The converse can also happen, with
exports and free movement of agrarian products causing shortages
and price hikes in certain areas.

Government policy on land usage, such as permitting biofuel
crops on agrarian lands can have an impact on overall level of
available food crops, influencing supply levels.

The issue of pricing models of agrarian products remains
a hotly debatable issue especially in the third world countries
with predominantly agrarian economies, where price fluctuations
become so exaggerated at times that survival of the farmers and
lower income families becomes difficult. This intensification has
been driven directly by falls over time in inflation-adjusted market
prices of agrarian products [4].

The conclusions of the research.

When making pricing decisions, marketers have to take into
account a range of factors. Internal factors include company
marketing objectives, the marketing mix strategy and cost
structures. External factors include the position of market
development, the pattern of supply and demand, the nature and
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level of competition and environmental considerations such as
legal, political and economic events and social norms and trends.
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U. B. l[oH4YapeHko. LjeHoBass nosiMTMKa M MapKeTUHIroBble cCTpareruuv
arpapHbix nNpeanpusaTHi

Cratbsi nocBsiLjeHa BOMNpocaM LEH, MapKETUHIOBbIX LIE€HOBbLIX CTpaterni
arpapHbix NpeanpusaTni B YKpanHe. Llenbto gaHHOU paboTbl AIB/ISIETCS oripeAeseHne
YC/1I0BUE LJEHOBOM MOJINTUKU MPEANPUATUN Ha KOHKYPEHTHbIX PbIHKax pa3J/inyHbiX
TMNoB v 060CHOBaHMsI Mep LEHOBOU MOJINTUKN AJ151 arpapHbIX Mpon3BoANTEIIEN,
paccMaTpuBarOTCsi OCHOBHbIE MOAEN LLEHO0bpa3oBaHUs B arpapHoi cgepe.

KnoueBble cnoBa: LeHa, CTpaterun L eHOo06pa3oBaHUs, MAapKETUHT,
arpapHble rnpeanpuaTus.

I. B. [oHYapeHko. LjiHoBa nonitmka i MapKeTUMHroBi cTrparerii arpapHux
nignpnemMcrs

CrarTs npucBsiyeHa nUTaHHSIM UiH | 4IHOYTBOPEHHS, MapKeTUHroBUX LIIHOBUX
CTpareriv arpapHux nigripueMCcTB B YKpaiHi. MeTor gaHoi poboTu € BU3HAYEHHS
YMOB UiHOBOI MoaiTUKN ipM Ha KOHKYPEHTHUX PUHKaX Pi3HUX TUMIB i 06rpyHTY-
BaHHS 3axogiB UiHOBOI MOJITUKN AJ1S1 arpapHUX BUPOOHUKIB, PO3r/isHYTO OCHOBHI
Mozeni YiHOYyTBOPEHHS Ha NMpoAyKUito B arpapHi cgepi.

Knro4uoBi cnoBa: LiHa, CTpaterii LiHOYTBOPEHHS, MAPKETUHI, arpapHi rigrpu-
EMCTBA.
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BUMOIrM A0 O®OPMJIEHHA CTATEM

o ApyKy NmpHHMAaIOTBLCSA CTATTi, IO BiAIOBiZalOTH BHMOram
BAK i MaroTh TaKi HeOOXiZHi eAeMEeHTH: ITOCTAaHOBKA MPOOAEMHU V 3a-
raAbHOMY BUTA4Al Ta ii 3B’I30K i3 BasKAUBUMHM HAyKOBUMHU YU IIPAKTHY-
HUMH 3aBJaHHSIMH, aHaAi3 OCTaHHIX MOCAIIXKEHb i ITybaikalliii, B GKUX
3aII09YaTKOBAaHO PO3B’SI3aHHS JAHOI MPoOAEMHU 1 Ha AKi OITUPAETHCS aB-
TOP, BUIA€HHS HEBUPIIIEHUX paHillle YaCTUH 3araAbHOI IpoOAeMU, SKUM
IPUCBAYYETHCS OaHa CTATTd; (POPMYAIOBAHHS IliA€H CTaTTi (IOCTaHOB-
Ka 3aBIaHHd); BHKAQ[L OCHOBHOI'O MaTepiaAy MOCAIIKEeHHS 3 IOBHUM 00-
I'PYHTYBaHHAM HAyKOBUX PE3yAbBTATiB; BUCHOBKHU 3 JAHOTO JOCAIIZKEHHS
1 IepCIEeKTUBU MOJAABIIIUX PO3BiAOK Y JAaHOMY HAIIPSIMKY.

3 MeTol0 NOTPUMaHHS BUIIlE3a3HAYEHHUX BHUMOT 10 HAyKOBOi CTaT-
Ti CAi >KUPHUM HIPUPTOM BUMIAUTH TaKi EAEMEHTH CTaTTi: IOCTAHOBKA
IIpo0AEMH, aHaAi3 aKTYaAbHUX OCAIZKEHb, Me€Ta CTaTTi, BUKAAL OCHO-
BHOTO MaTepiasy, BUCHOBKH i IIEPCIEKTHUBHU IMOJAABIIINX TOCAIIKEHb.

CrarTi, gki He BignosimaioTh BuMoram [IAK Ykpainu, no apyky He
IIPUUMAIOTHCH.

OO6csr crarTi — 10 10 moBHUX cTOpiHOK. Po3Mipu 1oaiB: aiBe — 20 MM,
npase — 20 MM, BepxHE — 20 MM, HIzKHE — 20 MM, 10 30 pgaKiB Ha CTOPIHII.

CrarTi HEoOXiTHO rOTyBaTU 3a MOOIIOMOTOI0 TEKCTOBOIO peaaKkTopa
Microsoft Word. lIpudrt crarti — Times New Roman Cyr, uepe3 iHTepBaa
1,5, po3mip — 14 pt.

Ha3Ba cTaTTi Mae Oyt KopoTKoro (mo 10 caiB), ameKBaTHO BinOu-
BaTH i1 3MicT, BiAIIOBIiZATH CYTi OOCAIIKYBaHOI HAYKOBOi mpobaemu. [Ipu
IBOMY CAi YHUKATH Ha3B, 110 IOYHMHAIOTHCH 31 CAIB: «/lOCAIMXKEHHS MIH-
TaHHS...», «/edKi MUTaHHs...», «[[pobaeMH...», «IIIAIXHU...», B IKHUX HE Bi/-
OHUTO MOCTATHBOIO MipOIO CYTh ITPOOAEMHU.

AHoTanii (ykpaiHCHKOIO, POCIMCHKOI0 Ta aHTAIMCHKOI0) HabupaTu
KypcuBoM 12 KeraeM. Bukaaz matepiasy B aHotawii Mmae 6yTH CTHCAUM i
TouHUM (0AM3bKO SO caiB). Caizm 3acTOCOBYBaTU CUHTAKCHYHI KOHCTPYK-
1ii 6e30c000BOTO peYeHHSsI, HAIPUKAAL: «/[0CAIIKEHO...», «PO3ragHyTO...»,
«YCTAaHOBAEHO...» (Hanpukaan, «OCAIIKEHO T€HETUYHI MIiHAHUBOCTI...
OTpumaHO 3a40BiAbHI PE3YABTATH...»).

AnHoTa1lig crarTi aHrAiicbkor MoBoro (Bim 250 mo 300 caiB) Ta KAlo-
YOBi CAOBa aHTAIMCHEKOIO MOBOIO (Bixm S mo 10 caiB). Tpeba HagaTu rmpode-
CiiHUM nepekAa aHoTallii CTaTTi aHTAIMCBHKOIO MOBOIO (3aBipeHUY meyar-
KOI0 0I0po mepekaaniB abo BiAmiAy KaapiB HiAITNC BUKAaaada Kadeapu
iHo3eMHUx MoB Baitoro BH3). Baxkano HazaTH 1110 po3UINPEHY aHOTAILiI0
YKPaiHCBKOIO (POCIHCBKOK) MOBOIO.

AHoTallis aHTAIMCBKOI0 MOBOIO IIOBHHHA OYTU CTPYKTYPOBAHOIO (CAi-
OyBaTU AOTIlli OIIUCY PE3yAbBTATIB y CTaATTi), iH(pOpMaATUBHOIO (HE MiCTUTHU
3araAbHUX CAiB); OPUTIHAABHOIO (HE MOXKe OyTH KaABKOIO POCICHKOMOB-
HOI aHOTAallii); 3MiCTOBHOIO (BimoOpazkaTu OCHOBHHH 3MiCT CTATTi Ta pe-
3yABTATH AOCAIIKEHD).

ITocHAQHHSA B TEKCTi [I0/IaBaTH TiABKH y KBaJpaTHUX Ay>KKaX, HAIIpHU-
Kaaf [1], [1, 6]. [locrmaanHsa Ha KOHKPETHI CTOPIHKY HABOAUTH IIiCAd HOMEpPa
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[KepeAa, IIOTIM d4epe3 KOMY CTOPIHKY (MaAs€HBKE C.), AaAl ii HOMep (Harrpu-
Kaam: [1, c. 5]). Sdkuio maai Hze iHIe MXKEpeao, TO CTaBUTHU MOro HOMEP
yepe3 KpaIlKy 3 KOMOIO B THX CaMUX AyXKKax (Hanpuraan: [1, c. 5; 4, c. 8|).

¥Yci uraTd, MoBa OpPUTriHAAY SKUX € iHIIIOIO, ITogaBaTH MoOBOIO Bi-
CHHKa ¥ 000B’I3KOBO CYIPOBOMAXKYBATH IX IIOCHAQHHIMHU Ha [KEPEeAo i
KOHKPETHY CTOPiHKY.

He pobuTH mMOCTOPiHKOBUX IIOCHAAHb, a MoaBaTH iX y Ay>KKax 0e3-
IIOCEPENHBO B TEKCTI.

Ha Bci pucyHku # TabAUIl [aBaTU IOCUAQHHS B TEKCTi. YCi pUCYHKH
MaloTh CYIIPOBOMAXKYBaTUCS IiAPUCYHKOBHMH MigIIHUCaMU, a TabAUIlL I10-
BHUHHI MaTH 3aTrOAOBKH.

PucyHkH BUKOHyBaTH y penakrtopi Microsoft Word 3a momomororo
dyHKI11il «CTBOPUTH PHUCYHOK», & HE BUKOHYBATH PHUCYHOK IIOBEPX TEKCTY.
Hanucu Ha pucyHKax BUKOHyBaTHu 3acobamu Microsoft Word 3 Tum, 11106
pPeIaKTOp MaB MOXKAUBICTH 3pOOUTH B HHUX HEOOXiMHI BUIIpaBA€HHS. Y
pa3i BUKOPUCTAHHY iHIIUX IIporpaM OAs CTBOPEHHS PUCYHKIB HaJlaBaTH
pemakilii Ha KOXKHUH pUCYHOK oKpeMuii patia pormary TIFF (He3xxkaTuii —
uncompressed) abo popmary JPG (Halikpanioi gkocTi — best quality).

Tabauni BukoHyBaTu y pemaktopi Microsoft Word 3a moromoro:o
dyHKiii «Jomatu Tabaulor. KoxxkHa TabAuIsg MOBHHHA 3aiiMaTH He 0iAb-
II1e OJHOT0 apKyuIa npu po3mipi mrpugpra TIMES TekcTy TabAnIli HE MEHII
HiXK 12 Kerab.

POPMYAH y CTATTIX 10 BCbOMY TEKCTy HabupaTu y POpMyALHOMY
penakTopi MS Equation — 3.0, mipudpt TIMES, 10 Kerasb.

ABTOpPH MalOTh OJOTPUMYBATHUCS IIPAaBUABHOI raAy3€BOI TE€PMIHOAOTII
(IuB. mepxkcTaHOapPTH).

Tepwminu o Bciti poboTi MarOTh OyTH YHiI(PIKOBAaHUMH.

Mix nudpamu ¥ HazBaMU OAUHUIIL (TPOIIOBUX, METPUYHHUX TOIIIO)
CTaBUTH HEPO3PUBHUHU ITPOOiA.

CkOpOYeHHd I'POIIOBUX Ta METPUYHHUX OOUHHUILB, & TAKOXK CKOPOYEH-
HSI MAH, MAPJ, METPUYHUX (TPH, T, 11, M, KM TOIII0) IUcATH 0e3 KparKH.

SK110 B TecTi € abpeBiaTypa, TO IofaBaTH ii B Ay>KKaxX IIPU EPIIIOMY
3ralyBaHHI.

AiTepaTypa, 1110 IPUBOAUTHECS HAIIPUKIHIN IIybaikarlii, moBHHHA
pPO3TalIOBYBAaTHUCA B HOPAAKY ii IIepIIOro 3ragyBaHHS B TEKCTi1 CTaTTi U
O0yTu opopmaena BignosimHo go JACTY 'OCT 7.1:2006. Homep y ciucKy
AlTepaTypHu Mae€ BiATIOBiAATH AUIIIE OJHOMY [IKEPEAY.

CrrcoK BUKOPHCTAHUX [AKE€PEA TTIOBUHEH MicTHUTHU He MmeHuIe 10 mo-
CHAaHB, 3 IKUX He MeHIle 7 Ha 3apy0izkHi BunaHHsg. CaMoIIUTyBaHHS — He
6iab1rie 30%.

O00B’a3K0Ba HAABHICTb CIIUCKY AITE€paTypPHU aHTAIMCHKOIO MOBOIO (HE
BHKAIOYA€E CITHMCKY AiTepaTypH MOBOIO CTATTi). AiTepaTypy He 000B’I3KOBO
IIePEKAAATH AHTAIMCHEKOI0 MOBOIO. [i MoXHa TpaHcaiTepyBaTu. Odimitina
TpaHCAiTepallia yKpaiHChKOr0o aadaBiTy AQTUHHIIEIO PETAAMEHTYETHCS I10-
craHoBor KabGinery MiHicTpiB Ykpainu Big 27 ciuasa 2010 p. Ne 55. Odpirriii-
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HUM TPaHCAIT oHAaMH — http:/ /translit.kh.ua/?passport. Tpaucaireparig
POCI¥CBhKOTO aAndaBiTy AQTHHUIIEIO0 OHAAMH — http:/ /www.translitor.net/.

Jlo pemakmifHOI KOA€Tii NMogaeThCs MPUMIPHHUK TEKCTy CTATTi, Mia-
NUcaHuM aBTopaMHu, HaJApPyKOBaHUU Ha narepi popmarom A4 (nuB. 3pa-
30K 0(pOPMAEHHS CTATTi), 3aBipeHUN IPUMiIPHUK PO3NINPEHOI aHTAIMCBKOI
aHoTAallii, a TaKOXK iX eAeKTpoHHA Bepcid Ha CD. O00B’13K0BO MOAETHCH:
pelleH3isa JOKTOopa HayK; KBUTAHIIS IIPO OIIAATy, BiJOMOCTI IIpO aBTOpAa.

Ha mucky noBuHeH OyTH 1 ¢padia 3 TEKCTOM CTATTi, HA3BaHUHU IIPi3-
BuiieM aBTopa (Crarrsa_llpizBulne), patia 3 pPO3IINPEHOI0 aHTAIMCHKOIO
aHoTtauiero (Anoraiis_IlpisBulne) Ta, mpu HeobXimHOCTI, patial 3 PUCYH-
KaMU, rpadikaMu TOIIIO.

PenakuiHHAa KOAETisI 3aAHIIIAE
3a co0O0I0 nMpaBoO Ha peAaKILiHHi BUIPpaBA€HHS.

3PA3OK O®OPMJIEHHA CTATTI

YOK XXX.XX
Ha3zBa cTaTTi

J1. C. lpokoneHKo, KaHAnAAT 6iosI0riYHUX HayK, AOLEHT
J1. 1. YopHonarta, KaHAMAAT Ci/IbCbKOroCcrnogapCbKmnx Hayk
IHctutyT KOpMiB YAAH

*TekcT aHoTauUiT* ykpaiHCcbkoto Moot (50-60 cniB)
KnrouoBi cnoBa: 4-7 Kn04oBUX cniB abo c/10BOCNONYyYEHb.

* TekcT crarTi *

Cnncok BMKOPUCTaHUX AXxepen:

1. IeaHeHko I. I. Hasa po6otun / I. I. IBaHeHkoO - K. : Buwa wkona, 1999. - 111 c.

2. bBobpos M. I. Haszea ctatti / M. I. BobpoB // HasBa xXypHany. — 1999. - N° 6. —
C. 23—25.

J1. C. lNpokoneHko, /1. [1. YopHonata. HazBaHne cTaTbM.
*TeKCT aHHOoTauuMu* pocincokoro Mmoot (50-60 cniBg)
KnroueBble csioBa: pOCiCbKOK MOBOIO.

L. Prokopenko, L. Chornolata. Name of the article.

*Text of annotation* anrnincokoto mosoto (50-60 cniB)
Keywords: aHIMincbKow MOBOIO.

L. Prokopenko, L. Chornolata. Name of the article.

*Text of annotation* po3wunpeHa aHoTauisa aHrnincbko MoBoto (250-
300 cniB)
Keywords: aHrincbko MOBOIO.

References:
*TpaHcniTepoBaHUN CMMCOK BUKOPUCTAHUX axepen*
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