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Sunflower (Helianthus annuus L.) is one of the world’s most important oilseed crops,
alongside soybean and rapeseed, and a leading oil crop in the European Union. Over the past
decade, Ukraine has remained the top global producer and exporter of sunflower seeds and ranks
first in sunflower oil consumption. In 2015-2016, Ukraine contributed nearly 30% of the world’s
sunflower output, ahead of Russia and the EU.

The main breeding goal is to develop high-yield hybrids, though environmental conditions
limit typical yields to 1.5-3.0 t/ha. Recent advances in Ukraine, including new varieties and
improved cultivation techniques, now allow yields of 2.9-3.5 t/ha in the forest-steppe regions.
These improvements indicate that Ukraine can further increase sunflower production without
expanding agricultural land, reinforcing its global leadership in this crop [3].

Functional strategies in sunflower production complement each other and focus on
managing products, resources, processes, and outputs in an integrated way. Agromarketing
information systems play a key role by connecting people, tools, and methods to collect, analyze,
and distribute timely and accurate information, supporting decision-making according to the
established strategy.

Improving the efficiency of the oilseed market involves enhancing domestic production,
creating competitive conditions, optimizing market operations, and reducing production costs.
Effective marketing of sunflower seeds and oil relies on modern information technologies, systems,
and communication channels to ensure better organization and management at the farm level [4].
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THE ROLE OF COMMUNICATION IN SHAPING EFFECTIVE LEADERSHIP
AND FOSTERING TEAM COLLABORATION

YV oocnioocenni npoamanizosamno cneyuixy KomyHikayiii y KoHmeKkcmi Jnioepcmea ma
KOMAaHOHOI 63aem00ii. OCHOBHY y8a2y 30CepeoddceHo HA MPbOX KAIUOBUX GUMIDAX KOMYHIKaYii:
emoyiunomy, Hegepdoanvnomy ma yugposomy. QOo6rpynmosano, wo epexmusHull nioep ymie
iHmezpysamu yi popmu KOMYHIKayii, cmeopiowdu ammocgepy 008ipu il HA1a200HCeHoi cnisnpayi 6
KOJIeKMUGI.

Knwuosi cnosa:  xomanona poboma, nioepcmeo, emoyiuHuil IiHmenekm, Yu@pposi
KOMYHIKayii, HeeepOanbHa KOMYHIKAYIAL.

The study analyzes the specifics of communication in leadership and team interactions. The
main focus is on three key dimensions of communication: emotional, nonverbal, and digital. It is
substantiated that an effective leader is able to integrate these forms of communication, creating an
ambience of trust and well-established cooperation in the team.

Keywords: teamwork, leadership, emotional intelligence, digital communication, nonverbal
communication.
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In today's society, where digitalization and globalization determine the pace of development,
the role of communications in leadership is becoming crucial. A leader is not only an organizer of
processes, but also a communicator, creating the basis for interaction and trust in a team.

The purpose of our study is to determine the role of emotional, nonverbal, and digital
communications in the formation of effective leadership and teamwork.

The goal requires solving the following tasks: to reveal the importance of emotional
intelligence for leader communications; to determine the functions of nonverbal means in team
interaction; to assess the impact of digital tools on communication effectiveness; to show the
relationship between different types of communications in leadership.

Emotional intelligence (EI) involves a leader's ability to understand their own emotions and
the emotions of team members, as well as to manage them. According to research by Rizqi N.
A'yuninnisa, Lara Carminati, and Celeste P. M. Wilderom, perceived EI of a leader positively
influences the EI of employees, which in turn increases their productivity and well-being at work,
especially in conditions of a positive emotional climate of the team. Teams led by emotionally
intelligent leaders demonstrate higher levels of trust, morale, and productivity, with 20% higher
employee satisfaction compared to low-El leaders [1]. Leaders with developed emotional
intelligence are able to respond flexibly to stressful situations and find a balance between the
rational and emotional aspects of communication [2].

In virtual teams, EIl plays a key role in overcoming barriers such as time zones and the lack
of face-to-face meetings, allowing leaders to express empathy and resolve conflicts through clear
regulation of emotions. This promotes better communication and collaboration, reducing the risk of
counterproductive behaviors in the workplace.

About 60-70% of information in communication is transmitted nonverbally. Facial
expressions, gestures, body position, and intonation are important tools of a leader. They can
reinforce or, conversely, devalue a verbal message. In teamwork, nonverbal signals help to create a
sense of support, security, and openness. Research highlights that effective nonverbal
communication is key to building trust in teams, especially in cross-cultural contexts where cultural
differences can lead to misunderstandings.

High EI among leaders and employees facilitates the interpretation of nonverbal signals,
creating a more engaged communication environment and increasing employee engagement. In
teams where nonverbal signals are optimized (for example, through body openness and active
listening), conflicts are reduced by 35% and cohesion increases by 25%. The physical environment,
such as the design of the workspace, also influences nonverbal communication, contributing to
better collaboration [3].

The spread of remote and mixed work formats has actualized the role of digital
communication tools, such as Zoom, Microsoft Teams, Google Meet, etc. At the same time, such
tools limit non-verbal manifestations, which can complicate mutual understanding. Therefore, a
leader must develop new communication competencies — clarity in written messages, visual
literacy, and the ability to use video communication to maintain emotional contact [4].

Effective leadership is based on a combination of emotional, non-verbal, and digital
communication. If a leader demonstrates high El, his non-verbal behavior will be more authentic,
which promotes trust. The use of digital tools in this case becomes only a technical extension of
interpersonal contact. Balance is important: excessive formalization of online communications can
reduce team cohesion, while their emotional and non-verbal support strengthens them. The optimal
combination of these types of communication is the key to effective teamwork.
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BILIVMB [IU®POBI3AIII HA PIBEHDb PYXOBOI AKTUBHOCTI
CTYAEHTCBKOI MOJIOAI

V' Oocnioocenni pozensnymo enaue npoyecie yugposizayii Ha pyxosy aKmMuHicmb
cmyodenmcbkoi  mon00i. IIpoananizosano no3umueni ma He2amueHi HACHIOKU 3POCMAHHS
BUKOPUCMAHHA YUPPOBUX MEXHONO02IU Y HABUANbHOMY Hnpoyeci. Buznaueno ocrosni menoenyii,
PU3UKU Ma nomeHyian yu@dposux IHCMPYMeHmie y QOPMYBAHHI 300p08020 CHOCOOY HCUMMsL
cmyoenmis. Po3zenanymo npakmuuui pekomeHoayii wyo0o niosuwents pieHs izuunoi axmuernocmi
MOI00i 8 YMOBAX YUPDPOBO2O OCEIMHBLOLO cepedosuLyd.

Knrouoei cnosa: ¢isuune suxosanus, yugposizayis, pyxoea axkmuHicmv, CMyOeHMCbKa
MOJI00b.

The study examines the impact of digitalization processes on the physical activity of
students. The positive and negative consequences of the increase in the use of digital technologies
in the educational process are analyzed. The main trends, risks, and potential of digital tools in
shaping a healthy lifestyle of students are identified. Practical recommendations for increasing the
level of physical activity of young people in a digital educational environment are considered.

Keywords: physical education, digitalization, physical activity, students.

CyuacHe CyCHiJIbCTBO MEPEKUBAE eTar MMOoKoi 1udpoBoi TpaHcopmallii, ska OXOIITIE
BCl cepu KUTTEIIAIBHOCTI, 30KpeMa OCBITY. AKTHUBHE BIIPOBA/KEHHS LU(POBUX TEXHOJIOTIH,
JMCTAHIIMHOTO HAaBUaHHS Ta €JEKTPOHHHUX IUIATGOPM 3HAYHO 3MIHMJIO CTPYKTYPY HaBYaIbHOTO
MpoIIeCy y 3aKiiagax BHUIOI OCBITH. 3700yBayi BHUIOI OCBITH Jenaji OUIbIIE 4Yacy MPOBOASTH y
BIPTYaJIbHOMY CEpPEJOBHUIII, IO MPU3BOAUTH JIO 3MEHIIEHHS iXHBbOI PYXOBOi AKTUBHOCTI Ta
301JIBIIEHHS TPUBAJIOCTI CUJSYOIO CIIOCOOY KUTTH.

3a nanumMu BceecBiTHBOT opranizanii oxoponu 310poB’st (BOO3), 6auseko 31% nopocioro
HACEJIEHHS CBITY HE JOCSra€ MIHIMAJIbHUX PEKOMEHJAIH 13 (I3UYHOI aKTUBHOCTI, 1 el MOKa3HUK
Mae TeHJeHII 10 3poctanHs [1, 2]. OcoOnMBO Bpa3iInBOI TPYIOK € CTYACHTCbKA MOJIOJb, KA
MPOBOANTHh 3HAUHY YacTHHY J00M B HaBuaHHI, poOOTI 3a KOMII'IOTEPOM Ta KOPHCTYBaHHI
rampketamu. [ling yac mangemii COVID-19 neit mporec HaOyB mie OimbIIOro Macmraly, amke
nepexiJy Ha AUCTaHIIiHE HaBYaHHS CIPUYMHUB pi3Ke 30UIBIIEHHS 4acy, MPOBEICHOro Mepen
eKpaHaMH, 1110, Y CBOIO Yepry, 3MEHIINJIO PiBeHb (i3UYHOT aKTUBHOCTI CTYEHTIB [3].

Boanouac uudposizanis Mae 1 nmo3utuBHUN norenuian. [{udposi TexHomorii MoxyTh OyTH
epeKTUBHUM 3ac000M CTUMYJIOBaHHS (DiI3MYHOT aAKTUBHOCTI, SKIIO 1X 3acCTOCOBYBAaTH 3
negarorigHor0 Metoro. CydacHl JOCIHIIKEHHS CB1I4aTh, 110 BUKOPUCTAHHS MOOUTHPHUX J1OJIATKIB
s (iTHeCcy, OHJAWH-TIpOrpaM TpeHyBaHb, (piTHEC-TPEKEpPIB Ta IHIIMX HU(PPOBUX IHCTPYMEHTIB
CHpHUs€ MIBUIICHHIO PyXOBOi aKTUBHOCTI CTYAEHTIB 1 (OPMYBAHHIO CTIHKOI MOTHBAIIIl 10 3aHATh
cnoptoM [4, 5].
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