MIHICTEPCTBO OCBITU [ HAVKU YKPATHH
MUKOJIAIBCbKUI HALIIOHAJIBHU ATPAPHUM YVHIBEPCUTET

DaKkyIbTET KYyJIbTYPHU 1 BUXOBAHHSA

Kadenpa inozemMHUX MOB

AHIJIIMCBKA MOBA:
METOJMYHI PEKOMEH/IAIlii Ta HaBYAJIbHUI MaTepiaj Ais 3700yBadiB
nepioro (6akanaBpcbkoro) piBHs BuIoi ocBiTH OIIIT « Typuszm» cnenianbHOCTI

242 «TypusM 1 pekpeanis» AeHHOI (popmMu 3100yTTS BULIOI OCBITH

Muxkostais

2024



YAK 811.111
A-64

JIpyKyeThCcsi 3a PINICHHSAM HAayKOBO-METOJMYHOI KOMicCii (aKyJbTeTy
KyJnbTypu i BuxoBanHs BiJ 19 6epesns 2024 p., mpotokomn Ne 7

Vknagaui.

T. A. 'aHHIYEHKO — KaHJ. MIe]]. HayK, TOIEHT Kaeapu iHO3eMHUX MOB,
MukoJ1aiBCbKU HAITIOHATBHUN arpapHUil YHIBEPCUTET

Penenzenru:

C. B. Kupuitok — KaHJl. QLI0JI. HAYK, CTapUInui
BUKJIa/1a4y Kadenpu pomMaHo-
repMaHChKO1 (BiI0JIOTT Ta
nepeKsaay 3 HIMEIbKOT MOBH,
YopHOMOPCHKUI HaIllOHATLHUM
yHiBepcuTeT iMeHi [letpa Morunu
K. B. Timeukina — KaH[I. (QLI0JI. HAYK, JOLUEHT
Kadeapu IHO3EMHUX MOB,
MukosaiBCbK1I HalllOHAJIBLHUN
arpapHuil YHIBEpPCUTET

OMuKo1aiBCbKUN HAIllOHAIBHAI

arpapuuit yaiepcuret, 2024



3MICT

1. ITEPEJIMOBA 4

2. Lesson 1 5

3. Lesson 2 10
4, Lesson 3 16
5. Lesson 4 24
6. Lesson 5 29
1. Lesson 6 36
8. Lesson 7 43
9. Lesson 8 49
10. | Lesson 9 54
11. | Lesson 10 58
10. | References 63




I[TEPEIMOBA

MetoanyHi pekoMeHAaIlli 3 aHIIiHCbKOT MOBHM MPHU3HAYCHI I 3/100yBaviB
nepioro (6akanaBpcbkoro) piBHs BuIOi ocBiTH OIII «Typusm» cremiaibHOCTI

242 «Typu3sM 1 pekpeallis» AeHHOT GOopMU 3A00YTTS BUIIOI OCBITH.,

Bech HaBuanbHUN Matepian CKIAgaeTbes 3 AecsITH ypokiB. KoxkeH 3 skux
MICTHTH (paXOB1 TEKCTH Ta TPEHYBaJIbHI BIIPABH Ha 3aKPITUICHHS JIEKCUKH 1 PO3BUTOK

HaBW4YOK YCHOI'O MOBJICHH:I.

Merta uux METOAMYHUX PEKOMEHAAIIN — PO3BUTOK YMIHb Ta HABUYOK (haxoBOi
YCHOI Ta MUCHMOBOI KOMYHIKaIllii, 3aCBOE€HHS HOBHUX JICKCUYHUX OJIMHUIIb 32
npodeciiiHuM crpsiMyBaHHAM. [[10paHi TEKCTH Ta BIIpaBU JOMOMOXYTh CTYJEHTaM
PO3ILIMPUTH CBI aKTUBHUM 1 MACUBHUM CIIOBHUKOBUI 3amac 3 aHTJIIMChKOI MOBU B
npodeciitHiit cdepi, yI0OCKOHATUTHA HABUIKHA YATAHHS, TIEPEKIIay Ta CIJIKYBaHHS,
IO 3arajoM CIpUATUME JOCSITHEHHIO NOCTaBJ€HOI MeTH. Po3poOieHi BhpaBu
CIpsIMOBaH1 Ha 3aKpITUICHHS Ta MEPEBIPKY JEKCHYHUX 3HAHb 3700yBayiB BHINO1

OCBITH.

[Ipr  miAroTroBmi METOJWYHHUX  PEKOMEHMIAI  BHKOPHUCTOBYBAIHCS

MaTepialid 3 aBTeHTUYHHUX (PaXOBUX BUAHb.



LESSON 1
VOCABULARY LIST
1. Read and memorize the words:
hospitality — roctuaHiCTH
hospitable — rocruaHMI
challenge — Bukimk, ckinaaHe 3aBaaHHs, mpodaeMa
challenging — naa3BuuaiiHO CKIaIHHMA
account for — ckimagati, OyTH MIPUUUHOKO
inbound — B'i3HwMit (Typu3m)
outbound — 3a npu3HaYCHHAM
destination — miciie npu3HaYCHHS
available — Oytu B HastBHOCTI, OyTH Ha MicIIi
availability — nasBHiCTB
recreation — BiAIIOYMHOK, po3Bara
recreational — po3BakambHUM
revenue — noxia
increase — 301IbITyBaTH, 301JIBIIICHHS
increasingly — Bce OinbInie 1 OijIbIle, BCE YACTIIIE 1 YaCTilIe
reduce — 3HMKYBATHCS, 3MCHIITYBATHCS
reduction — 3HKEHHS
leisure — BiapHMIA Yac, BUILHHUI
booSt — migBHIEHHS, TiABUIIYBaTH
2. Read and translate the text
Travel and Tourism Industry

Tourism is defined as the business of providing services for people traveling
for business or recreation. Tourism industry embraces: destinations, resorts, cities,
regions, states, multi-state associations, hospitality or entertainment business,
attractions, museums, casinos, leisure parks, conferences, exhibitions, events,

transportation companies including airlines, ferries, cruises, GDS, leisure real estate.
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Heartfelt hospitality will always be centerpiece of tourism industry. Quality
assurance in tourism services is a management challenge. Tourism accounts for
more than twice as much cash moving from rich to poor countries than governments
give in aid. Air transport represents 46 % of all arrivals and transport over water
accounts for 7 %. The modernization of major airports can influence inbound
business and leisure travel. For those of you flying to the US or Canada in Club
World, you can now enjoy a seat in First Class on your outbound or return journey
to help make your flight even more luxurious and memorable. Within 3 days,
excluding holidays and days-off, on arrival to his destination, every foreign citizen
should submit his/her foreign passport and visa for registration.

Internet is increasing the direct availability of information and purchase.
Appeal of resorts has been transferred from rest to recreation. Recreational activity
was something long forgotten and is now having a massive revival. Shuttles, golf
courses, and swimming pools are some of the recreational facilities that are enjoyed
by the guests.

Historically most business revenues are generated May through October. It
could generate quite substantial additional revenue for the hotel. It brings hotel
revenues and creates serious safety hazards. August showed a significant increase of
fuel prices. The increase was also attributed to the growing number of foreign
investors. Increasingly, the management task is not about simple budgeting but is
about far more complex issues. Nowadays pleasure trips are increasingly long
weekends. Some owners accept 20% reduction for June and September and
sometimes even greater reductions for other months of the year. Companies
recognize the value of face-to-face meetings but they intend to reduce their costs
without adversely impacting potential business opportunities. High gasoline prices
and a slumping economy have put a damper on leisure and business travel.

3. Read and translate the text about impacts of tourism

Positive and Negative Impacts of Tourism



Development of tourism usually offers a country a means of increasing
economic well-being especially if the region has no other industry alternatives.
There are several positive economic impacts of tourism on the society.

1. Tourism provides a stable source of income to a country.

2. It offers a variety of employment.

3. It boosts incentives to improve infrastructure of the region that can be used
by locals.

4. It gives opportunities for small business, ownership and entrepreneurship.

The main negative impact can be over-dependent on tourism that can lead to
devastating effect on the entire economy in the case of earthquakes or hurricanes.
Tourism can affect nature, peoples and cultures as well.

Tourism has many social and cultural benefits

1. People can learn more about other nations.

2. Tourists share tastes and different ways of thinking, they become more
patient.

3. Tourism improves standard of living.

4. Local people try to preserve nature and historical sites.

Nevertheless, there are negative consequences of tourism, such as
overcrowding, clash of unfamiliar behaviors, resentment of residents from need to
share resources with visitors, negative influence on the environment, irritation of
locals because disproportionate expenses of the tourists and wages of the residents,
correlation between number of visitors and amount of crime, decline in moral
conduct of local people.

4. Read, translate and memorize the following words

travel to throng
trade to greet

to trace back inscrutable
to hold site

to attract healing

devout Increase



increasingly be coupled with
pursuit staging inn
sight precursor
inn to promote
to establish itineraria
seaport to list
guidebook fashionable
make one™s appearan-cen resort
advertisement retired
piracy rowdiness
due to drunkenness

5. Match the words with their definitions

trade

guidebook

advertisemet

itinerary

resort

inn

piracy

resort

a notice or announcement in a public medium promoting
a product, service or event, or publicizing a job vacancy

the action of buying and selling goods and services
the practice of attacking and robbing ships at sea

a place where many people go for rest, sport or another
purpose

a book of information about a place, designed for the use
of visitors or tourists

a planned route or journey

a place that is a popular destination for vacations or
recreation

a public lodging house serving food & drink to travellers

6. Read and translate the statistics about tourism industry

Tourism industry is a fast-developing sector for the economy worldwide:

1) in the global scenario tourism industry accounts for 11 % of GDP;



2) about 250 million people are engaged worldwide in the tourism industry;

3) about 700 million people travel to international places every year;

4) international travels are expected to reach 1,6 billion by 2010;

5) tourism industry will require an additional 24 million trained workers by 2010;
6) European tourism accounts for 2/3 of global tourism;

7) an average international tourist receipt is over US $ 700 per person. Tourism
provides opportunities for economic development, new business and much-needed
jobs, especially in developing countries. Several other industries which are related
to the tourism are doing pretty well.

These industries are: 1) hotels, lodging services; 2) F&B (food and beverage
industry); 3) industries dealing with real estate, finance, leasing and insurance; 4)
retail market; 5) warehousing and transport industry.

With many low-cost airlines flying between places, it is becoming affordable
for many people to travel. Importance of bettering rel4 lationships with the
neighboring countries, establishing newer networks across the globe has taken the
tourism industry to its zenith.

7. Translate the sentences from Ukrainian into English.

1. Ilepmr HIX moyaTH OpOHIOBATH, MEPEBIPTE HASBHICTH MICIb y TOTENl Ta
nepeniT Ha notpiOHy BaMm pgaTy. 2. IIpocyBaHHS TypHCTHMUHUX HAmNpsSMKIB Ta
KypOpTiB — rojioBHa MeTa I1i€i koHdepenii. 3. KypopT npuBabiuBuil jauiie ass
TYpPUCTIB MEBHOI KATEropii — JITHIX CIMEHHUX Tap, K1 He 0aKal0Th JIETITH JAJIEKO
Bil nomy. 4. I'otenb 3a0e3meyuTh KOKHOMY TYPUCTOBI NMPUEMHUN BIAMOYUHOK,
BEJIMKY KUJIBKICTh PO3BAr Ta YHIKAJIbHY MOJIMBICTh JI3HATHUCS ICTOPIIO KpaiHU. O.
[le cTocyeThCs SIK pO3CENIEHHS B TOTEIAX, TAK 1 aBiarepeBe3eHb ycepeuH1 KpaiHu.
6. 3apa3 nerko BHOpaTu Micue MOJOPOXKi, 3a0pOHIOBATH Typ B CHUCTEMI OHJIAMH,
KYIOUTH €JIeKTPOHHI KBUTKU. 7. TyppipMu OUIKYIOTh 3HH)KEHHS MOMMUTY Ha JEsKl
oromketrni (low cost) nampaBnenns. 8. I[poro poky Oarato TyporepaTopiB
3iTkHyNMc (to face) 3 mpoOIeMor0 HaUIUIIKOBOTO OPOHIOBAaHHA B ToTeisx Typiri.
9. CepenzeMHOMOD'ss TPUBAOIIOE THUCSYl 1HO3EMHUX TYPHUCTIB 1mopoky. 10.

KoHKypeHTH1 mepeBaru Ii€i KOMIaHli — I€ IIUPOKUNA aCOPTUMEHT TYpiB Ha
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MONYJISIPHI KYpOPTH, TIPSIMi JJOTOBOPH 3 FOTEISAMHU Ta po3yMHi IiHU. 11. ["'onoBHUM
MEHEJDKEp OCOOMCTO 3YyCTpiuae TYpPHCTIB 1 BiTae iX, CIY>XOOBIIl IPOMOHYIOTh

BiTalbHI Haroi (welcome drinks) Ta JieTki 3aKyCKH.

LESSON 2
VOCABULARY LIST
1. Read and memorize the words
a must — o0oB's13k0Ba yMOBa
animator — animaTop
background - 3aranapHa iH(GOpMaIIist, BUXiAHI JaHI
booking agent — areHT i3 OpOHIOBaHHS
career — kap'epa
COmMMIssion — koMmiciiiHa BHHaropoaa
CUStomer — KJIl€HT, TOKYyNEelb
destination — micrie npu3HaveHHs (TYPUCTUYHHN IICHTP)
essential — cyrreBwmii
extensive — BeJIMKUi, IPYHTOBHUIN
famtrip — pexsiamumii Typ
guide — rim, eKCKYpCOBOJ
guide-interpreter — rig-nepexinaaay
hotelier — BiracHUK, KEpyHOUHIA TOTETIO
personnel — nepconan, kaapu
remuneration — BuHaropoa, oruiara
retail — B po3piod
retailer — nponasenb B po3apid, po3apiOHMIA TOPTrOBEIb
self-catering — camoo0GCTyroByBaHHs
tailor-made - miaroroBneHMiA, IPUCTOCOBAHUI
ticket agent — kBUTKOBHIA areHT

to book — 6ponroBaTH
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to cater for — oOcayroByBatu

to deal with — matu cipaBy 3

to develop — po3pobisaTu

to handle — 3xiticHioBaTH, 3aliMaTHCS, TPAIFOBATH 3

to issue tickets — BuncyBaTH KBUTKH

to receive — otpumMyBartu, nmpuiMaTi

tour guide — ekcKypcoBOJ, T TPyIId

travel agent — Typarent

travel consultant — koHCYJIBTAHT 3 TYypHU3MY

travel writer — TypucTCBKHIA KypHATICT

tutoring — HaBYaHHs, TiATOTOBKA

wholesaler — onrroBuk
2. Translate the sentences from English into Ukrainian, paying attention to the
different meanings of the words in bold

The highly trained personnel and the most advanced exercise equipment and
the latest in health and beauty products will cater to your every need. In case your
luggage has been damaged, please turn to appropriate personnel in the arrival area.
Human resource management (HRM) has been the buzz-phrase in personnel in the
past decade. What is your background? Let me give you a little background
information about the city. Some countries have similar historical and cultural
background, and have common tourism objectives and goals. Overseas hoteliers
can hold out for a higher price — it is a question of supply and demand. Our agency
Is able to squeeze very reasonable rates from hoteliers. Many hoteliers improve the
standard of accommodation provided in order to meet the new stricter guidelines.
There are some «tricks» that newcomers can use to start taking low-cost famtrips
almost immediately. Agents will be accepted on a famtrip, if they have been
working in tourism for more than a year. Famtrip program involves some walking
and requires the travel agents to be in a reasonably physical condition as the site
inspections are mandatory. The basic remuneration is not high but she earns 5%
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commission on every tour she sells. It is a paltry sum compared with the million of
dollars paid in remuneration to the executives of that hotel chain. It can be an
additional commission or a special rate for the conference delegates. There is the
opportunity to earn commission from selling excursions to boost your basic salary.
Intermediaries are frequently paid on commission. The renowned lounges are tailor
made to relax and escape the hustle of the busy international airports. We know all
of the major vacation destinations and can help you tailor your vacation to fulfill
your dreams. Small Luxury Hotels is a collection of over 480 hotels spanning more
than 70 countries, which together offer a variety of experiences tailor made
especially to you. The company caters for a million clients every year. Americans’s
network strategy is to fly to major business destinations around the globe and cater
for business travelers. People go on self-catering holidays where they buy and cook
their own food.

3. Read and translate the text

Jobs in the tourism industry

Most jobs in the hospitality industry are challenging, exciting, and satisfying.
Because of the 24-hour nature of the business, positions can also be exhausting,
stressful, and intense. Travel careers are for individuals who enjoy working with
people and who love the excitement of travel. Salaries are not high at starting
positions, however, they increase very quickly. There are many perks for the travel
professionals, such as free or discounted rates for airlines, major hotels, sightseeing
tours and cruises around the world.

Travel agents. Travel agents are able to make reservations for transportation
and hotels all over the world. They have the most recent information on fares, travel
restriction, customs regulations, currency rates, and even weather conditions. They
plan family vacations, group tours, and weekend getaways, not to mention business
trips for business executives. The work of a travel agent involves meeting people,
organizing complex things to satisfy consumers’ needs. The travel industry attracts
many people because the work is highly competitive and exciting. It also offers

agents the advantage of free or inexpensive travel. But the work is very difficult.
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The job often requires long hours and it can be very stressful. One mistake can ruin
a person’s vacation. People can prepare for careers as travel agents by working for
an agency to learn the business. Knowledge of foreign languages and computers is
a plus. Agents must be curious about different places and countries and have an
ability to get along with people.

Administrative manager. Many companies hire an administrative manager to
solve current problems and to keep an office running smoothly. Administrative
managers generally have a wide variety of duties, ranging from supervising clerical
workers and training new workers to developing and maintaining work schedules.
They may also be responsible for making sure that equipment functions well. No
matter what size kinds of skills. They must communicate effectively with
employees, they must organize different kinds of work, they must solve problems
quickly. Most positions for administrative managers require a college degree in
business. Businesses are getting bigger and more complex. The demand for people
with strong management skills who can keep these businesses running smoothly is
sure to grow.

Meeting planner. There are 2 types of meeting planners: those who work for
corporations and for individual clients (independent planners). The meeting planner
defines the meeting objectives using the specific approach SMART. SMART means
specific, measurable, achievable, relevant, and time-focused. Then he selects the
location (a hotel with certain facilities). The negotiation process begins when a
meeting budget is finalized. After that the schedule for the meeting is worked out.
Basic responsibilities of meeting planners are:

- to hold a pre-conference rehearsal

- to avoid surprises when the meeting evolves

- to audit invoices when the meeting is concluded

- to summarize the results

- to conduct a post conference meeting with the hotel staff.

13



Tour operators: buy tourism services in bulk, mark up the price and then resell
in packages; plan, prepare, market and sometimes operate vacation tours; have many
financial risks in the tour packaging business.

4. Give Ukrainian equivalents to the following words and word combinations

To choose a career in tourism, to enter a tourist college, to be keen on tourism,
to be fond of travelling, to be interested in work with people, to put smb in the
picture, to develop tours, to sell tours wholesale to travel agents, separate tourist
services, to grasp the difference, to handle a lot of operations, to make sales by
telephone, to meet customers in person, to be successful in career, to do well in
English, to receive extensive tutoring.

5. Answer the questions
1) What are the responsibilities of a travel agent?
2) What kind of trips are organized by a travel agent?
3) What skills must a travel agent have?
4) What are the features of a successful travel agent?
5) What are some of responsibilities of an administrative manager?
6) What kinds of skills does an administrative manager need to solve problems
effectively?
7) How can an administrative manager save business money?
8) What is the difference between a corporate meeting planner and independent?
9) What are the basic responsibilities of the meeting planner?

6. Explain the following words and expressions

Chambermaid Assistant manager
Butler Airlines ticket agent
Resort rep Administrative manager
Travel sales consultant Leisure travel counselor
Conference event Co-ordinator Receptionist

Chef Meeting planner

Tour operator Concierge

7. Choose the most appropriate word and put it into a sentence
14



1.Don’t ......... your previous salary or salary expectations, unless requested.
a) exclude b) extend c) include d) expire

2. Mr Johnson looked through her CV and invited her for a (n)................
a) date b) meeting ¢) summit d) interview

3. Our plan is completely ......... Nothing can possibly go wrong.

a) foolish b) foolhardy c) foolproof d) waterproof

4. Our department ........ of eleven employees.

a) composes b) comprises ¢) consists d) contains

5. Please, find ........ a copy of the letter I received from AT company.

a) enclosed b) contained c) covered d) included

6. Billy Johns is a very ...... young man; he can do a lot of different jobs well.
a) laborious b) cunning c) industrious d) capable

7. Nowadays the .......... of a secretary have changed dramatically.

a) qualifications b) background c) abilities d) responsibilities

8. In exchange for a private room and pocket money (200-300 euros per month ), the
au pair will ......... our children and help with light housework.

a) get rid of b) take care of c¢) catch up with d) take control of

9. Accountants do record cash flows, they ......profits and losses.

a) calculate b) count c) draw out d) supply

10. If you take that position what ....... will you have?

a) authorities b) amenities ¢) amendments d) duties

11. We all liked Mr Tomson because of his great ....... of humor.

a) feeling b) principle c) sense d) willingness

12. Mr Johnson went to Mexico hoping to find a teaching ........ without too much
difficulty.

a) employment b) work c) occupation d) job

13. You must ask your boss ........ to do that.

a) agreement b) allowance c) permission d) permit

14. This position offers good career ........ for the well — qualified managers.

a) ladders b) perspectives c) prospects d) scales
15



15. I was completely........ by most of the questions at the interview.
a) baffled b) harassed c) fooled d) embarrassed
8. Translate the sentences from Ukrainian into English
1. Cdepa roCTUHHOCTI Ta TypU3My — HAMOUIBIIMK CBITOBUM poOOTOAABEIH, IO
BIJIKpUBAE PI3HOMaHITHI Kap'epH1 MOKIMBOCTI.
2. American College Dublin mpomnoHye cTyneHTaM yChOTO CBITY BHCOKOSIKICHE
HABYaHHS 3 TOTEJIBHOT'O MEHEIKMEHTY.
3. IlIxoma Le Cordon Bleu Oyna 3acHoBana B [lapmxki y 1895 porri. 3apa3 ms mkomna
— CBITOBHUH JiJiep Y MIATOTOBIN (haxXiBIIB y rajy3l peCTOPAHHOTO Ta TOTEIBHOIO
MeHeKMeHTY. HuHi 26 Mib>KHApOAHUX IIKLT IpaiioioTh y 11 kpaiHax cBITY.
4. Les Roshes School of Hotel Management 3HaX0AUThCSI HEAAIEKO BiJ BiJIOMOTO
HIBEHIIAPCHKOTO TipChKONMMKHOTO Kypopty Crans-Montana. Tyt € Bce HeoOXiiHe
JUTSL 3pYYHOTO PO3MIIICHHS, HABYaHHS Ta pPO3Bar.
5. BiH OyB TYpUCTUYHHUM ONEPATOPOM MPOTITOM TPHOX POKIB, 1 BIH BBAXKAE, IO LIS
poboTa HaltHEpBOBIIIa Y BCbOMY 013HECI TOCTUHHOCTI.
6. Bam rig 3ycTpiHe Bac B aepomnopTy Micta bypraca, Ha komdopTabeabHuX
aBTOOycCax BU jaicTaHeTecs 10 KypopTy CoHsiuHMIA Oeper 3a MiBroJuHHu.
7. BoHa Oyna 3BUIbHEHA 32 CKOPOUYEHHSIM LITATY.
8. Bci exckypcii kpaiHoro Bu MokeTe 3aMOBUTH y NMPEJICTABHUKIB HAIIOT KOMITaHIi.
9. Taki kade 0O6CIyTOBYIOTh MOJIOJIUX JIFOCH, 0OMexeHux y daci (pressed for time),
TOMy ramOyprep Ta KaBa y IJJACTUKOBIM CKIISIHIII — 1€ 3BUYailHE MEHIO TaKHX
3aKJIaJIiB.
LESSON 3

VOCABULARY LIST
1. Read and memorize the words:
to be bundled together — 6ytu B3aemonoB’s3aHuM
to provide — 3abe3neuyBatu
weary — yToMJICHU I
increased — 3pocuii

response — BiAMOBIIb
16



to influence — BrBaTH

leisure — BiAIIOYMHOK, TO3BLILIA
inn — TaBepHa

to appear — 3’ssBUTHCA

to create — ctBoputH

hierarchy — iepapxis

culinary kyniHapHUI

chef — med-kyxap

explosion — BuOyX, IIBUIKE 3pOCTAHHS
luxury — po3kimn

to cater to — oOcayroByBaTu

to introduce — npeacraBaaTH
convenience — 3py4HICTb
private bathroom — Barna xiMHaTa B HOMEpi
advance — ycrmix, mporpec

to allow — mo3BossaTH

to dominate — qominyBaTtu

to consider — po3risaaTu

to experience — BUpoOOByBaTH
due to — 3aBasKH, i3—3a

salary — 3apmara

retirement — meHcis

to remain — 3anuiarucs

2. Read and translate the text

The History of the Hospitality

Industry Hotel and restaurant management are bundled together in the

industry known as the hospitality industry. Hospitality comes from the French word

hospice, meaning to take care of those travelling and provide food and shelter for

the weary. The history of the hospitality industry dates back to early 40BC.
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Hospitality has changed dramatically through the years in response to influences of
wars, economic fluctuations, and social changes.

The earliest record of the hospitality industry lies with the Romans. Roman
men traveled on business and were the first to travel for leisure as well. After the
disruption of the Roman Empire, much of the hospitality industry fell to religious
orders such as monasteries who welcomed travelers. With the increased use of the
stagecoach, English travelers stayed in inns, which were actually private homes that
provided a room and meal.

The Renaissance Period marked a new era of the hospitality industry with the
opening of Hotel de Henry IV in 1788. This was the first actual hotel offering 60
beds to weary travelers. During this period, coffee houses also became a popular
gathering place for communities.

As settlers from all different parts of the world made their way to the New
World (the United States), places to eat, drink and sleep began appearing throughout
the colonies. The French Revolution also motivated many French to leave their home
country and head to the United States. That time changed and shaped the culinary
world, as we know it today. Escoffier, a world—famous chef, created the hierarchy
of chefs, known as the Brigade system that restaurant kitchens still follow today.

During the 19th century, the explosion of the luxury hotel era began. Hotels
like the Savoy built in London in 1898 and Delmonico’s in New York City catered
to the rich and elite. The early 1900s is known as the Grand Period of hotels since a
great number of large and luxurious hotels were built during that time. It was also
the time when hotels introduced modern conveniences. In 1880 the Sagamore Hotel
on Lake George in New York was the first to have electricity in all its rooms. The
Victoria Hotel in Kansas City offered private bathrooms in each room while the
Netherland Hotel in NewYork City was the first to provide a telephone in each room.

With the increase and ease of travel, the 20th century brought many changes
and advances to the hospitality industry. Casual dining became popular and the
introduction of franchising allowed such chains as White Castle, TGI Fridays and

Chilis to dominate the restaurant scene. No longer were restaurants considered a
18



place for only the rich and elite. Hotels also experienced growth due to mass tourism,
higher salaries and more people living longer and being able to enjoy their retirement
years.

Although the hospitality industry experienced some periods of downturn its
position remains considerably strong.
3. Define True or False the following statements

1. Hospitality comes from the French word hospice, meaning to take care of
those travelling and provide for the wealthy.

2. The history of this industry began at the beginning of 40BC.

3. The Renaissance Period marked a new era for the hospitality industry with
the opening of Hotel de Henry VI in 1788.

4. As settlers from all different parts of the world made their way to America,
places to eat, drink and sleep began appearing throughout the colonies.

5. In the 19th century, the outburst of the luxury hotel era began.

6. In 1880, the Sagamore Hotel on Lake George in New York was the last to
have electricity in all its rooms.

7. The increase and ease of travel in the 20th century led to many changes in
the hospitality industry.
4. Translate into Ukrainian
1) date back to
2) change dramatically through the years
3) in response to
4) travel on business
5) travel for leisure
6) welcome travelers
7) provide a room and meal
8) cater to the rich and elite
9) introduce modern conveniences
10) bring many changes

5. Translate into English
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1) Hepo3pUBHO MOB'sI3aH1

2) eKOHOMIYHA HECTAOUIbHICTh

3) pemiriifHe CyCHiJIbCTBO

4) o3HaMeHyBaJld HOBY €py

5) 3'ABIATHUCS Y BCIX KOJIOHISIX

6) 3MYCHJIU 3aJTUIIUTH O0aTHKIBITUHY

7) CTBOPHUB 1€papXit0 KyXapiB

8) 3pocTaHHs Ta 3py4YHICTh IEpeCcyBaHHS
9) nomiHyBaTH y pecTopaHHOMY Oi3Heci

10) nepexuBatu 3aHenaja

6. Match the words in the left column with their meaning in the right column

1) management

2) religious

3) increase

4) chain

5) settler

6) experience

a) someone who goes to live in a place
where not many people live, and starts
to make it into a community

b) knowledge and skill that is gained
through time spent doing a job or
activity

c) a number of shops, hotels, cinemas
etc. owned or managed by the same
company or person
d) the of

supervising a business

role conducting and
e) believing strongly in your religion
and carefully obeying its rules

f) to become greater or more in size,
quantity, number, degree, value,
intensity, power, authority, reputation,

wealth; to grow

8. Give detailed answers to the following questions
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. What is the hospitality industry?

. What does the French word “hospice” mean?

. What factors lead to the changes of the industry?

. When did it all start?

. Who were the first travelers?

. What is the importance of the Renaissance Period?
. Where did first travelers stay?

. When did the era of luxury hotels begin?
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. What modern conveniences appeared in the 19 century?
10. What makes the industry remain strong?
9. Read and translate the text 5 Hospitality Phrases Guests Remember Most

What are the words and phrases our hotel guests remember most? Is it
“Welcome to our Hotel, Mr. Smith” or “What brings you to the arca’? Learn the top
5 hospitality phrases you can say to build trust, engagement and bonds with your
customers.

For many of us working in the hospitality industry, we hear and say phrases
every day that at some point, become part of a rudimentary script we utter day in
and day out. They become devoid of any feeling and any meaning, because at the
back of our head, we might be thinking...

“Guests don’t care anyways.”

But they do. According to human resource expert Joyce Gioia, “At one time
or another, we have all experienced walking into a hotel or any business and
receiving a lukewarm reception from the person behind the counter. When that
happens, in my brain, | hear the words, “Oh boy, I'm in for a mediocre guest
experience here—at best”. In addition, not surprisingly, that less—than—optimum
experience usually happens.”

What we say to our guests is an important part of their overall hotel experience
and this is why no matter how repetitive we might get, we must always utter these
words with the highest level of sincerity.

Here are the five hospitality expressions that matter to our guests.
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1. “It’s My Pleasure...” | “I Am Happy To...”

Having a service—oriented work disposition is very important for us working
in the hospitality industry. Guests stay in a hotel with a mindset that their needs will
be catered to. Not only that. They expect the people tending to them will exude a
certain level of joy in doing so.

This is why the expressions above matter. Telling your guests that it gives you
pleasure or happiness to take care of them rubs off on them — meaning, they would
feel more positive because they know that the people attending to them are happy to
do so. They will feel more comfortable reaching out to you and your staff for their
needs, as opposed to keeping their concerns to themselves, which can lead to bad
reviews later on.

2. “Thank You...” | “We Appreciate...”

Technically, our guests don’t owe us anything. They are paying for their stay
and we have to make sure that they get their money’s worth.

On the other hand we owe everything to our guests. Travelers will only come
back to hotels where they feel that their business is appreciated. This is why every
opportunity we get, we have to thank them. Thank them during check in. Thank them
during the check out process. Thank them when they give you feedback. Thank them
when they say nice things about you and your hotel. A simple “Thank You” can go
a long way in terms of building a lasting relationship with hotel guests.

3. “Welcome...”

We don’t get a second chance to make a first impression. The first interaction
with guests is all we have to make them feel at home in our hotel. This is why we
should never forget to give all our guests a warm welcome — no matter how tired we
are or how late in the night it is.

You can be creative with this one. You can say, “Welcome to your second
home in (insert the name of your city.” Or “Welcome to the hotel of choice among
travelers” or any brand proposition your hotel is known for. The important thing is
to exude warmth and for your guests to feel that they are in a place where they

belong.
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4. “Is There Anything Else...”

Sometimes, hotel guests hold back on their requests because they don’t want
to be perceived as demanding or imposing. At the end of the day, this is a lose—lose
situation both for the hotel and the guests. The guests don’t get what they want and
the hotel is perceived in a less positive way.

Train your staff to ask guests if there’s anything else that they need or want.
Though your hotel might not be capable to give everything that your guests want, at
least you showed that you have the intention to make their stay as ideal as possible
to the best of your abilities.

5. “We’re Looking Forward To Having You Again As Our Guest”

Again, a simple expression that goes a long way. Of course, you want your
guests to book with you repeatedly every time they travel to your area. But you have
to say it. Never assume that this is already a given and that your guests don’t need
to hear it. In fact, if you don’t say this, you might just make your guests feel that you
did not enjoy having them in your property.

You can also say: “We look forward to hosting...”

In the hospitality industry, these expressions are definitely more than just
words. They articulate your passion to serve your guests. They establish your
willingness to give them the best hotel experience you can. These words show your
gratefulness that they chose your property among other hotels.

They are powerful expressions that can make a difference in the success of

your hotel.

LESSON 4
VOCABULARY LIST
1. Read and memorize the words:
customer — crioxkuBau
accommodation — po3miieHHs
catering — xapuyBaHHsI

entertainment — po3Bara
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vital — xxutTeBHi

to expect — ouikyBaTH

disgruntled — y moranomy HacTpoi, po3apaToBaHuit
to treat — moBoguTHCS, CTABUTHUCH

to communicate — crinkyBaTucs

to provide — 3abe3neuyBatu

quality — sixicThb

invisible — ueBunuMuit

parking lot — mapkoBka

shuttle service — mociyru 3 epeBe3eHHs
linen — mocrinpHa OinM3HA

t0 vacuum — mustococutu

cleanliness — uucroTta

intruder — HempoxaHwMii TiCTh

peephole — Biuko, orisa0Ba MIiIMHA
amenities — 3py4Hocri

pleasurable — npuemuwmii

ironing board — morika s ipacyBaHHS
coffee maker — kaBoBapka

refrigerator — xoa0MILHUK

satellite TV — cynyTHukoBe TenebavyeHHs
security measures — 3axo/u 6e3neKu

to maintain — BcTaHOBITIOBATH

t0 assess — oLiHIOBaTH

to perceive — cripuiiMaTH

to retain — 30epiraTu, yrpuMyBaTH

to solve a problem — BupiuryBatu nmpobiemy
satisfaction — 3agoBosieHHS

2. Read and translate the text.

Hotel Services
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Hotels operate 24 hours a day providing their guests with accommodation,
catering, entertainment and some other services. For this operation to be successful,
departments must communicate and work together to provide high quality customer
service to the hotel guests. What goes on behind the scenes should be invisible to
hotel visitors, so that they could enjoy a pleasant stay.

Excellent customer service is to be a hotel business. The two primary goals of
hotels are to make guests comfortable as well as to keep them safe. Hotels need to
implement safety and security measures without making guests feel uneasy.

In fact, most standard hotels are located in the immediate vicinity of some
tourist attractions so that the guests will have an opportunity to visit them. If the
hotel is located in a city, it should be located near the public transportation. In
addition, the hotel should have a safe and secure parking lot for the hotel guests to
put their cars at overnight. If the hotel is not located near any local attractions, it will
usually provide a shuttle service to the places which guests might be interested in,
for example malls, restaurants, movie theatres, etc.

Standard hotel rooms are to be clean and safe. Before guests arrive at the hotel,
their rooms should be thoroughly cleaned: linens should be changed, the bathroom
cleaned and the floor vacuumed. The cleanliness of the room is something that
travellers will notice as soon as they walk into the room.

The door of the hotel room is to be solid and have a good locking system. It
acts as a barrier for both noise from the other guests and potential intruders. The
room door should also have a peephole so that the guests will be able to see who is
outside the door in case somebody knocks.

Standard hotels will provide guests with many small amenities that are
designed to make their stay as pleasant as possible. Such items as an ironing board,
coffee maker, and refrigerator are available in a standard room to add some
convenience to the staying in the hotel room.

Standard rooms will also have a television set with satellite TV to maximize

the level of relaxation as well as a telephone and an alarm clock next to the bed for
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ease of access. According to Dimensions Guide, a standard hotel room at an
economy hotel is between 300 and 400 square feet.

Hotel guests will appreciate catering service of the hotel establishments,
which is represented by a number of restaurants and bars that are ready to satisfy a
great variety of customers’ tastes.

Other hotel services often include a fitness centre, laundry and dry—cleaning
service, concierge service, car rental, room service, souvenir shop, resident doctor,
beauty salon, babysitting etc. Some hotels offer organization of business meetings
and business services, the Internet, free Wi Fi, photocopying, fax etc.

Hotel guests usually expect a certain level of the hotel service and often will
become disgruntled if they feel they are treated as being unimportant. When
provided with excellent customer service, they will be made to feel special and sure,
they want to stay in this hotel again. Thus, maintaining good client relations is an
important part of running a hotel business. Treating guests like old friends can add
a level of comfort to their stay with you.

Listen and speak to your guests. The best way to assess how well the hotel is
handling hotel services and how the hotel guests are perceiving them is to speak to
the guests. Remember that providing quality products and services along with
excellent customer service and support, you turn a onetime customer into a lifelong
guest. If there is ever a glitch in the interactions with a client, you can retain that
customer by solving the problem to their satisfaction as quickly as possible. Keeping
hotel guests satisfied with the quality of services provided is a key to running a
successful business.

3. Choose one of the four sentences that corresponds to the content of the text.
a. The Hotel industry provides its guests with bedrooms, meals and leisure activities.
b. The Hotel industry provides its customers with accommodation and business
services.

c. The Hotel industry provides its guests with bedrooms, quality products and

business services.
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2. a. Hotel visitors can enjoy a pleasant stay if there are no invisible scenes in the
hotel.

b. Hotel visitors should see everything what is going on behind the scenes, so that
they can enjoy a pleasant stay.

c. Hotel visitors can enjoy a pleasant stay in the hotel because they do not see what
IS going on behind the scenes.

3. a. Catering is an important aspect of hotel business.

b. Catering is a beneficial part of hotel services.

c. Caring is an essential part of hotel services.

4. a. Keeping guests unsatisfied is a key to running a successful business.

b. Keeping customers pleased is a key to running a successful business.

c. Keeping guests satisfied is a key to ruining a successful business.

4. Translate into Ukrainian

1) provide customers with accommodation

2) expect a certain level of service

3) enjoy a pleasant stay

4) have an opportunity to do smth.

5) shuttle service

6) change linen

7) vacuum the floor

8) be available for

9) make guests comfortable

10) treat guests like old friends

5. Translate into English

1) neBHUi piBeHb 0OCITYrOBYBAHHS

2) mpaioBaTH CIiJIbHO

3) 3a0e3nedyBartu AKicHE 00CITyrOByBaHHS rOCTEH

4) GesrneyHe napKyBaHHs

5) Mic1ieBl BU3BHAYHI aM'SITKU

6) 4ucTOTa y HOMEPI
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7) mpacyBaJbHA JOIITKA

8) cynyTHUKOBE TeeOaueHHs
9) 3axoam Oe3nexu

10) matu ycmix y 6i3Heci

6. Match the words in the left column with their meaning in the right column

1) linen a) things that make life easier or more
comfortable

2) opportunity b) things made of cloth and used in the
house, such as sheets and tablecloths

3) amenities ¢) to think that something will happen

d) to consider carefully a situation,

4) expect person, or problem in order to make a
judgment
5) include e) a chance to do something, or a

situation in which it is easy for you to do
something
6) assess f) to contain someone or something as a

part

7. Fill in the gaps in the sentences with appropriate words and phrases

linens  opportunity ~ amenities  expect includes assess

1. They stay in this hotel at every(1) :

2. The new hotel at one London’s skyscrapers offers rooms with a view — but it isn’t
always what guests (2)

3. The price (3) ____ dinner, bed, and breakfast.

4. The hotel is equipped with the latest room (4) , communication

andconference technology to keep guests in touch with their world.

5. The chambermaid will come in and change the (5) while you are out of
your room.
6. Customers will always (6) the quality of hotel services.

8. Give detailed answers to the following questions
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. What does the Hotel industry provide its customers with?

. What are the guests’ expectations?

. What does a successful operation of the hotel depend on?

. Why are most of standard hotels located in the city centers?
. What are standard room requirements?

. What amenities are available in standard hotels?

. What are the two primary goals of hotels?

. What is the best way to maintain good client relations?
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. What helps the hotel to turn a one—time customer into a lifelong one?

10. What services make staying at the hotel comfortable?

LESSON 5
VOCABULARY LIST
1. Read and memorize the words:
ONErous — CKpyTHHM, OO TSHKIIMBUIMA
to capture — 3aiimaTH, 3aXOIUIIOBATH
yield — npubyToK, n0Xin
CONCISe — KOPOTKUM, CTUCHYTHH
franchisee — ¢ppanmm3ooaepKyBay, MOKyIelb (paHIIU3H, OlepaTop, KOPUCTYBAY
referral — «cripsiMOBaHMIA KITIEHT
to incur — BuTiKaTH, CIIiTyBaTH
preview — nomnepeaHii
to relate — craBuTHCs, MaTH BIIHOLIIEHHS
EXPENSES — BUTpATH
to attain — mocsiraTu, mooupaTHcs
obligation — rapanTisi, 3000B's13aHHS
accurate — BipHUM, TpaBUWIbHUI, TOUHUM
overall — moBHwmii, 3aransHMiA
volatile — memocTiHui, MIHIUBHI

to investigate — BuBuaTH, 30MpaTH BiZIOMOCTI
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to determine — Bu3HauaTH, BCTAHOBJIIOBATH, BUPIIyBaTH
to reveal — BusiBIIATH
to encourage — cxBaioBaTH, MiATPUMYBaTH
attendee — yuacuuk (KoH(pepeHIIii)
predicted — mporuo3oBaHuii, po3paxyHKOBHIMA
to anticipate — yekaru, nependavaTH
to enhance — migBuIyBaTH, 301JIbIIYBATH
to stipulate — oGymoBTFOBaTH, OOMOBIISITH, TOMOBIISITUCS
exempt — 3BUIbHEHUH (B1J] 00OB'A3KIB)
2. Read and translate the text
Reservation

A well-organized reservation system allows hotels to ensure a steady flow of
guests into their properties. Hotel chains offer their members the ability to fill 30
percent or more of available rooms on a nightly basis. Independent hoteliers have
the onerous responsibility of creating exciting marketing programs to capture room
business. Easy access to a hotel’s data bank of rooms helps in fulfilling the
customers’ needs as well as in reaching a targeted daily occupancy rate, average
daily rate, yield percentage, and Rev PAR (revenue per available room). A
reservation system represents the primary means of producing positive cash flow
and a favourable income statement.

The hotel industry is powered by sales that are derived from the use of
computerized reservations systems. The following information on Choice Hotels
International, Six Continents Hotels (formerly Bass Hotels & Resorts), Carlson
Hospitality Worldwide, and Pegasus Solutions provides a concise view of the
importance of computerized reservation systems to the hospitality industry.

Types of Reservation Systems

The franchisee is a hotel owner who has access to a national reservation
system and receives the benefits of the corporation’s management expertise,
financial backing, national advertising, and group purchasing. A franchise member

of a reservation system or a member of a referral system gains significant advantages
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from combined efforts of interhotel property referrals, a system in which one—
member property recommends another member property to a guest, and national
advertising.

A referral member of a reservation referral system, a worldwide organization
that processes requests for room reservations at a particular member hotel, is a hotel
developer/owner who has access to the national reservation system. Hotels that are
members of the reservation system are more than able to justify these costs: for
example, a chain property may obtain 15 percent to 30 percent of its daily room
rentals from the national reservation system, depending on local economic and
market conditions. Compared to the costs incurred by an independent property that
must generate every single room sale with individual marketing and sales efforts,
franchise referral costs seem minimal.

Sources of Reservations

Guest reservations come from a variety of market segments. Some of the more
common groups include corporate clients, group travelers, pleasure travelers, and
current guests who want to return to the same hotel. This is only one way of
classifying guest reservations. The purpose of analyzing these segments is to
understand the needs of each group and provide reservation systems to meet their
needs.

Forecasting or rooms forecasts, which involves projecting room sales for a
specific period, is a natural next step after the data from the reservation process have
been collected. This step includes previewing the effects of reservations on the
income statement, scheduling labor, and planning for the use of facilities. In addition
to presenting a practical method for preparing a room forecast (sometimes referred
to as a “projection of room sales”), this section also indicates how such a forecast
can be used as a means of communication with other departments. One of the
purposes of a rooms forecast is to preview the income statement. It enables the hotel
managers to determine projected income and related expenses for a certain time

period.
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The concept of overbooking—accepting reservations for more rooms than are
available by forecasting the number of no—show reservations, stayovers, understays,
and walk ins, with the goal of attaining 100 percent occupancy — is viewed with
skepticism. As future hoteliers, you will face the onerous task of developing a policy
on overbooking. The front office manager has the responsibility of administering
this policy.

Confirmed reservations, prospective guests who have a reservation for
accommodations that is honored until a specified time, represent the critical element
in no shows. After that time, the hotel is under no obligation to hold a reservation.
The front office manager must keep accurate records of no shows in this group.
Various types of travelers with confirmed reservations — corporate, group, or
pleasure — have varying no show rates. For example, corporate confirmed
reservations may have a 1 percent overall no—show rate. Group travelers may have
a 0.5 percent no show rate, with no shows all coming from one or two particular bus
companies. Pleasure travelers may have a 10 percent no show rate. The detailed
investigation of each of these categories will suggest methods for minimizing no
show rates.

Guaranteed reservations, prospective guests who have made a contract with
the hotel for a guest room, represent a less volatile group because the guest provides
a credit card number to hold a room reservation.

Stayovers are currently registered guests who wish to extend their stay beyond
the time for which they made reservations. Accurate records on various traveler
categories (corporate, group, or pleasure) will reveal their stayover rates. For
example, employees of a corporation who travel with spouses may extend a
Thursday and Friday business trip to include a Saturday. Similarly, a group
conference scheduled from Monday through Thursday may encourage the attendees
to stay longer to sightsee.

Understays are guests who arrive on time but decide to leave before their
predicted date of departure. Pleasure travelers may find their tourist attraction less

interesting than anticipated. Urgent business may require the corporate client to
32



return to the office sooner than expected. Maintaining accurate records will help the
front office manager to predict understays. A welcome sector of the hotel market,
walk in guests, can enhance daily occupancy percentages when effectively managed.
The front office manager must be aware of the activity in the local area. Heavy
tourist seasons, special tourist events, conventions, and the like will increase the
number of potential guests in the area. Awareness of such possibilities helps the front
office manager plan accordingly.
Processing Guest Reservations

Means of communication with the client; room inventory data banks; systems
for reservation, confirmation, deposits, and cancellations; and blocking procedures,
a process of reserving a room on a specific day, are the major components of a well-
organized guest reservation processing system.

Cancellations

Cancellations due to the guest’s change in plans are easily handled by a
computerized reservations system. The guest calls the central reservation system or
the hotel where the reservation has been made. Some lodging organizations stipulate
a time period for cancelling reservations. Twenty—four, 48, or 72 hours’ notice
maybe required for the guest to be exempt from paying the first night’s room rate.
Policies vary among reservation systems, based on the historical frequency of
cancellations (and the subsequent effect on the profit and loss statement) and the
public relations policy (the potential of lost repeat business) of the organization.
3. Choose one of the four sentences that corresponds to the content of the text
1. a. Easy access to a hotel’s data bank of rooms helps in fulfilling the customers’
needs.
b. Close access to a hotel’s data bank of rooms helps in fulfilling the customers’
needs.
c. Easy access to a hotel’s data bank of guests helps in fulfilling the customers’
needs.
2. a. Guest reservations come from only one market segments.

b. Guest reservations come from a variety of market segments.
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c. Guest reservations come from a variety of economic segments.

3. a. One of the purposes of a rooms forecast is to form the income statement.

b. One of the purposes of a rooms forecast is to define the income statement.

c. One of the purposes of a rooms forecast is to preview the income statement.

4. a. Cancellations are currently registered guests who wish to extend them stay
beyond the time for which they made reservations.

b. Understays are currently registered guests who wish to extend their stay beyond
the time for which they made reservations.

c. Stayovers are currently registered guests who wish to extend their stay beyond the
time for which they made reservations.

4. Translate into Ukrainian

1) interhotel property referrals

2) referral member

3) concept of overbooking

4) confirmed reservations

5) guaranteed reservations

6) Processing Guest Reservations

7) creating exciting marketing programs

8) targeted daily occupancy rate

9) yield percentage

10) favorable income statement

5. Translate into English

1) noOpe opranizoBaHa cucteMa OpOHIOBaHHS

2) He3aJIeKHI BIIACHUKH TOTENIB

3) nerkuii AOCTyM 10 OaHKa JAHUX

4) nepeBUILIEHHS FOTIBKOBUX HAJAXOKEHb MIANPUEMCTBA HAJl TUIaTEKaMU

5) pekiiama 1o BCii KpaiHi

6) OTpUMYyBaTH 3HAYHI MEpeBaru

7) KOpIIOpaTUBHI KJIE€HTU

8) IpPOTATOM MEBHOTO MEPIOTY
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9) nepcreKTUBHI OIIHKH

6. Match the words in the left column with their meaning in the right column

1) franchisee a) the act of binding oneself by a social,

legal, or moral tie

2) investigate b) a person who is present at a specified
event
3) obligation c) freed from an obligation, a duty, or a

liability to which others are subject;
excused

4) attendee d) tending to vary often or widely, as in
price

e) One that is granted a franchise, as to
5) exempt market a company’s goods or services
in a certain local area.

f) to observe or inquire into in detail,;

6) volatile examine systematically

7. Fill in the gaps in the sentences with appropriate words and phrases

attendee volatile franchisee an obligation exempt to investigate

1. Timothy Townsend of the University of Floridawill help (1) understand the
current barriers to asphalt shingle recycling and offer tips on how to overcome them.
2. The police (2) __ the mystery.

3.When teachers assign homework, students usually feel (3) _ todoit.

4. There have been riots before and the situation is (4)

5.Children under 16 are (5) ___ from the usual charges for dental treatment.

6. The master (6) _ hosts meetings and training sessions as new products or
technologies come about.

8. Give detailed answers to the following questions

1. What does a well-organized reservation system allow?

2. What is the franchisee?
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3. What is the function of reservation referral system?

4. What are the sources of reservations?

5. What is the purposes of a rooms forecast?

6. What are the reasons of overbooking?

7. Are no show rates the same for all types of tourists?

8. What is the difference between confirmed and guaranteed reservation?
9. How can travelers become stayovers and understays?

10. How are cancellations handled?

LESSON 6
VOCABULARY LIST
1. Read and memorize the words
amenity — 3py4HicTb )XHUTIA
properties — MaiiHO, BIIACHICTh
to congregate — 30upaTucs, CKyITIyBaTHUCS, CXOAUTHCS
proximity — 6JIM3bKiCTb, TICHE CYCIACTBO
turnover — o60poT, 0OOPOTHICTH
gambler — azapTHwii rpaBellb, TpaBelb (y KapTH, Ha TOTAJi3aTopi)
comedian — KOMiK, apTUCT PO3MOBHOTO )KaHPY
to spring (Up) — BUHMKATH, CTBOPIOBATHUCS
above average — Buiiie cepeIHLOTO
to gravitate away — BigmansaTucs Bif
establishment — ycranosa, mianpuemMcTBO
access — 1ocTy, miaxia
virtue — rigHicTh
nonexistent — HeicHyrouHiA
realm — cdepa, o01acTh
superb — po3kimHuit, 4ya0Buit
tailoring — aTenbe

valet parking — myHKT napkyBaHHS 3 IOCTAaBKOIO MAIIUHH
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designation — mpu3HaveHHs, TO3HAYCHHS
reliable — namiiiamii, BUTPOOYBaHMIA, BAPTHI JOBIpH
mandate — Haka3, pO3MOPSHKECHHS, MPUIHHIATAN HA PiBHI 3aKOHY
dubious — Toit, 1110 BUKIIMKAaE CYMHIBH, HEOIHO3HAYHHH
2. Read and translate the text
Different Categories of Hotels

No matter how much money a traveller wants to spend or how much space he
or she needs, there are different hotel types to fit almost any budget and taste. From
luxury hotels to eco—friendly properties, there are certainly a wide variety of ways
for a traveller to spend a night away from home.

A Motel was originally created for people travelling by car and became
popular in the 1950s with the rise of the automobile. Motels were traditionally built
near highways for the convenience of motorists. Motels are typically less expensive
than other types of hotels and provide few amenities.

A Bed and Breakfast hotel is often situated in a home rather than a building
specifically designed to be a hotel. In many cases these homes are old and historic.
Independently owned and operated, bed and breakfast hotels offer a unique and
personal experience, and sometimes the owners live inside the house with quests.
Bed and Breakfast generally offer free breakfast in the morning.

Hostels are hotels for low income travellers. Students and long—term travellers
often stay in hostels, where beds are shared and prices are cheap. Hostels can have
as little as two people to a room and as many as six or eight. Often, hostels have
game rooms or kitchens where guests congregate. Bathrooms are usually shared
between many guest rooms, meaning some hostels have twenty people competing
for a bathroom.

A Resort hotel is a destination accommodation where the hotel provides
vacation style services to quests. In many cases, these types of hotels are located
near vacation attractions such as beaches or theme parks. Popular amenities may

include: spas, pools, beach or mountain locations, on site kids’ activities, restaurants,
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pool bars and babysitting services. Resort hotels are typically luxury facilities and
cater to all types of guests from families to couples.

Airport hotels are designed to have clean rooms and are booked because of
their close proximity to the airport. Often, they offer shuttles to and from the airport.
Many airport hotels offer business amenities and restaurants for guests. Airport
hotels may have a high turnover of guests staying for short durations of time, and
are often located in cities.

Casino hotels are unique because they provide preferential service to
gamblers. Guests who spend enough time or money at the casinos can receive
complimentary rooms and dining. Casino hotels are often luxurious and offer full
service restaurants, indoor shopping, pools and fitness facilities. These hotels offer
plenty of night life including shows, dance clubs and comedians. Sometimes they
are located in resort areas. Star ratings vary based amenities, location and room
quality.

Conference centres and commercial hotels are designed for business clientele.
Conference centres feature multipurpose rooms that can accommodate seminars and
business programs. They have banquet facilities that can serve and accommodate
large parties, and also offer equipment and acoustics suitable for speakers and visual
presentations. Some conference centres and commercial hotels are located in resort
areas, but they still focus on the business needs of clients and companies.

Suite hotels appeal to business people that prefer a separate work space or
families that want one room, yet also want some room separation from children.
They often feature multiple rooms, and may have a pull-out bed in addition to the
main sleeping area. Suite hotels have a broad range of amenities, and can be
classified as high as a luxury hotel, or as a basic economy hotel, depending on the
location and the services offered.

Beginning in the early 1980s, Boutique hotels have been springing up. These
smaller hotels aim to give the guest a unique experience while providing above
average guest services. Boutique hotels tend to gravitate away from the traditional

chain hotel model. Even though some boutique hotels are owned by larger
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companies, each property is unique. The architecture and design of these hotels
strive to be interesting, different and fresh. The service tends to be more personal
because boutique hotels are typically smaller than traditional hotels. These hotels
are marketed towards middle to upper income adults.

Normally the hotels are segregated into five different ratings. There is no real
international hotel rating system. Rating of hotels in different countries typically
come from the government, independent rating agencies (the Automobile
Association, Royal Automobile Club, English Tourist Board in Britain; the
American Automobile Association in the United States) or sometimes hotel
operators themselves. Therefore, each country uses its own criteria to rate hotels, but
most establishments are rated based on the availability of certain amenities and
accommodation. The higher the star rating, the better the quality of hotel.

One-and Two-Star Ratings. One star are budget tourist hotels. Only the basic
necessity services are provided. Two stars are a little better, and provide a wider
range of items. Rooms always have a private bathroom, television and telephone.
There may or may not be room service, but they normally have a small restaurant.

Three—and Four—Star Ratings. A three—star hotel is a noticeable step up from
a two star, with the furnishings showing some quality and style. Amenities such as
room service, a restaurant open for all three meals, pool and basic fitness room are
usually available. The rooms always have access to cable or satellite television. The
four—star hotel takes a further step up in terms of decor and enters the realm of top—
quality professional service from the staff. A higher end restaurant and bar will be a
part of the hotel, and valet parking service will be offered. Many will also have at
least some or all of the following: fitness centre, spa, pool, lounge and concierge.
Four—star hotel rooms often come with a safe.

Five— Star Rating. Five—star hotels are the top of the rating system as it is
usually recognized. The decor and landscaping are always superb. Eateries will
include at least one restaurant, cafe and bar/lounge and usually more than one of
each. The availability of 24-hour room service is standard. A spa may accompany

the pool and fitness room. Guest services will include amenities such as treatments
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and massages at the spa, laundry and tailoring, valet parking service and a concierge.
The rooms will be furnished with touches such as stocked bar and refrigerator, DVD
player and Jacuzzi function in the bath tub.

Five—Plus Ratings. Hotels rating themselves as six and even seven-star hotels
can be found, but these designations are almost always made by the hotel itself and
are rarely recognized by any outside authority. Examples include the Burj Al Arab
in Dubai, the Oriental Bangkok, and the Town House Galleria in Italy. It should be
noted that Italian law does not recognized either a six— or seven—star rating, making
the Town House Galleria a perfect example of an unofficial rating bestowed by the
hotel itself. These facilities should be thought of as hotels that deserve a five plus
rating, as they do generally exceed the five-star standards in some or most
departments.

The rating system is generally reliable; however, how and by whom the rating
standard is applied varies widely as there is no international standard.

In addition to the traditional system of “Stars” classification of hotels today
there are more than thirty other rating systems. All attempts at unifying the
classification system have failed.

Today, the hotels often use literal and symbolic denotation to determine their
status. Thus, the system of “Letters” is used in Greece.

There are two types of rating systems in Great Britain: the “Star” system and
the “Diamond” system. In Sweden today as a symbol of class “Key” is used instead
of “Star”, and the hotels on the coast of Goa receive “Points”.

3. Choose one of the four sentences that corresponds to the content of the text
1. a. Motels are traditionally built in the city centre.

b. Motels are typically cheaper than other types of hotels.

c. Motels became popular in the 19th century.

2. a. Conference centers and commercial hotels are traditionally located in resort
areas.

b. Conference centers focus on the leisure needs of clients.

c. Conference centers provide state of the art meeting facilities.
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3. a. Boutique hotels are designed for business clients.

b. Boutique hotels are not as large as traditional hotels.

c. Boutique hotels are marketed toward low income travelers.
4. a. It’s impossible to find hotels billing themselves as six—star hotels.
b. Today there are only three types of rating systems.

c. In Ukraine today as a symbol of class “Key” is used instead of “Star”.
4. Translate into Ukrainian

1) fit almost any budget and taste

2) provide few amenities

3) offer a unique and personal experience

4) vacation-style services

5) cater to all types of quests

6) have a high turnover of guests

7) feature multipurpose rooms

8) broad range of

9) include access to

10) the availability of 24—hour room service

11) literal and symbolic denotation

5. Translate into English

1) pi3Hi BUAM TOTEINIB

2) KIMHATH JJI COUTBHOTO (3arajibHOT0) MPOKUBAHHS

3) momynsipHe OOJIAIITYBaHHS TEPUTOPIi

4) Gnu3bKe pO3TallyBaHHSA BiJl a€pOTIOPTY

5) BUCOKHIT 00CST 000POTY rocTeit

6) KOPOTKHUI IPOMI>KOK Yacy

7) pi3HOMaHITHE HIYHE KUTTS

8) mpoBOAUTH Ta 0OCIYrOBYBaTH MacIITaOH1 3aX0/IU

9) BUT1THO BIAPI3HATHCS BiJI

10) obopmienns Ta nanamadTHE MIaHYBaHHS

11) OyTu BU3HAHUM OpraHamMu BiaJu
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6. Match the words in the left column with their meaning in the right column

1) Eco— friendly a) to have or use something at the same
time as someone else

2) expensive b) something that makes it comfortable
or enjoyable to live

3) complimentary c) designed to cause as little harm as
possible to the environment

4) amenity d) knowledge and skill that is gained
through time spent doing a job

5) share e) something that costs a lot of money
f) something given to you for free by a

6) experience person or organization

7. Fill in the gaps in the sentences with appropriate words and phrases

Eco— friendly hotels expensive ~ complimentary amenities

sharing aroom  experience

1. Most of the world’s most (1) are not open to the general public, but cater
to celebrities and high—level business executives.

2.(2) ___ can be great for making friends but adds some worry about keeping
your belongings secure.

3. Many hotels have become (3) __in which they provide non—toxic bedding,
use renewable energy, use non-toxic cleaning products, and contain recycling
facilities.

4. Make a reservation via our web site for 7 nightsand get (4) _ transportation
from the hotel to the airport or railway station!

5. A trip to India can be filled with lots of fun, (5) _ and enjoyment.

6. The (6) _ provided in each hotel vary.

8. Give detailed answers to the following questions

1. What hotel types is the hotel industry represented by?

2. How did motels appear?

3. What services do Bed and Breakfast hotels offer their quests?
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4. What kind of people prefer to stay in Hostels?

5. What accommodation services do Casino hotels provide?

6. What are Conference centres and commercial hotels for?

7. What is the main aim of Boutique hotels?

8. How are hotels usually categorized?

9. There are different criteria to rate hotels, aren’t there?

10. How are services in budget hotels different from those in luxury hotels?

11. What other systems of hotel rating do you know?

LESSON 7

VOCABULARY LIST
1. Read and memorize the words:
to imply — npunyckaru, Matu Ha yBa3i, 3HAYUTH
to distinguish — po3pizusrTu, po3risHyTH
disposal — po3nopsykeHHs (pivydro)
standard room — crangapTHHIT HOMEP
single—occupancy — ogHOMICHUN HOMED
to appreciate — miHyBaTH, BUCOKO CTaBUTH
host country — cTopoHa, 1110 npuiiMae
double bed — aBocnanbHe JTXKKO
deluxe room — mrokc, mokparnieHuit Homep, MmiIBUIIEHOT KOM(OPTHOCTI
apartments — HoMepu, HAOJMMKEH1 10 BUTIIALY Cy4aCHUX KBAPTHUP, 0 MAIOTh MIiCIIs
JUTSI IPUTOTYBAHHS 1K1
studio — U0, IO CKIANAETHCS 3 OJIHIET KIMHATH Ta KyXHi, 1110 HE Ma€ TIEPErOPOIOK
to adhere (t0) — TBep0 TpUMATHCS, JOTPUMYBATHUCS YOTOChH
to be fitted (with) — 6yrtu ocHameHuM
massage session — ceaHc Macaxy
super suite — HoMep CymepIIOKC, OUTBIIHI 3a TUIOIICIO Ta 3 MOKPAIIEHUM BHIOM i3
BiKHA

standard suite — mrokc; KiMHaTa OLIBIIIOTO PO3MIpPY, HIXK CTaHAapTHA
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junior suite — HamIBJIIOKC, Y KJIACHYHOMY BHIJISIII BEJIMKHIA HOMED 13 30HU BiTajIbHI
Ta craJbHi (0e3 aBepeit)
luxurious suite — po3KinIHuF HOMEp
president suite — mpe3uaCHTCHKUI CHIOT
executive suite — mpeaCcTaBHALILKUNA HOMED
slightly — maso, Tpoxu, HeCcyTTeBO, JICABE
to exceed — mepeBuIyBaTi
Kitchenette — kyxoHbKa; HeBelTMKa KyXHsl (ITO€JHaHA 3 KIMHATOO)
bunk — cianbHe Mmicre
to denote — mo3nauatu
to signify — matu 3HaueHHS
arrangement — 1) po3mileHHs1, po3TallyBaHHs, YIOPSIIKYBaHHS, 2) KOMIIOHYBaHHS,
MOHTAaX
to designate (with) — mo3HauaTu; HagaBaTH MO3HAYCHHS
2. Read and translate the text
Different Categories of Rooms

There is no any unified classification system of hotel rooms so far today. Very
often the same category of rooms in different hotels may imply different living
conditions. It depends on the structure of the hotel itself, its location, target market
and level of service provided. The classification of the rooms in the hotel is often
used not so much for the size, luxury and amenities, as for the number of occupants.
The world classification distinguishes more than 30 different types of rooms. Of
course, today almost any modern hotel has at its disposal standard rooms and suites.

Standard rooms also referred to as single rooms or single occupancy rooms,
are the basic type of rooms in the hotel business. They are perfect for those guests
who appreciate the best compromise between price and quality. Standard rooms are
ideal for individual stays or short, overnight breaks. The rooms are fitted with
standard amenities: a wardrobe, a desk, a TV, a telephone, a fridge, and a hairdryer,
a set of tableware, a separate bathroom and the standard set of toiletries. Depending

on the host country and the status of the hotel a standard room can have additional
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functions and features. Standard rooms in 3-star hotels, for instance, are typically
decorated with made to order furniture. Five—star standard rooms are equipped with
luxury furniture, functional amenities and works of art—sculptures or paintings.
Standard rooms vary in size, depending on the rating of the hotel. Standard rooms in
2—star hotels, for instance, are between 9 to 10 square metres, while those in 5-star
hotels are required to be at least 16 square metres. In the hotels of Europe and the
United States a standard room in a hotel has a double bed.

Deluxe rooms are typically among the most expensive in a hotel. This
category of rooms also includes suites, apartments and studios. Deluxe rooms are
larger than standard rooms in size. Recommendations of the World Tourism
Organization are to adhere to minimal area of about 35 square metres. Deluxe rooms
consist of several rooms. Typically, these are a bedroom and a living room. They are
fitted with basic and bonus amenities, including free access to a fitness center or
pool, massage sessions, tours, alcoholic drinks and desserts.

Suites are small apartments that accommodate families or large parties. There
are several types of suites, including super suites, standard suites and junior suites.
Super suites are also called luxurious suites, president suites and executive suites.
They are typically the most exclusive rooms in a hotel. Standard suites are small
sized apartments that range in size between 28 and 40 square metres. They are
equipped with standard amenities, including high speed Internet, television and
telephone, 24—hour room service, in room safe. Standard suites are ideal for business
travelers. Junior suites are large rooms that slightly exceed standard rooms in size.
They are a step above single rooms in size and offered amenities but are not as large
as standard or luxurious suites. Junior suites are priced according to their size,
amenities and opulence. They typically range between 20 and 25 square metres in
size. Junior suites are fully equipped and include a kitchenette and Internet access,
besides standard amenities. They are perfect for honeymoon couples, holiday
makers and business people.

Travelers find a wide selection of bunks in hotels, and some hotels attempt to

describe a room’s sleeping accommodations in the room’s classification. Rooms
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with a king—sized bed may feature a “K” in the classification name, while a “Q”
denotes a queen bed and a “D” signifies a double bed. Some hotels may also include
the number of beds in the classification, offering rooms with two double beds (2D)
or two queen beds (2Q).

In addition to describing the arrangement of beds and furniture, a hotel room
classification may denote the view. Hotels often market rooms designated with an
ocean view (OV), sea view (SV), mountain view (MV) or city view (CV).
Depending on location, the hotel may also offer additional designations that include
garden view (GV), pool view (PV), beach front (BF), park view (PV) or inside view
(V).

3. Choose one of the four sentences that corresponds to the content of the text
1. a. The same category of rooms in different hotels depends on the national policy.
b. The same category of rooms in different hotels depends on the type of the hotel.
c. The same category of rooms in different hotels depends on the designer.

2. a. A standard room is traditionally fitted with a private bathroom.

b. A standard room is traditionally fitted with a private pool.

c. A standard room is traditionally fitted with a private Jacuzzi.

3. a. Junior suites are perfect for families with kids.

b. Junior suites are perfect for homeless.

c. Junior suites are perfect for newlyweds.

4. a. The World Tourism Organization advises to adhere to minimal area of deluxe
room about 45 square metres.

b. The World Tourism Organization advises to adhere to minimal area of deluxe
room about 35 square metres.

c. The World Tourism Organization advises to adhere to minimal area of deluxe
room about 25 square metres.

4. Translate into Ukrainian

1) so far today

2) number of occupants

3) distinguishes more than
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4) basic type of rooms
5) rooms are fitted with
6) standard set of toiletries
7) sculptures or paintings
8) depending on the rating of the hotel
9) at least
10) consist of several rooms
11) are a step above
5. Translate into English
1) enuHa cuctema

2) yMOBH IIPOKHUBAHHS

3) miAXOAUTH IJIs IPOKMBAHHS OAHIET 0cOOH

4) iHMBIAya bHA BaHHA KIMHATa

5) noaaTKoOB1 PYHKIIIT Ta XapaKTEPUCTUKHU

6) OyTu oOcTaBiIeHUM MEOJIIMH, BUTOTOBJICHOIO HA 3aMOBJICHHS

7) TBOPY MHCTELTBA

8) BcecBiTHS TypuCTHYHA OpraHi3alis

9) uino060Be OOCITYrOBYBaHHS
10) OyTH HMOBHICTIO 00JIaJHAHUM

11) Mmononsara

6. Match the words in the left column with their meaning in the right column

1) location
2) view

3) modern
4) break

5) luxury

6) expensive
7) basic

8) range

a) using the most recent methods, ideas,
designs, or equipment

b) very expensive and of the highest
quality

c¢) forming the main or most important

part of something
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d) the place or position where someone
or something is or where something
happens

e) stop for a short time

f) the area or place that can be seen

g) things of same type

h) something that costs a lot of money

7. Fill in the gaps in the sentences with appropriate words and phrases

location view modern basic luxury expensively

. There are other restaurants where you can eat less (1)

. We should replace the equipment with something more (2)

. The company is moving to a new (3)

. Each apartment is furnished and decorated to the same (4) __ specifications.
. Honesty and trust are (5) _ to a good relationship.

. The (6) from the top of the tower was spectacular.

co o O b W N B

. Give detailed answers to the following questions

1. Is there an adopted international classification system of hotel rooms?
2.Does the hotel room classification depend on the structure of the hotel itself?
3. What type of rooms are considered the general standard?

4. What kind of guests prefer to stay in standard rooms?

5. Standard rooms are fitted with basic amenities, aren’t they?

6. Are standard rooms in 3—star and 5-star hotels the same?

7. What type of rooms do deluxe rooms include?

8. What is the adopted minimal area of deluxe rooms?

9. What bonuses are usually included in the price of deluxe rooms?

10. Are there several types of suites? What are they?

11. What does the price of the suite depend on?

12. Does the hotel room view influence the price?
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LESSON 8
VOCABULARY LIST
1. Read and memorize the words:
to divide — pimuTH, moxinsaTu
accounting — oyxranrepis
food and beverage — rpomajicbke XxapayBaHHS
to report to — BiamoBiIaTH MEpeT KUMOCh., IIKOPATUCST KOMYCh
general manager — reaepabHUI TUPEKTOP
lodging — skuTII0, THMYACOBE KUTIIO
to accept — npuiimatu
to receive — orpumyBaTH
to assign — mpu3HavaTH, BU3HAYATH
available — noctynuuii, HassBHUH
occupied — 3alfHATHI, OKYTTOBAaHHUI
to keep current — akTyanizyBatu
to maintain — minaTpumaTH, 30epiratu
promptly — mBuKO, TOYHO, Bipasy
instance — BUMA0K, IPHUKIIAI, 3Pa30K
linen — mocrinbpHa OinKM3HA
entire — Bech, LJIMI, TOBHUI
physical plant — maTepiaibpHa yacTHHA
minor repairs — apiOHUIA PEMOHT
linkage — 3uerieHHs, 3'eTHAHHS, 3B'SI30K
reciprocal — mpoTHIIeKHICTh, TBOCTOPOHHIM
input — BXiJ, IHBECTHIIisI, BHECOK

sequential — moctigoBHMIA
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2. Read and translate the text
Rooms Department

The hotel is divided along functional lines into five administrative
departments: rooms, accounting, sales and marketing, food and beverage, and
personnel. The five department heads report directly to the general manager (GM).

The rooms department performs the lodging function of the hotel.
Reservations must be accepted, guests must be hospitably received and assigned
clean rooms, the status of available and occupied rooms must be kept current,
security must be maintained, public spaces such as lobbies must be kept clean, guests
must receive mail and phone messages promptly, and guest questions must be
answered. These are some of the important functions of the rooms department. The
rooms department is divided into a number of subunits, each of which performs
rather specialized tasks. In many instances, these subunits are also referred to as
departments. For example, the laundry department, which in a 500-room hotel is
quite large, is responsible for cleaning and pressing all the hotel’s linens and
employee uniforms as well as guest laundry. Its function is extremely specialized.
Little of the knowledge and skills required to manage a laundry operation are
transferable to other areas of hotel operations.

The front office is where guests are greeted when they arrive at the hotel,
where they’re registered, and where they’re assigned to a room. Telephone operators
and other guest communications functions usually fall under the front office
department. The hotel’s bell staff is also a part of this department. Reservation takes
and tracks hotel’s future bookings. The housekeeping department is responsible for
cleaning guest rooms and public spaces. Security is responsible for guest safety.
Finally, the engineering department is responsible for the operation and maintenance
of the hotel’s entire physical plant, including electrical, heating, mechanical, air
conditioning and ventilation, plumbing, and structure. It also performs minor repairs
and renovations.

A great deal of interdependence exists between the subunits of the rooms

department, thus calling for close coordination of activities. Linkages exist between
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the front office and the reservations department. Reservations must inform the front
office of the number of presold rooms each day to ensure that a current inventory of
rentable rooms is always available. The front office must let reservations know
whenever walk in guests (those without reservations) are registered. Linkages also
exist between the front office and housekeeping. Information regarding room status
must flow both ways. When a guest checks out, the front office must inform
housekeeping so the room may be cleaned. Once it is cleaned, housekeeping must
inform the front office so the room may be sold.

These are both examples of reciprocal interdependence in which individual
units provide each other with inputs. Other linkages within the rooms department
are illustrative of sequential interdependence, which occurs when the output of one
unit becomes the input of another. An example is housekeeping’s inability to
properly provision a guest room if the laundry does not supply enough clean towels
or bed sheets. A less obvious example deals with the output of information from one
department to another. For example, engineering cannot replace a defective light
switch in a guest room if housekeeping does not report the problem. These examples
illustrate the reciprocal and sequential interdependence that exists between subunits
of the rooms department. Effective management under these conditions calls for
standardized plans, procedures, schedules, and deadlines.

Coordination between units also requires frequent direct communications
between executives.

3. Choose one of the four sentences that corresponds to the content of the text
1. a. The hotel is divided along staff lines into five administrative departments.

b. The hotel is divided along functional lines into five administrative departments.
c. The hotel is divided along functional lines into four administrative departments.
2. a. The rooms department performs the catering function of the hotel.

b. The rooms department performs the accounting function of the hotel.

c. The rooms department performs the lodging function of the hotel.

3. a. The rooms department is divided into a number of subunits, each of which

performs rather specialized tasks.
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b. The rooms department is divided into a number of subunits, each of which
performs rather simple tasks.

c. The rooms department is divided into a number of subunits, each of which
performs rather available tasks.

4. a. The front office is where guests are assigned to a room.

b. The front office is responsible for cleaning guest rooms and public spaces.
c. The front office performs minor repairs and renovations.

4. Translate into Ukrainian

1) guests must be hospitably received

2) security must be maintained

3) in many instances

4) extremely specialized

5) manage a laundry operation

6) fall under the front office department

7) the hotel’s bell staff

8) entire physical plant

9) presold rooms

10) reciprocal interdependence

11) linkages within the rooms department

5. Translate into English

1) anMiHICTpaTUBHI BTN (CITyKON)

2) reHepanbHUN TUPEKTOP

3) BUKOHYBaTH (PYHKIIIT PO3CEJIICHHSI TOCTEM

4) yTpyMyBaTH Y YUCTOTI MICIISl 3aTaJIbHOTO KOPUCTYBaHHS

5) rocteii MOTPiOHO TOCENIUTH y YUCTI KIMHATH

6) BiAAUT TUTATHCS HA TPO3I1IN

7) OyTH BIANOBIIATbHUM 3a MPAHHA Ta IpacyBaHHs OLIU3HU

8) Ge3neka rocrei

9) BesMKa yacTka B3a€EMO3aJICAKHOCTI

10) icHye 3B'I30K MK pI3HUMU BiiIaMu (CITy>K0aMu)
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6. Match the words in the left column with their meaning in the right column

1) lodging a) to be responsible to and under the
authority of
2) report to b) the system or occupation of setting

up, maintaining, and auditing the books
3) general manager of a firm and of analysing its financial
status and operating results

4) accounting c) to keep in proper or good condition
d) furnished rooms in another’s house
5) linen rented for accommodation

e) the highest-ranking manager

6) maintain f) articles or garments made from linen
or a similar cloth, such as cotton; bed

sheets and tablecloths

7. Fill in the gaps in the sentences with appropriate words and phrases

general manager linen reportto maintain lodgings accounting

1. The plant manager (1) the production controller.
2. We found (2) on the tour rather primitive.
3. Vail, took his seat as (3) in a tiny office in Reade Street, New York, and

the building of the business began.

4. 1 lived to watch on a strange shore a black and youthful Nausicaa, with a joyous
train of attendant maidens, carrying basketsof (4) _ toaclear stream overhung
by the heads of slender palm trees.

5. The house costs a fortune (5)

6. Because of the wide range of activities and the large amounts of revenues full
service hotels have (6)  departments in the hotel to take care of all the
accounting responsibilities.

8. Give detailed answers to the following questions

1. What administrative departments is the hotel divided into?

2. What is the function of the rooms department?
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3. Where is the front office?
4. What department is responsible for the hotel’s entire physical plant?
5. Give some examples of reciprocal interdependence within the rooms department

in which individual units provide each other with inputs.

LESSON 9
VOCABULARY LIST
1. Read and memorize the words:
providing — 3abe3mnedeHHs
likely — fimoBipHO
diversity — pi3HOMaHITHICTb, BIIMIHHICTb
to comprise — BKJIFOUaTH, MICTHTH B COO1
chef — med—kyxap, rooBaHl Kyxap
stature — Bucora, ctas, irypa
to bus — mpubpatu OpyIHHI TOCY/T | TOMUTH HOTO
profit margins — po3mip npubyTKy
convention — 360pu, 3'131
catering — rpoMajichbke Xap4uyBaHHs
to cater — moctadatu nmpoBi3ito, 0OCIYroByBaTH BiJBITyBadya
to assign t0 — npumUCyBaTH, CTABUTH y BiIMOBIIHICTh
2. Read and translate the text
Food and Beverage

The primary function of the food and beverage department is, of course, to
provide food and drink to the hotel’s guests. In earlier times, when an inn had only
one dining room, this was a much simpler task. Today, however, providing food and
drink is much more complicated. The 500—room hotel in this discussion might well
have a coffee shop, a gourmet restaurant, a poolside snack bar, two banquet halls,
room service, and ten separate function rooms where food and beverage may be
served. It might also have a piano bar and lounge, a lobby bar, and a nightclub. This

adds up to 19 food and beverage outlets, excluding room service! On a busy day (or
54



night), it’s likely that each of these outlets will be used. Often, more than one event
takes place in an outlet during a 24—-hour period.

There is great diversity in the activities performed by a food and beverage
department and considerable variety in the skills required, so the department
comprised a number of functional subunits where tasks are specialized. To begin
with, there is the food production, or kitchen, department. In a 500—room hotel, this
unit is headed by the executive chef, a person of great stature and authority in a first—
class hotel. Under the executive chef are a variety of culinary specialists responsible
for different aspects of food preparation. The service of food in a hotel’s restaurants
and food outlets is usually the responsibility of a separate department, which, in a
large hotel, is headed by an assistant food and beverage director. The food service
department contains the individual restaurant and outlet managers, maotre d’s,
waiters, waitresses, and bus help. Because of the special problems associated with
room service, many large hotels have a separate subunit responsible only for room
service. The high value and profit margins associated with alcoholic beverages cause
hotels to form a separate department with responsibility for the bars, lounges, service
bars, and other alcoholic beverage outlets.

Most full-service hotels do considerable convention and catering business. A
convention uses small function rooms for separate meetings, largerrooms for general
sessions, and even larger facilities for banquets. Catered events include local parties,
wedding receptions, business meetings, and other affairs held by local groups. To
provide for the unique needs of these customers, hotels often organize separate
catering and convention departments that specialize in this kind of business. Finally,
the job of cleaning the spaces of the food and beverage department, dish and ware
washing, and general food and beverage expediting is often assigned to a separate
subunit known as the stewarding department.

3. Choose one of the four sentences that corresponds to the content of the text
1. a. The second function of the food and beverage department is to provide food

and drink to the hotel’s guests.
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b. The primary function of the food and beverage department is to provide food and
lodging to the hotel’s guests.

c. The primary function of the food and beverage department is to provide food and
drink to the hotel’s guests.

2. a. Under the executive manager are a variety of culinary specialists responsible
for different aspects of food preparation.

b. Underthe executive chef are a variety of culinary specialists responsible for
different aspects of food preparation.

c. Underthe executive chef are a variety of culinary accountants responsible for
different aspects of food preparation.

3. a. The food service department contains the individual restaurant and outlet
managers, maotre d’s, waiters, waitresses, and bus help.

b. The food service department contains the individual restaurant and outlet
managers, maotre d’s, waiters, waitresses, and tram help.

c. The food service department contains the individual restaurant and outlet
managers, maotre d’s, waiters, waitresses, and train help.

4. a. Aconvention uses large function rooms for separate meetings, smaller rooms
for general sessions, and even larger facilities for banquets.

b. A convention uses small function rooms for general sessions, larger rooms for
separate meetings, and even larger facilities for banquets.

c. A convention uses small function rooms for separate meetings, larger rooms for
general sessions, and even larger facilities for banquets.

4. Translate into Ukrainian

1) much simpler task

2) ten separate function rooms

3) excluding room service

4) great diversity

5) considerable variety

6) a number of functional subunits

7) headed by the executive chef
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8) variety of culinary specialists

9) special problems

10) considerable convention and catering business
5. Translate into English

1) 3abe3nedyBaTu TOCTEH HKEIO Ta HAMMOSIMU
2) BenrKa pi3HOMAHITHICTh BUIIB JiSTILHOCTI
3) HeoOX1H1 BMIHHS

4) Hacamriepen

5) mpuroTyBaHHs %K1

6) Jr0IMHA, SIKa Ma€ BEJTUKHUM BIUIMB

7) roTeNb NePIIOro Kiacy

8) BiAMOBIAaIBHUM 32 Pi3HI ACTIEKTH

9) Biaai1 0OCITYrOBYBaHHS

10) BiamoBigaTu notpedam

6. Match the words in the left column with their meaning in the right column

1) stature a) a cocktail lounge featuring
entertainment by a pianist

2) diversity b) a formal meeting of members,
representatives, or delegates, as of a
3) bus political party, fraternal society,
profession, or industry

4) convention c) an achieved level; status

d) variety or multiformity

5) catering e) to carry or clear (dishes) in a
restaurant
6) piano bar f) providing food and services

7. Fill in the gaps in the sentences with appropriate words and phrases

Piano Bar assign  diversity  laws catering  convention

1. Charles Darwin saw in (1) of species the principles of evolution that

operated to generate the species: variation, competition and selection.
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2. Pete’s Rock N’ Roll Dueling (2)  is celebrating twenty years in business
on October 31.

3. This (3) ___ of people and religion is the reason that the kingdom in different
parts are under different forms of government, and that their (4) _ and customs

are extremely various.

. Next year (5) will be in Chicago.
. (6) IS a business that caters banquets and weddings.
. They (7) the new car to Roger.

. Give detailed answers to the following questions
. What is the primary function of the food and beverage department?
. Why is providing food and drink much more complicated now?

. What food and beverage outlets can you name?

A W N B 00 OO O b~

. What functional subunits did the department comprise?
5. Who is the food production department headed by?
6. What subunit is the job of cleaning the spaces of the food and beverage department

often assigned to?

LESSON 10
VOCABULARY LIST

1. Read and memorize the words
line functions — dynkii JgiHIAHOTO TAPO3TLTY
transaction — yrona
timely — cBoeyacuuii
responsibilities — 000B's13ku
payroll preparation — po3paxyHoK 3apo0iTHOT IaTh
dimension — acriekT, MOKa3HUK, CTYITiHb
to reconcile — BperysroBaTH, 3a1aroKyBaTH
venues and expenses — 10X0/1 Ta BUTPaTH
to verify — nmepeBipsiTH, 3acBiT4yBaTH

accuracy — TO4HICTbh, TPABUIBHICTh
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routinely — nmoBcsikieHHO
to violate — mopymryBaTH, 3HEBa)KaTH, MOPYIIYBATH
2. Read and translate the text

Accounting

The accounting department often combines both staff and line functions. Its
traditional role is recording financial transactions, preparing and interpreting
financial statements, and providing management with timely reports of operating
results. Responsibilities also include payroll preparation, accounts receivable, and
accounts payable. These functions are the responsibility of the assistant controller
for finance. There is, however, another dimension to the accounting department that
connects to operations, cost accounting, and cost control throughout the hotel. This
often results in the department being called the controllers’ department rather than
the accounting department. The two central concerns of accounting control are
rooms and food and beverage. The accounting department’s front office cashier
tracks all charges to guest accounts. The night auditor reconciles all guest bills with
the charges from the various hotel departments. Although these employees work at
the front desk and sometimes have direct guest contact, they aremembers of the
accounting department and report to the assistant controller for operations.

The food and beverage controller, and the food and beverage cashiers, who
work in the accounting department, keep track of the revenues and expenses of the
food and beverage department. Food and beverage cashiers report to the assistant
controller for operations, and the food and beverage controller reports directly to the
hotel controller. The food and beverage department may be responsible for food
preparation and service, but the accounting department is responsible for collecting
revenues. The food and beverage controller verifies the accuracy and reasonableness
of all food and beverage revenues. The accounting department is responsible for
tracking and preparing daily reports on the costs of the food and beverage used in
the hotel. In many cases, the accounting department is also responsible for
purchasing and storeroom operations. Finally, the director of systems is responsible

for designing the accounting and management information systems used throughout
59



the hotel. This discussion demonstrates the accounting department’s direct
involvement in day to day operational aspects of the hotel.

We make two final points about the accounting department. First, accounting
is responsible for collecting and reporting most of a hotel’s operational and financial
statistics. It therefore plays an important hotelwide staff role as data provider for
decision making and budget preparation. Second, the accounting department head is
responsible not only to the hotel’s GM but also to the hotel chain’s financial vice
president or to the hotel’s owner. The reason for this dual reporting relationship is
to provide the hotel corporation an independent verification of the accuracy of the
financial and operating results of the hotel —that is, independent from the GM. Thus,
unity of command is routinely violated in the case of hotel controllers.

3. Choose one of the four sentences that corresponds to the content of the text
1. a. The traditional role of the accounting department is recording financial
transactions, preparing and interpreting financial statements, and providing guests
with accommodation.

b. The traditional role of the accounting department is recording financial
transactions, preparing and interpreting financial statements, and providing
management with timely reports of operating results.

c. The traditional role of the personnel department is recording financial
transactions, preparing and interpreting financial state ments, and providing
management with timely reports of operating results.

2. a. Payroll preparation, accounts receivable, and accounts payable are the
responsibility of the general manager.

b. Payroll preparation, accounts receivable, and accounts payable are the
responsibility of the assistant controller for finance.

c. Payroll preparation, accounts receivable, and accounts payable are the
responsibility of the assistant controller for sales.

3. a. The night auditor reconciles all guest bills with the charges from various other

hotels.
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b. The night auditor reconciles all guest bills with the charges from the various hotel
departments.

c. The night auditor reconciles all employee bills with the charges from the various
hotel departments.

4. a. The food and beverage controller verify the accuracy and reasonableness of all
food and beverage revenues.

b. The food and beverage department verify the accuracy and reasonableness of all
food and beverage revenues.

c. The food and beverage controller verify the quality of all food and beverages.

4. Translate into Ukrainian

1) providing management

2) accounts receivable

3) accounts payable

4) cost accounting

5) controllers’ department

6) report to the assistant controller

7) verify the accuracy and reasonableness

8) tracking and preparing daily reports

9) purchasing and storeroom operations

10) direct involvement

5. Translate into English

1) peectpyBatu (hiHAHCOBI yrou

2) (piHaHCOBUIT BUTSAT

3) cBO€UACHMI 3BIT

4) po3paxyHOK 3ap0O0OITHOI IJIaTH

5) 3aCTyIHUK roJIOBHOTO Oyxranrepa 3 (piHAaHCOBHUX MUTaHb

6) KOHTPOJIb 111H

7) 3BIpSTH paxyHKH TOCTEN

8) BeCTH paxyHOK, BIJICTEXKYBATH

9) 36upanHs npuOyTKY
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10) moneHHUH 3BIT

6. Match the words in the left column with their meaning in the right column

1) transaction a) a measure of spatial extent, especially
width, height, or length

2) dimension b) to bring into agreement or harmony;
make compatible or consistent

3) reconcile c) an expenditure of money; a cost

d) a record of business conducted at a
4) revenues meeting; proceedings

e) the condition or quality of being true,
5) expenses correct, or exact; precision; exactness
f) all the income produced by a

6) accuracy particular source

7. Fill in the gaps in the sentences with appropriate words and phrases

dimensions revenue accuracy transaction expenses to reconcile

1. The unions want high wages and the bosses want high profits — it’s almost
impossible (1) these two aims.

2.(2) __ ofthe box are 20 cm by 10 cm by 4 cm.

3. In a commercial (3) __ of the retail order much depends on the seller’s
engaging and amiable aspect.

4. They wanted a big share of (4) _ from the mine.

5. ’'m looking for a trip with all (5) _ paid.

6. It is one of the many methods in which they employ this weapon, and (6)

of aim which they achieve, even under the most unfavorable circumstances, is little
short of miraculous.

8. Give detailed answers to the following questions

1. What is the traditional role of the accounting department?

2. What are responsibilities of the accounting department?

3.Why do food and beverage cashiers report to the assistant controller for

operations?
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4. Who is the accounting department head responsible to?
5. What is the reason for the dual reporting relationship of the accounting

department?
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