- The main difference is that with the help of training instruction technologies,
students learn the prepared content, and through projective tasks, they learn to creatively
form the content of learning and absorb the knowledge.

Currently, traditional programs are overloaded with learning information, which
directly leads to a marked gap between theory and practice, since in this situation there
can be no question of the formation of the skill of application. Project training at the same
time is more productive, as in the process of carrying out a curriculum knowledge is
acquired by students in the process of using information in solving practical problems.
The search for the solution of practical problems activates the necessity of obtaining
knowledge, cognitive activity.

Thus, the content of the project activity of students is complicated as previous,
more simple project assignments. Projecting helps students to realize the role of
knowledge in life and learning — knowledge stop to be the goal and become a means of
actual education.
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GAINS FROM MULTINATIONAL COMPETITION

The deep transformation of economic relations stipulates the reframe and
analysis of substance of economic categories ‘“‘competition” and ‘“‘competitiveness”
under the modern conditions of farming. The different approaches up to the essence of
the categories “competition” and ‘“competitiveness” and their role under the market
conditions of farm are analyzed. The influence of competition and competitiveness on the
activity of farming entities is studied.

Key words: competition, competitiveness, market economy, interindustry
competition; perfect competition, business-plan, strategic planning, state regulation.

Ttuboxa mpancgopmayis exonoMiyHUX 8IOHOCUH, WO 8i00Y8arOMbcs 8 YKpaini
HA Ml PUHKOBUX YMO8 0OYMOBIIOE HeOOXIOHICMb OCMUCTIEHHS | OOCNIOHNCEHHS CYMHOCMI
eKOHOMIUHUX Kameeopit "kouxypenyin" ma "konxypenmocnpomosichicms"” 8i0no8iono 0o
cydacHux ymos 2ocnooaproganns. Ilpoananizoeano pisni nioxoou w000 6U3HAYEHHS
cymuocmi kamezopiu "konxkypenyii”, "konkypenmocnpomosrcnocmi” ix pons 3a punkoeux
YMO8 20cnodaprogants. Jlocniodceno 8naue KOHKYpeHyii ma KOHKYpeHmo30amuocmi Ha
OisbHICMb Y6 €EKMi6 20CNO0APHOBAHHSL.

Kniouosi cnoea: KoHKypenyis, KOHKYPEHMO30AMHICMb, PUHKOBA €KOHOMIKA,
Midceanyzeea KOHKYpeHyis, OOCKOHANA KOHKYpeHyis, Oi3Hec - niaH, cmpameiuHe

NIIAHY8AHHS, 0EPHCABHE Pe2YNI0BAHHS.
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In modern economic science, there is interest in the study of the essence of
competition as one of the most important components of the mechanism of functioning of
the market economy. Competition contributes to the better use of the potential of society,
rationalization of the behavior of business entities, is a key element of the system of
market relations. Dynamically developing, the theory of market competition has wide
practical application. In this regard, the study of competition is one of the most important
components of market research, which forms the basis for the development of strategies
and tactics of market activity.

The purpose of the research is the scientific substantiation and specification of
theoretical provisions on the essence of economic categories “competition” and
"competitiveness" and their impact on the activities of business entities.

Studying the economic category of "competition” in modern economic
conditions, some researchers pay attention to the functions of competition. In this regard,
the results of the study V. D. Bazilevich highlighted the following functions of
competition, determining its role in the economy:

- adjustment - in order to win, the entrepreneur must produce the product that the
consumer prefers;

- motivation-an entrepreneur who offers the best quality products or produces it
at a lower cost, receives a reward in the form of profit;

- distribution-competition allows income to be distributed among enterprises and
households according to their effective contribution;

control - competition restricts and controls the economic power of each of the
company [1, p. 209].

If we examine the competition at each stage of the production cycle, especially in
the agricultural sector, it should be noted that at the first stage there is the acquisition of
material values, works and services, which will be further advanced into production. At
this stage, each business entity seeks to acquire these values at the most favorable prices.
Further there is a process of their storage until advance payment in production. The
acquisition of material assets in amounts exceeding regulatory requirements can lead to
their deterioration, not intended use. That is, at the first stage there is a competition for
more profitable acquisition of material values for their subsequent advance in production.
The second stage of the cycle - production Competition takes place in the connection of
labor with the means and objects of production. More advanced production technologies
make it possible to produce products at a lower cost, which in the future will enable such
products to compete in the markets. At the third stage of production finished products are
sold to the final consumer. Hence, marketing policy, advertising, packaging and the like
is crucial in the fact that such products will be sold with greater benefit to the business
entity, that is, complete the cycle stage and the revenue will be received by the seller.
This gives grounds to assert that business entities have the ability to influence the
conditions of production at each stage of the production process.

Of course, competitiveness combines a range of performance indicators of the
business entity against the background of the introduction of advanced technologies,
innovative projects that contribute to the production of more competitive products. In
addition , such components that contribute to improving the competitiveness of the
enterprise is the price, tax, credit policy, the state of state regulation of certain segments
of the economy and the like. Given these components of competitiveness are suitable
research A. Marenich and I. Astakhov, who argue that "competitiveness — is a
comprehensive description of the activities of enterprises, which is based on the analysis
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of various aspects of production and economic activity (production capacity, human
resources, availability of materials, financial performance, etc.) and allows you to
determine the" strengths” of enterprises in competition, to find ways to achieve
advantages over competitors " [2, p. 23].

Summary.

Based on our research on the essence of the category of “competition”, it should
be characterized as a complex socio-economic process, on the one hand, on the other it is
a process of meeting the growing needs of society and individuals at a higher technical,
technological, environmental and economic levels is a struggle for the survival and
preservation of its market segment. The theoretical justification of the category
"competitiveness” should be interpreted as the ability to dynamically influence the
business entity on the market in order to preserve its segment, protect the accumulated
and develop potential sustainable competitive advantages in key areas of business on the
basis of better than competitors use of existing and the formation of new types and
combinations of resources using advanced technologies aimed at the production of
products with innovative consumer value.
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BIIJIUB CTUJIIO ITEJAT'OTTYHOI'O CIIVIKYBAHHSA BUKJIATAYA
HA EOEKTUBHICTb HABYAJIBHOI JISAJIBHOCTI CTYJEHTIB

The article is about different pedagogical styles of fellowship in educational
process at university. It is about how the pedagogical style of a teacher can influence
students and their development.

Key words: pedagogical communication styles, university, students

Cmammsa  npucesiuena pisHUM  NeO0A202IYHUM — CMUNAM — CRIIKYBAHHA Y
Hag4anibHOMy npoyeci 8 yHigepcumemi. Moea tide npo me, AK nedazo2iYHuli CMuib
BUKIIA0AYA MOJICe BNIUBAMU HA CIYOEHMi8 Ma iX po36UMOK.

Knrwouoei cnosa: nedazoziyuni cmuni CRiKy8auHs, yHigepcumem, cmyo0eHmu

Ilenaroriune cmiJIKyBaHHsl — € CHocoOOM peamizallii 3MICTy, METOJIB 1
NpUHOMIB NIEAATOTIYHUX BIUIMBIB, COPSIMOBAHUX HAa (POPMYBaHHS OCOOMCTOCTI CTYJCHTA.
BoHo € opHMM 13 HaWroJOBHINIMX AacMeKTiB MpodecioHandizMy 1 MeJaroriyHoi
MalCTEepHOCTI BUKJIa1aua.

[legaroriune crijKyBaHHS BUKJIagava 31 CTyJEHTaMHU Ma€ Taki MiJIi:

1) ingpopmayiiina — B3a€MOOOMIH HABYAITHHOIO 1 HAYKOBOIO iH(OpMAIIi€lo;

2) yiunicHo-opicHmayitina — Tiepefada CyCHUIBHO-3HAYYIIUX 1 MpodeciifHo-
BaXJIMBUX HOPM 1 LIIHHOCTEH;

3) cnonykanvHa — MATPUMKA CTYACHTA, MOTHBAILiSI HOTO MisTTBHOCTI;
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