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AHOTAIISA

[TapdipoBa A.A. Po3poOka MapKeTHHTOBOI I[IHOBOI MOJITHKA B 3aKiIagax
roreyibHO-pecTopanHoi cepu (Ha nmpukiaai «Hotel Moderno Kolejowa» m.Ilo3Hanb,
[Tonpia).

PoGoTa Ha 3100yTTS OCBITHBOrO piBHSA OakajaBpa 3a crheriaiabHicTIO 241
«l'oTenpHO-pecTOpaHHa cmpaBa» - MWUKOJAIBChKUI HaAIIOHAIBHUN  arpapHUil
yHiBepcuteT, Mukomnais 2023.

Tema: Po3poOka MapKETHMHTOBOI I[IHOBOI TMOJITUKH B 3aKJagaX TOTEJIbHO-
pectopanHoi chepu (Ha npukiaal «Hotel Moderno Kolejowa» m.I1o3nans, [lonbma).
Kpamiikamiitna pobota BkiItodae 75 cTopiHOK, 8 pucyHkiB, 17 Tabmump, 31
JiTepaTypHE JKEPEo.

Y  mepumiomy  po3aiunl  pPO3MNIAHYTO  TEOPETHYHI  ACHEKTH  PO3POOKH
MapKETUHIOBOi I[IHOBOi TMOJITUKM Ta LIHOYTBOPEHHS B TOTEIHHO-PECTOPAHHOMY
Oi3Heci. Y apyromy po3nauii KBamidikamiiHoi po6oTu Oyso 3’siCoBaHO Ta 3pO0JIEHO
BUCHOBKH, IO JJIs MiABUILECHHS piBHS oOcinyroByBaHHs roteito « MODERNOY,
30UTBIIIEHHST MPUOYTKY Ta 3MEHIIICHHS] BUTpAT HEOOX1THO 3MIHUTH I[IHOBY MOJIITUKY
HiAIPUEMCTBA. Y TPETbOMY 3aMPOINOHOBAHI MIISXUA YAOCKOHAJICHHS MapKETHHTOBOI

OO6'exToM mociimkeHHsT KBadi(ikaliiiHOI poOOTH € — TOTeIbHO-PECTOPAHHUMN
kommuiekc «MODERNO» sikuii 3HaxoguThesi 3a aapecom Kolejowa 29 , 60-718
Poznan, Poland

Y kBamdikauiiHiii poOOTI BUKOPUCTOBYIOTHBCA TaKl METOAU aHAII3y
iH(dopMallii: KOHKPETHO-ICTOPUYHUNA ( U1l XapaKTEepPUCTUKU PO3BUTKY CTparerii
I[IHOYTBOPEHHS); JIOT1UHUN (711 TOoOyIOBH PEKOMEHJalllii Ta BHUCHOBKIB); METOJ
MOJIOBUX  JOCHIIKEHB (JUIs1 OI[IHKM CHCTEMU I[IHOYTBOPEHHS MIANPUEMCTBA) Ta
3araJbHOHAyKOB1 METO/IH 1110 BKJIFOUAIOTh CUHTE3 il aHaJIi3.

PoGora BkiItOWae aHoTaIito, BCTYNM, 3 PO3AUIA, BUCHOBKH 1 CIHCOK
BUKOPHUCTAHUX JIXKEPET.

KuarouoBi ciaoBa: 11iHa, IIHOYTBOPEHHS, MapKETUHIOBA MOJITUKA,[OTEIbHO-

PECTOpaHHUI KOMIUIEKC,IOCIIyTa.



ANNOTATION

Parfirova A.A. Development of marketing price policy in hotels and restaurants
(on the example of «Hotel Moderno Kolejoway» in Poznan, Poland). Qualification
work on manuscript rights.

Work to obtain a bachelor's degree in specialty 241 «Hotel and restaurant
business» - Mykolaiv National Agrarian University, Mykolaiv 2023.

Topic: Development of marketing price policy in hotels and restaurants (on the
example of «Hotel Moderno Kolejowa» in Poznan, Poland).

The qualification work includes 75 pages, 8 figures, 17 tables, 31 literary
sources.

The first chapter deals with the theoretical aspects of developing a marketing
pricing policy and pricing in the hotel and restaurant business. In the second section
of the qualification work, it was found out and conclusions were drawn that in order
to improve the level of service of the «kMODERNO» hotel, increase profits and
reduce costs, it is necessary to change the pricing policy of the enterprise. In the third,
ways of improving the marketing price policy and recommendations for their
implementation are proposed.

The object of the research of the qualification work is the hotel and restaurant
complex «MODERNO», which is located at the address Kolejowa 29, 60-718
Poznan, Poland

The following methods of information analysis are used in the qualification
work: concrete-historical (to characterize the development of pricing strategies);
logical (for building recommendations and conclusions); the method of field research
(for evaluating the company's pricing system) and general scientific methods
including synthesis and analysis.

The work includes an abstract, an introduction, 3 chapters, conclusions and a
list of used sources.

Keywords: price, pricing, marketing policy, hotel and restaurant complex,

service.



